Roy Morgan

Research

The State Of The Nation

Report 4 — Spotlight
on the Wealth Effect
and Investor Stress will be
available soon at
www.roymotrganonlinestore.com
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ol VIost important problem facing the World
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*Roy Morgan Nationwide telephone poll (n=684) May 20-21, 2009; Aust. Population 14+
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Negliiehll Australia Today

Research

Consumer Confidence 101.2m

Unemployment 17.1% =

(Including Underemployed 14.9% 1.671 mil)®

Voting Intention ALP 58% vs. L-NP 42% &

Bettex PM Rudd 60.5% vs. Turnbull 26.5% «
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Source: Roy Morgan Research

1 Roy Morgan Face-to-Face Survey (n=1122) May 16-17, 2009; Aust. Population 14+
12l Roy Morgan Face-to-Face Survey (n=4315) April, 2009; Aust. Population 14+

1B Roy Morgan Face-to-Face Survey (n=999) May 16-17, 2009; Electors

1 Roy Morgan Nationwide telephone poll (n=873) May 20-21, 2009; Electors



Neglilieechll Key Areas of Change

Research

Society .......................................

Technology ...................................

Economy .....................................

Political ......................................
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Roy M(:)rgan

SOCIETY
Ageing Population

45%

40%

35%

30%

25%

20%

15%

10%

38%
50 and over 0
-
27%
18%
T T T 17%
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Base Aust Population aged 14+; Source: Roy Morgan Research; 12 month moving average.




SOCIETY

Roy Morgan . )
= Rising Education Level

Research

25% ~

22%

20%

15%

10% |
= % |
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>
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Base Aust Population aged 14+; Source: Roy Morgan Research; 12 month moving average.




SOCIETY

Roy Morgan
Y = Occupation

Research

B - -

20%

15%

10%

. 5%
S 5% 20 Professionat
w
g — Small Business Owners/Farm Owners 1%
2% — e
cT> 0%
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Base Aust Population aged 14+; Source: Roy Morgan Research; 12 month moving average.
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Research

SOCIETY

Change in Household Structure

70% -
61% No Children in Household 63%
60% -
56%
— Mw 52%
50% -
0f - 04
40% 138% Living with Partner and Children 35%
30% -
L 0,
20% 15% Older Household 18%
0,
10% o De Facto Relationship 8%
0
0%
Qq% KoY KN QQ\, & & ng Qca & Q QQ% (,Q%

Base Aust Population aged 14+; Source: Roy Morgan Research; 12 month moving average.
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SOCIETY

Home Ownership

50% +

46%
Own Home
40% - 39%
Paying Off 32%
/
30% 1 28% —
/ I
— 29%
26% Rent
20% -
10% -
0%
P N S N NS & Na & & & &

Base Aust Population aged 14+; Source: Roy Morgan Research; 12 month moving average.




SOCIETY

Base Aust Population aged 14+; Source: Roy Morgan Research; 12 month moving average.

Roy Morgan )
Research Country of Birth
12% - 770 : - 80%
1% Australia (RHS) 749
- 70%
10%
- 60%
8% -
- 50%
6% - - 40%
- 30%
4% -
- 20%
—
S 2% -
g - 10%
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SOCIETY

Cuisine
90% -
. .
ow %  Chinese 750
0, - .
70% Italian
59% —_— 62%
60% 1 W/ ,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,, —_— —
50%
0% 4 Thai __—
amn_— 2
40% - Indian /
32% ——m 29
0% Japanese e
34%—/
20% -
10% -
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& K RN & & & > & © A > &

Base Aust Population aged 14+; Source: Roy Morgan Research; 12 month moving average.
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SOCIETY

Roy Morgan i . .
= Australians Becoming More Progressive

Research

40%

35%

Attracted to new things and new ideas

30% 0y, S oeEER R Es AR R EESe
w 25% +

>
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Base Aust Population aged 14+; Source: Roy Morgan Research; 12 month moving average.
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Roy Morgan

SOCIETY

Australians Becoming More Progressive

80%
69% The fundamental values of our society
67% 0 are under serious threat
. . T —
60% | Rehgrcnfshouldbe{aughtﬁneeafweekffff~ffff~fff~fff~~~~~~~\—-——~~~~6*i%
in Government schools
Homosexual couples should be allowed 43%
40% 4 to adopt children ~~___~—
32%
/ /
o
20% 4 Computers and-technology give me more controlovermy life -~
0
2% 8%
Women should take care of running their homes and leave running the country to men
0% T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T 1
& > S N & & > N e S & &
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Base Aust Population aged 14+; Source: Roy Morgan Research; 12 month moving average.
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Research

SOCIETY
Safety

I e, LT

70%

60%

| feel less safe than | used to

50% | e e e e e
40% |
30%

R o $ N v $ > $ ® S ®

Base Aust Population aged 14+; Source: Roy Morgan Research; 12 month moving average.




Noglieichl TECHNOLOGY

Research

* Mobile phones, Internet & Broadband
* New Technology

* Media Consumption

* Banking & Finance

* Shopping on the Internet
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Roy Morgan

Research

TECHNOLOGY

Telecommunication Take-Up

100% -

96% Have home phone connected
U
83%
1) _ . .
80% Main user of a mobile phone
60% -
Used a computer at home in
l[ast 3 months
40% -+ 7 “Have Internet connection-athome--—-—---- 2
28%
F
20% 19% —
o
1% Have Broadband service at home
0% T T T T T T T T \7\ T T T T T T T T T T T T T T T T T T T T 1
R » S N Ng N Na & & S X ®

Base Aust Population aged 14+; Source: Roy Morgan Research; 12 month moving average.
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Roy M(:)rgan

TECHNOLOGY

Ownership of New Technological Product Increasing

T0% 67%
60% + R
52% o
500t Own a digital camera valued over $150
o 4 Wi atigiidl LAllEld Valtet DVEl oo~
40% - Already Use/ Likelytouse /
VolP
30% N Own aplasmaor /
Own a DVD Recorder
20% 4 A N
10% f-----mmmmmm e A T DS
mobile phone
0% T T T T T T T T T T T T T T 1 T T T T T T T T T T T T T T T 1
P o $ N v & Na & ® S SN

Base Aust Population aged 14+; Source: Roy Morgan Research; 12 month moving average.




TECHNOLOGY

Roy Morgan
Y = Media Consumption Over Time

Research

100% 19504 Watched any Commercial TV on a normal weekday

8% Read any Magazine (lastissue)
80% -89% Read any Newspaper in last 7 days (excl. Community Newspapers)
73% Read any addressed mail in last 7 days

Listened to any Commercial Radio

60%

40%

20%
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Base Aust Population aged 14+; Source: Roy Morgan Research; 12 month moving average.
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TECHNOLOGY

Website Visitation

80% -

60% -
Portals

40%

20%

Auction

7 15%
Online Communities &
o Messaging 5%5%
0 T T T T T T T T T T T
R R S N v N Na & & S N
N N N N N N N N N N N

Base Aust Population aged 14+; Source: Roy Morgan Research; 12 month moving average.
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TECHNOLOGY
Technology and Banking

80%

70%

60%

50%

40%

30%

61%

Used an ATM

Total Used Phone Banking

Total Visited Any Branch
***************************************** 47% -

Used Internet to

Conduct Banking

Used Internet to Access Financial

76%

37%

Base Aust Population aged 14+; Source: Roy Morgan Research; 12 month moving average.
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TECHNOLOGY
Shopping on the Internet

100%

80%

60%

40%

TOTAL Ever Bought on the Internet

| -

= 20% |
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Base Aust Population aged 14+; Source: Roy Morgan Research; 12 month moving average




ool ECONOMY

Research

* Unemployment & Workforce Participation

* Consumer Confidence

* Lead Indicators — Share Market, Interest Rates,
Exchange Rates, Superannuation

* Attitudes to Economy and Government

Performance
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ECONOMY

Source: ABS, Roy Morgan Research; Monthly Average

Roy Morgan
L&
Research Unemployment
12%
9.4%
0%+ AN/ NNV
Roy Morgan Research
8% 45 s, W NN VNN Ay
o 7|7,
S
= 6%
o 0
z 6.
: /
S 4o
4% ABS Original 5.7%
ABS Seasonally 5.4%
[ 206 4 Adjusted .~
-
(@
>
- 0%
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8 2000 2005 2009
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Research

ECONOMY
Unemployment by Age group

Q00 -

15% M13% Lt \AN N

10% S VV\N\-—-- AN S \A - N

5%

% work force population in each age group

4%

0% rrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrr1rrrrrr1rrrrr1rrrrorrrrrrrrrrrrrrrrrrol
P PP PRI P PP LS RPL ISP LS PP
N FEFTFTITITITIITTIIH IS ®Q§

Base: Aust population aged 18+ in workforce; Source: Roy Morgan Research; Discrete Quarters
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ECONOMY

Roy Morgan i
= Real Growth in Employment

Research

70% +

Proportion of population employed 60.3% (10.5mill)
BOYD - T e

55.7% (8.3mill)

B0% |

| -

-

o

>

| -

() 40%

=

@ CX oK $ N N & > & % S S @
|

Base Aust Population aged 14+; Source: Roy Morgan Research; 12 month moving average.
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Research

ECONOMY

Roy Morgan Consumer Confidence — Long Term

140 - Peak RMCC - 133.2 (January 2005) December 2007 RMCC - 126.8
Australian RMCC - Trend Line \ \
130 -
120 A
110 A
May 1999 RMCC -122.5
100
90 - /
80 -
May 16/17,2009 RMCC -101.2
70 TTTTTT T T T T I T T T T T T T T T T I T T T I T T T T I T T T T T T I T T T T T T T T T T T T T I T T T T I T T T T I T T I T T T T T T T T T T T I T T T T T T T T T T T T T T T T T T T T T T T I T T I T T T T TITTI T I ]
o N N N NG NS N ° N NS S

Base Aust Population aged 14+; Source: Roy Morgan Research.
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ECONOMY

Roy Morgan Consumer Confidence — Short Term

135 4

130

125 +

Nov. 2007 RBA increased OCR to 6.75% on
7th; Kevin Rudd w on election on 24th.

Oct. 2007 Share market
peak, S&P/ASX 200 index

22nd Jan. 2008 Share market crash,
ASX200 dropped to 5253.

/

120 ~

L 5th Mar. 2008 RBA increased

(@) OCR to 7.25%, the highest in 12

=z 115 4 years Jan. 2009 Large job cut

L by major Australian

o companies. .

= 110 - 6th Feb. 2008 RBA P 12th May 2009: 2009

L N o Federal Budget

= increased OCR to 7% 3rd Sep. 2008 RBA cut "

O OCRto 7% 4th Mar. ABS annouced a delivered.

O 105 0.5% contraction in GDP

3rd Dec. 2008 RBA cut grow th during Dec 08

@ OCRto 4.25% quarter

2 100 A \ 1\ A

% 5th Nov. 2008 RBA ) \

wn cut OCR to 5.25%

= 95 - ) Apr. 2009 ABS March

) May 2008 Record high petrol unemployment rate
! O price - hitting $1.50 per litre rose to 5.7%
- 90 /'

Mar. 2009 : Share
o July 2008 Share market S&PIASX _ 3rd Feb. 2009 $42b stimulus market SEPIASX 200
>\ 85 - 200 index = 4977 8th Oct. Government deposits guarantee package introduced; 4th Feb.RBA index = 3582
announced; 14th Oct. $10.4b stimulus cut OCR to 3.25%, low est since
h package announced 1964
> JFMAMJJASONDUJFMA M J JAugust SOctober November December January February March April May
O (x2) (x4) (x5) (x3) (x4) (x4) (x4) (x4) (x3)
O 2007 2008 2009
|

Base Aust Population aged 14+; Source: Roy Morgan Research;
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Roy Morgan

Research

ECONOMY

Intend to buy or build a new
property in next 12 months

Intend to buy an
established property in next
12 months

. 20.2%
Intend to travel overseas in

next 12 months

Intend to buy a used
vehicle within 1 year (18+)

Intend to buy a new vehicle
within 1 year (18+)

3.1%
2.5%

0% 5% 10% 15% 20%

W Very Unconfident m Unconfident m Confident m Very Confident

25%

Base Aust Population 14+ (unless otherwise specified); Source: Roy Morgan Research; Jul-Dec 2008

Impact of Consumer Confidence Level on Economic Activity (Jul-Dec 08)

29



ECONOMY

Housing Interest Rates

Roy M(_)rgan

Research

10%

9% -

Standard variable bank housing loan
interest rate

8%

7%

6%

5.85%

5% TTTTTTTITT T T I I T I T I T T T T I T T T T T I T T T T I I T T T T I I T T T T I I T T T T T T T T T I T T T T I T T T T T T T T T T T I T T T T T T T T T T T T T T T I T T T TTI TITI T IITITITTIT T
R P N N v & Na & & S X
™ N N ™S S N N S S N N @z}

-
>
@)
>
—
(€b)
>
(@]
(@)

R

O

Source: Reserve Bank of Australia
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Mortgage Risk

% of Owner Occupied Mortgage Holders

30

25 -

20 ~

15

10

0
S L 2
N & &

B % At Risk
m % Extremely At Risk
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Source: Roy Morgan Research; 3 month moving average
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ECONOMY

One Year Term Deposit Rate

6%

10% -

8% -

One Year Term Deposit Rate ($10,000)

4%
- 3.00%
=S 29 -
(@)
N
-
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Source: Reserve Bank of Australia
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ECONOMY

Petrol Price

180 +

150

120

Monthly Metro Unleaded Petrol Price

157.8

= 90
(&)
60 -
30 ~
[ 6 6 6 O O
N ~o BN 3’0’0 NG N 3’0’0 S(b('\ S’OS\ @’bﬁ

Source: FuelwWatch
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Exchange Rates

0.80

0.60 ~

()

0.40 -

0.20 -

0.00

1.00 ~

AUD Vs USD

P
N

QO?-‘ QQQ QQ\' QQQ’ 00'5 QQb‘ QQ"’ Qs‘b (\6\ (\Q‘b QQQ‘
N > > D A > A > A NG

Source: Reserve Bank of Australia
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ECONOMY
Share Market

7,000

6,000

5,000

4,000

S&P 200

3000 | AT T e

2,000 ,21,6,6,8, ,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,
-
-
o 1,000 &
>
| -
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Source: Reserve Bank of Australia
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ECONOMY

Roy Morgan .
= Total Superannuation Assets

Research

1,400 ~

1,200 -

00 - S $1,054 bn

Total Superannuation Assets
800 ------mm oo pr oo
($billion)

$bn

600 ~

ADQ - e

200 1 g245 b0
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ECONOMY

Attitudes towards the Economy , Finance and Government

80% -
_ Recently I've cut down my spendin 0
Idon't trust the current Australian Government y VP 9 69%
60% = - 57%
40% -+
32%
20% - . : , : :
The government is doing a good I'm worried about interest
job running the country rates at the moment _
Australian economy
. . 14%
appears to be improving
0%
P o KN N v & > $ RS Q & ®
¥ S ~ ¥ < D ¥ ¥ S ¥ YW

Base Aust Population aged 14+; Source: Roy Morgan Research; 3 month moving average.
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Reyaliieehll POLITICS

Voting Intentions

38
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Roy Morgan

POLITICS

Voting Intentions

Turnbull replaces Nelson as
Opposition Leader in September 2008
70 + w— ALP s NP Crean replaces Beazley as PP P
Opposition Leader after 2001 .
Election defeat Howard re-elected for a 4th and final term at
Introduction of the Controversial 2004 Election as Mark Latham implodes i
65 | GST Legislation - July 2000 LNP (52.5%); ALP (47.5%) ALP: 58%
Rudd replaces Beazley
0 as Opposition Leader
549, Latham replaces Crean as in Decem ber 2006
60 - Opposition Leader in December )
2003.
55 ~
’ I
% 50 il i1 i ( J "
l
45 +
460/ Beazley replaces Latham as
0 Opposition Leader in January
40 - 2005
Howard re-elected for a 3rd term at 2001
Election soon after September 11 and the Rudd brings the ALP back into
35 controversy of the Tamparefugees Government after 11 years in Opposition.
incident. LNP (51%); ALP (49%) ALP (52.5%); LNP (47.5%). Brendan Nelson L-NP: 42%
becomes the new Opposition Leader.
30 -
& S o & S & IS S IS $
S SN S S SN S S SN S &
S S IR S N IR S N Yo 3 )
O O O
X X X
& & &
< < <

Base: Electors; Source: Roy Morgan Research




ool ENVIRONMENT

Research

*  Environmental Attitudes

* Behaviour
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Roy M(:)rgan

ENVIROMENT

Environment as an Issue has come of Age

100% - If we don't act now we'll never control our
. .
89% environmental problems 88%
80%
80% 4+ 2 ,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,, 8 4%,
| tr r I ) .
try to. ecyc e/ At the heart I'm an environmentalist 68%
everything | can % 0
w
609 <  — 65%
e 62% 'Environmentally friendly' products are
overpriced
40%
28%
2304 Threats to the environment are exaggw_/
20% 4
O% T T T T T T T T T T T T T T T T T T T T T T T T T T T T
K K KN & & & & © K A e &

Base Aust Population aged 14+; Source: Roy Morgan Research; 12 month moving average.
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ENVIROMENT

Air Conditioner and Solar Hot Water Service

80% -
61%
B60% |
Own Air Conditioner
42%
40% -
20% -
6% Own Solar Hot Water Service 7%
0%
P » QQQ QQ\’ QQ"/ & Na QQ(O QQQ" 06\ QQQ’ QQ%
N N N » W W w» N N W RS

Base Aust Population aged 14+; Source: Roy Morgan Research; 12 month moving average.
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Investor Stress
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ezl Investor Stress

The Effect of the Global Financial Crisis (GFC) on

Australian Consumers via the “Negative Wealth Effect”.
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heglieehll Introduction to Investor Stress

What is the effect of the GFC on Australian consumers?

In the US and UK, the GFC’s most immediate effect is on housing
and unemployment due to bad loans and increased interest
rates, as Banks restrict credit or foreclose loans on both
businesses and consumers. We will not address these issues

here.

In Australia the most immediate impact of the GFC has been
through the downturn in financial markets — which is assumed to
impact consumers through the “Negative Wealth Effect” or

“Investor Stress”.
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teglieochll What is the Wealth Effect?

The Wealth Effect, simply stated, is the theory that as
consumers grow richer — through increasing value of the
investments or assets — they are inclined to spend more

money.

The negative version of this, or “Investor Stress” effect,
assumes that as wealth decreases, consumers are less

inclined to spend money.

The purpose of this research is to show to what extent the
“Investor Stress” effect has impacted Australian

consumers.
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ool Understanding the Data

The following data examines the absolute dollar returns
on investments and its effect on “Retail Discretionary
Expenditure”. We are using absolute $ returns (rather
than % returns) as this is the simplest definition of
“increasing value” in wealth or assets and determines

expenditure levels.

Roy Morgan Single Source captures the value of a wide
range of assets, including owner occupied housing,
investment properties, bank deposits, superannuation,

managed investments and shares.
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Using external data on the rates of return and
appreciation of these assets, an overall level of absolute
returns has been estimated for each investor. The figures
estimate the annual return over the preceding 12 months,

and are adjusted each quarter.

Lastly, our definition of “Retail Discretionary
Expenditure” includes purchases of almost any good that
is neither food, drink nor groceries from a retailer or

department store in Australia.
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Average Annual Investor Returns (Including Owner Occupied Home)
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Base Aust Population aged 14+; Source: Roy Morgan Research;
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hoglildrehll Distribution of Returns over Investor Population
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Base Aust Population aged 14+; Source: Roy Morgan Research;
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% of all Investment Dollars (Exc. Owner Occupied Home)

First Quintile* (Lowest)
(Average $1.1K, Max $3.5K),
0.1%

Second Quintile* ) o
(Average $10.9K, Third Quintile*

Min $3.6K, Max $20.3K), ~ (Average $40.3K,
139% Min $20.4K, Max $72.5K),

4.6%

Fourth Quintile*
(Average $124.3K,
Min $72.6K, Max $218.4K),

14.3%

Fifth Quintile* (Highest)
(Average $691.8K,
Min $218.5K), 79.7%

Base Aust Population aged 14+; Source: Roy Morgan Research; Jul-Dec

*Excluding Owner Occupied Home

2008
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Average Retail $'s spent last 4 weeks
New Car Buying Intention in next 12 months
$ spent on "going out" in last 7 days

Intention to Travel Overseas next 12 months

to Dec
2007

$464.50
3.6%
$60.48
15.0%

Nogliiiehll Consumer Spending and Intention Changes

6 Months 6 Months

to Dec
2008

$455.50

3.4%
$60.51
16.6%

Base Aust Population aged 14+; Source: Roy Morgan Research;
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Base Aust Population aged 14+; Source: Roy Morgan Research;

*Excludes value of owner occupied homes




Intention to Purchase a New Car in Next 12 Months

bl for Wealth Quintiles 2007 vs. 2008

Research
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Base Aust Population aged 14+; Source: Roy Morgan Research;
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Expenditure on 'Going Out'
for Wealth Quintiles 2007 vs. 2008
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Fourth
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Second

First (Lowest)
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$90

Base Aust Population aged 14+; Source: Roy Morgan Research;

*Excludes value of owner occupied homes
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Base Aust Population aged 14+; Source: Roy Morgan Research;

*Excludes value of owner occupied homes




Average Retail Discretionary Expenditure

Roy Morg
Ly LAlShegp by Different Subgroups within the Top 20%
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Intention to Buy Car in Next 12 months
by Different Subgroups within the Top 20%
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Age 14-29 8 0%
9.0%
Age 30-44 ‘ ‘ 7.0% :
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Age 45-59 8.0%

‘ B 65% |
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_ ‘ 16.0% |
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Base Aust Population aged 14+; Source: Roy Morgan Research;
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Average Expenditure 'Going Out’
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Intention to Travel Overseas in Next 12 Months

by Different Subgroups within the Top 20%
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This analysis provides a framework to monitor the coming
months in terms of the likely consequences of the GFC for

Australian consumesrs.
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Roy Morgan

*‘Retail sales’ is not a lead indicator, it is a lag indicator

*Unemployment and under-employment are the key indicators
for the economy today.

*Small business is already showing signs of pain and
frustration with the banks ( see next slide)

*The sleeper is the blame and criticism that will be levelled at
the ‘superannuation’ system — including the Government for
enforcing contributions to super and fund managers.
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Small Business Owner Satisfaction with Major Banks
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Base: Aust Small Business Owners* aged 14+
6 month moving average
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*Small Business Owners (including Agriculture) includes respondents aged 14+ in a workplace with 1-19
employees, who are either self employed or occupation is Owner, partner or Proprietor.

Source: Roy Morgan Research.
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available soon at
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