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Indonesia’s consumer economy weakening

Dcbmath Guaharay
CematritatessTikardn

here are some universal

indicators that reflect

the ment state of the con-
sumer sconomy, megardless of
whal that country's gowern=
ment, the central bank or the
national burcon of statistics
mary say. Marketers and entre=
prensurs everywhene keep an
oye oo these local clues. T the
advertising Industsy slumps, it
i# an early signal that the mar-
keting Lraternity as a whole
hu-];':f faith.

= al the e ]
uupuuunm almmost wupn:t of
life, t-;"umw: wvervhody,
everywhere, These ore no signs
of abatement anywhen and the
pundits are now predicting
5304 per barml prices in the
not-too-distant  future, The
only positive fallout of these
rungway prices iz the ineroas-
ing competition that pltermn-
Lver COeTHY TOSOUICEE 4Iv Now
poised to offer It has often bean
said that polar and wind woukd
become commercially attrac-
tive if ail hit 3133 per borrel. We
are nt that point, now,

In Indonesia, that pmn is
tmanslating o the reversal of
one major sign of pationol
progress. That sign is the nom-
ber of people with o bank
mcconnt, down from 235 por-
cent of adults in 2006 to just
over X0 percent todav. The
number of consumers with

louns is also shrink-

ing. The mate af decline in the
n}?mbcr of mecounis held by
ildren in the age group of
14-17 has dipped @ven mome
rapidly in the last six montha,
]'.r: that sense; Indonesia s
ing backwarnds in contrast

wﬂ-h its lange reglonal nedgh-
bors, Chins and Indin. In
nelghboring Australia, o major
bank's CEQ has his anmual
bonus influsnced by customaes
satisfaction mitings produced
Reay  Morgan  Single
Source, the country's largest
copsumer survey. Imagine the
impact of similar messures for
hnrlﬂ!ma in rmlﬂmuku. [141]
Rl bl

dobng s s
spin wﬂl g reality.
The annusl reporis  of

wwlumm]:s it would -

Indonesia’s banks make no
mention of these unplessant
truths, preferring only o men-
ton increasingly difficult mar-
ket conditions that they haove
to combat, The less evidence
there is in the publle domain,
the more ssemingly comfors-
able they are. What litile Is
snid about consumer hanking
i= focused on proud procizma-
tions of how account prof-
itability is on the increass,
thanks perhaps o heightened
BECVICE ks

Apparently, what happens
to the “little people™ s o con-
sequence is decmoed to boe of
litthe interest to the sharehold-
er, a8 if they have éver been
asked for an opinion If the
e ki the langest shareholder,
does the humbie ctizens view
count? Foreign-owned banks
ame exeEmpl.

In cootrast, there = ample
evidence o ghow that the GDP
geowth of over 8 percent per
annum s being enjoved pri-
marily by letz than 10 percent
at ﬂwvffz} end of saciety. The
parcel widening of the
rich-poor gap s not just a per-
crption, I Is & reality. While
the number of bank acoounts
la ' declining, withesa  the
growth in plastie cards, from 5
percent of all mdults in 2006 1o

7 percent todny That ncludes

bath eredit and debit card, a

number wely denied by
lsstiers af eards who claim
thiey are much higher

Just like there are not more
than 50 million active cellular
subscribers today, desplie the
100 million quoted by the min-
iary af lelecommminicntions,
there are no more than one
million Indonesians who have
&t lemst one acthve credit cand,
They ure the same peaple who
hawe all the cards in the couns
try, offered by n nme
ber af lfsuers, reported to
Bank Indonesia, which has no
Wy af the difference
batween issued™ aind
“people”. Even il we were to
aceept the argument that tax
evaders, for example, are wary
of disclosing their sssets ar

- Rrwer that

; -tniln_l-n any rlle,ﬂ'll:'pcl'cﬂ't‘t-.

age af the population In any

such debate. weald be. very
amall indeed. Even two million
cardmembers would consti-
tuie less than 2 percent af
Indonesia's adult pepulation.

Mat surprisingly, 70 percent
of thiz elite group are white-
collar workers, managers and
professicnals.  Skilled
unskilled workers add up to
another 18 porcent, with busi-
ness owners contributing 10
percent and farm  ownars
bringing up the rear with 2
percent of the credit card
cammunity. While the spend-
Ing power of sctive cardmem-
bers bhas stepdily and wisibly
grown to an sverage of Hp 2
million, the servicr hes drawn
maore compotition to the pame
emall universe, with very little
rea]l growth in new entrants
Joining the fold,

Educating the customer is
as important as esuing the
plastic. The bigger number of
pecple with a debit card would
probably be much higher than
the severn million determined
bw Roy Morgan Research, if
only the owners of the cand
knmew they nre indeed dehit
camds and not just an ATM
card, Therein lies another
opportunity, While hall the
people who have n bank
wecount would rather not go (o
a branch to conduct their
banking. ATMs vrore visited by
only 26 percent of account
holders in the Inst four weelks.
Yet, the visible concentention
of machines in shopping malls
and affice blocks makes one
wonder why that is s0. Ame the
cr!;dmﬁ in thpbdslml] ?uﬁu
the sodn responsibility of 1
It muy not be the most prof-
itable, but the country's lorges!
bank is nlso the most high
mted by its customers. Onky
percent of account holders
reside in the Top 20 cities, the
rest in Indonesin's  smaller
cities and rural hinterland. Is
there & message in these facta?

M  national wssets e
invested by the pation's banks

a growing middle cluss, the
allevintion of-the poorest will

become even more difficult 10
achieve. It is another universal

winct  that personal  bank

accounts owned by “micro-
businesses” everywhere are
ofien & combination of bugi-
ness and personal, all rolled
into one. A growing, not
declining number of such
sccounts would have o wide-
maging impact on the devel-

1 of the consumer econ-
omy. While competing for
“low-hanging fruit" iz an
understandable pursuit, chas-
ing the same group of elite
customers for & share of their
wallet to the exception of
everyvone else, 18 more like
Eu.mh: to dames than bees to

oney, in the long run.

As & ey plll.trmol ihe &u:;
Fumar o
cnmmm iz vital to
ru.l The collective
pnw the big banks is
immense, the opportunities
limitbess, If more companics
wre encouraged to bank stafl
salaries, i more alliances
between banks and big busi-
ness to develop  micro-busi-
DRSS ag transpire, thems
will be mare wealth created to
evervone's advantage. It is no
secret that small buginesses
and small savings ‘are the
bedrock of ibe wealthiest
countries aroumd the world.
Imagine the side-effects of
such greswth on key socetal
SR like carruption,
women's emancipation - and
soclal welfare,

That reculres u ot of plan-
ning, vven mone hard work and
conetant monitoring. Mot the
kind of wark that is fnshiomn-
able in party  circuits bt
rewarding to those willing to
g the extra mile. Thege obser-
vatione are based an Ray Mor-
Ban ﬂirl;le ﬂnurr.-t r.hn colrne-

ted sy
i o 70 ot
reapa is & project-
et refleot almost B0 percent
of the tion ever the age
of 14. L k& & unhverse of 140
milllion The resulls are
updated every 90 days.

The o :r:mu ntpmmd in

b %ﬂf
ed, at
IR, O

MAIN FINANCIAL RELATIONSHIP

Inslomrwiamn 18

Taas
Diut 13 Alast e smaiag Areregy t Marh 90

§

i

{%) of Peogle 18+

i

#

il —
. il rE—— ]
T T
S e D
PRI il HEVE i

8
¥

i

g

g

(%] of Credil CardMembers

3




