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What worries you about a Prime Minister?

A PM who is a woman 6%

A PM who doesn’t believe in God 22%

Not married, living in defacto relationship 15%
A Catholic Prime Minister 9%

Prime Minister who has conservative values in

relation to such things as abortion and stem cell
research 43%



POLITICS

Loy Federal: Two-Party Preferred

Research

RBA raises interest rates to 12 year high of 7.25% Rudd Government

_ Crean replaces Beazley as Oppn. stimulus packages

70 —ALP —L-NP Leader after 2001 Election defeat

Malcolm Turnbull Barack Obama elected
Howard re-elected for 4th term at 2004 replaces Nelson as US President
Election. Latham's stumbles and Tasmanian ©OPPn. Leader
Timber Union support help Howard to win. L-
NP (52.5%); ALP (47.5%) ALP: 549

September 11 & War on

&5 | Terror in Afghanistan
56%
60 ) Latham replaces Rudd rzslgcei Bf;:é?:
Crean as Oppn. ppn.
Leader in Dec 2003 \
55 Oil @ $150 a barrel
0 f Global Financial Crisis begins L
% 50 | 44% as Lehman Brothers J\
\ bankrupts V"J
45 Iraq War begins ’
George Bush re-elected o
as US President AWBdIr??'OI_)lr;beg d
o scanda tforFoo | Julia Gillard elected after
A first Hung Parliament
Beazley replaces Latham as Oppn. Leader since 1940.

ALP (50.1%); L-NP (49.9%)
Howard re-elected for a 3rd term at 2001 Election soon after
25 | September 11. 'Children Overboard' claims and Tampa refugees

o . Rudd wins Government after 11 yearsin
incident also help Howard win. L-NP (51%); ALP (49%)

Opposition. ALP (52.7%); L-NP (47.3%). Tony Abbott replaces | 0
Brendan Nelson is the new Oppn. Leader Turnbull as Oppn. Leader L-NP: 46%
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Roy Morgan ECONOMY

Roy Morgan Consumer Confidence - Long Term Trend

Research

. Peak RMCC - 133.2 (January 2005)

’LAO‘O December 2007 RMCC - 126.8
October 2000 RMCC - 115.6 \ \

1000 /

S Australian RMCC - Trend Line

g\ 209 (Trough) October 2008 RMCC - 04— October 23/24, 2010
RMCC - 130.1

Clh) | Highest RMCC since February 2005
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The Economic Issues — An Overview

Peter Demura

DDM Capital Ltd.

“Today, Australians see economic issues (33%) and
environmental issues (29%) as clearly the most important
problems facing the world....”, State of the Nation, Report 6
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Roy Morgan State of the Nation Report - Global

Research

1ferconnectedness

Austrgl' Strong Fundamentals
. Su%orted economy through GFC

* Housing - pivotal role !
$A, C Wes, geo-economic
shock b, /
l\-a_rk/—‘(
'
Ay

* Apologies to Alaska and Hawaii
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Emerging Issues

* State Capitalism — increased involvement of Governments
in the free market

* Resource nationalism, including tax and equity

* Increased regulation — especially financial sector

* Debt and Leverage — new conservatism will question
business models

* Environment and climate change will be at the forefront of
people’s minds — whether in terms of abatement actions or
the increased costs e.g. power

* Technology, in particular broadband, will push boundaries

and create new opportunities
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Issues Facing the World and Australia
Most Important Issues Facing Australia

Source: Roy Morgan Research

60
Economic
40+ N\
S
Environmental
21% 24%
20 *150/ ****************************************************************** 20%
0
14%
P Terrorism _— 494
0 :
© © ) > ) o Q Q Q
O QS Q Q QS Q N N N
4 / 4

*Roy Morgan Nationwide telephone poll (n=649) September 15/16, 2010; Aust. Population 14+
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Issues Facing the World and Australia
Most Important Issues Facing Australia

60 1
Economic
404+ N\
S
Environmental 26%
21% 24%
20 150/ ******************************** ~ 0 A0 = 20%
0
14%: Government,
13% Political, and
Human Rights :
L Terrorlsm/ 4%
© © > > ) ) Q Q Q
S N N N N N N N N
® W ¥ e @& & S

Source: Roy Morgan Research

*Roy Morgan Nationwide telephone poll (n=649) September 15/16, 2010; Aust. Population 14+
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Society ......

Technology .

Economy e

Political .....

Environment

Neglilieechll Key Areas of Change

10
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SOCIETY

Base Aust Population aged 14+; Source: Roy Morgan Research; 12 month moving average.

Roy M(:)rgan
Research Age Gr oups
40% - 50 and over 38.5%
/—
33.7%
30% | Ao mn,
28.0% 35-49 26.2%
20% 119.3% 14-24 18.2%
19.0% T
25-34 17.2%
10% -
O% T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T 1
chb ng 000 Qo"f (\0‘1’ (\0‘5 Qo”‘ Qo‘” Qob Qo’\ Qo‘b (\0@ 0\9
N » » » N o w» N N » » » W
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SOCIETY

Have a Degree

B0 - -~ -

25%

20%

15%

10%
5% |
O% T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T 1

P P S N & & Qo“‘ & & Q & ® N
» » » N N » » » » » » » »

Base Aust Population aged 14+; Source: Roy Morgan Research; 12 month moving average.

12
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SOCIETY

Home Ownership

BOYb - = -~ == =~

45.5%
0% T~ Own Home 36.1%
\
Paying Off 31.8%
30% "@; ****** —— — e 7’ -
- Rent 30.3%
25.5%
20% |
10% -
O% T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T 1
K o $ & & & > & © QA & ) RS
B N ) » A A A » A A A » B

*Approximately 2% can't say

Base Aust Population aged 14+; Source: Roy Morgan Research; 12 month moving average.
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Country of Birth
eI Australia (RHS) 72.0%
) e
i 0
T Asia (LHS) 10.0%

8% - L

6% -

4% -

UK/Ireland (LHS) 6.8%

ffffffffffffffffffffffffffffffffffffffff Europe (excl.UK/Ireland) (LHS)  4.5%
New Zealand (LHS) 2.7%

2% - —

- 80%

- 70%

- 60%

- 50%

- 40%

- 30%

- 20%

- 10%

0%

Base Aust Population aged 14+; Source: Roy Morgan Research; 12 month moving average.

14
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Consider themselves Progressive and Attracted to New Things
and New Ideas

50% -
20% Progressive viewpoint on social 35.5%
iIssues and social trends
32.1% %
30% — T o,
Attracted to new things and new ideas 34.0%
28.2%
2000 - - -
10% -
0% T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T 1
P > X S NG & > & ® S & & >
N S N N N » S N N N N N »

Base Aust Population aged 14+; Source: Roy Morgan Research; 12 month moving average.
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50%

40%

30%

SOCIETY

Progressive Attitudes

Homosexual couples should be allowed to adopt children 46.3%

Computers and technology give me more control over my life

20% - oPHEEEEDe Gl RERIITIVING Y YIVE TR TIE LU PVEL e
10% &
0% T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T 1
& ) S & & & > & © A & ) ©
N N » A A N = N 3 = = 3 »

Base Aust Population aged 14+; Source: Roy Morgan Research; 12 month moving average.

16



-
>
@)
>
—
(€b)
>
(@]
(@)

R

O

Roy Morgan

Research

SOCIETY

Conservative Attitudes Declining

80% -
The fundamental values of our
66.5% 69.0%  society are under serious threat
T 59.9%
B0% | T
Religion should be taught once a week in Government schools 58.3%
40% -
20% - . :
Women should take care of running their homes
9.5% and leave running the country to men 7 19,
0% T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T 1
S RS N SR R N N N PN

Base Aust Population aged 14+; Source: Roy Morgan Research; 12 month moving average.
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SOCIETY

Participation in Sport/Exercise

60% -
Did some formal exercise (e.g. gym etc.) 46.2%
40% - 38.9%
32.0%
20% -
0% T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T 1
® » S N NZ & e & & Q N P NS
o o W A o o o o o A o N >

Base Aust Population aged 14+; Source: Roy Morgan Research; 12 month moving average.
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Participation in Other Leisure Activities

Roy Morgan

Research

L e T ot
21 3% Used a computer at home 78.6%
60% - Entertained friends/relatives 64.8%
50.2%
50.1% _
Saw a movie 47.0%
48.1%
AQ%b == m eI
Took a day trip in a car 41.0%
. 20% 18.7% Went to an art gallery, museum, or antigue exhibition 19.0%
— _MA
S T
\__/_\___/\/_
> 13.6% Went to professional sports events (eg. cricket, football) 12.8%
| -
g 0% T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T 1
o Q@‘b (\q‘* 000 & 00'1' Qo'b Qo“‘ (\0‘0 QQQ’ (\6\ Qo‘b (\0‘3 &\9
8 3\) 3\) 3\) 3\) 3\) 3\‘» 3\) 3\) 3\‘; 3\‘» 3\‘» 3\} 3\‘;
A

Base Aust Population aged 14+; Source: Roy Morgan Research; 12 month moving average.
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Telecommunications

Roy Morgan

Research

100% 1

—_ Have home phone connected
96.0% 84.8% ¢
Own or use a mobile phone
80% 83.5% 1
77.1%
60% 1 65.9%
40.3% Have Broadband
2056 | Have Internet connection at home service at home
— =
= 20% - Subscribe to Pay 24.6%
g TV at home
—
g O% T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T 1
O L @ & & & @ Qo“‘ 00‘0 QQQ’ 06\ S @ »
8 3\) 3\) 30 3\} 3\‘» 3\‘» 3\) 3\‘; 3\‘; 3\) 3\) 3\‘» 3\‘»
O

Base Aust Population aged 14+; Source: Roy Morgan Research; 12 month moving average.
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Roy Morgan . :
= Use of Major Media Types

Research

%9450 TV 92.3%
0

@%——\ Magazines 79.6%

. T 77.1%

80% 1849% Newsp apers TS~ 9

Addressed Mall
72.4%

Radio 61.6%

60% 155 30 Internet

N— \
Local ity Newspapers ———————
2006 | 35,304 ocal/Community Newspapers P
—
S 209 - SRR :
2 - Pay TV 10.6%
|
8.3%
g O% T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T 1
o F QPP P g & IF & & & & ¥
= » » N » » w» » » » w» w» » w»
O

Base Aust Population aged 14+; Source: Roy Morgan Research; 12 month moving average.
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TECHNOLOGY

Visited Traditional Website in Last 4 Weeks
BO%b
Search 72.6%
72.3%
BOY T == == === === == Email 58.0%
Portals
43.9%
45.4%
40% -
Directories
20%
O% T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T 1
P P S N NS & > & & Q & ® N
» » » » » A » N » » N ) N

Base Aust Population aged 14+; Source: Roy Morgan Research; 12 month moving average.
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TECHNOLOGY

Visited Commercial and Community Website in Last 4 Weeks

S0% 7o Online Communities & Messaging Sites 49.7%_~
39.9%
40% -
30% 1 Banking Sites -~/ _~ - 32.6%
28.1%
News Online
19.0%
20% - P / Auctions
14.6% ___——2
17.9%
200 4 128% S
4.9% Real Estate and
71% Renovation
0% T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T 1
K » S N NZ N e & & S & ® N
o N W » N A o o »° o o N A

Base Aust Population aged 14+; Source: Roy Morgan Research; 12 month moving average.
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Online Community or Messaging Website Visited in Last 4 Weeks

Wy Facebook 38% T
30% 4
20% 4 S
Windows Live (ninemsn)
ws.  Messenger10.9%— 7 [ 46%
YouTube 8.2%
3.5% l
Yahoo!7 Messenger 3.0% .
O% T T T T T T T T T T T T T T T T T T T I\\/Iy\s\p\a.c\e\ 2\. 2\0/0\ 0.300—/ T T T -\I_V\\Ilt'\te\r \3-\50\/0 1
O CR $ N & & > & K S & R >
» SA S S w» SRS S » » » »

Base Aust Population aged 14+; Source: Roy Morgan Research; 12 month moving average.
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Frequency of Internet Use

Roy Morgan

Research

B0%
More than once a day 50.2% I
BO% |
40% |
0%+ S
Once aday 11.3%
20% T
A few times a week 11.2%
—
2 10% -
o
> _
—
Q) 0% \3\.]-\% T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T \l
=
o O CH X N S N Qo“‘ & & S & $ >
8 3\‘; 3\‘» 3\) 3\) 3\) 3\‘,- 3\) 3\} 3\‘,- 3\) »)\) »50 3\‘»

Base Aust Population aged 14+; Source: Roy Morgan Research; 12 month moving average.
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100% 1

80% -

60% -+

40% -

3\)(\ 3\)(\ 30(\ 5\)0 5\)(\ 3\)0 300 300 3\)(\ 3\)(\ 3\)0 500 5\30

—

=S 20% - —
g Used Phone Banking 19.0%
—

D

> 0% T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T 1
8 i Gk $ S v N > & & S & P >
)

A

Base Aust Population aged 14+; Source: Roy Morgan Research; 12 month moving average.
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= Used the Internet or Purchased on the Internet

Research

100% -
Ever accessed the Internet 88.7%

1

0% T = === = m T T -

60% T
Ever bought on the Internet  49.2% I

40% -

—
=S 20% -
o
>
—
g O% T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T 1
8 ® P e ¢ I @& ¥ & & & S >
e » w» » w» w» w» w» » w» w» w» ¥ »

Base Aust Population aged 14+; Source: Roy Morgan Research; 12 month moving average
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Research

* Unemployment & Workforce Participation

* Consumer Confidence

* Lead Indicators — Share Market, Interest Rates,
Exchange Rates, Superannuation

* Attitudes to Economy and Government

Performance
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ECONOMY
Level of Workforce Unemployment - Roy Morgan/ABS Monthly Figures

12%

9.4%
10%

Roy Morgan Research 6.5%

8% -

6%

% of workforce

4%

ABS Seasonally Adjusted 5.1%
ABS Original 5.1%

2% -

0% rrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrqrrrrrrrrrqrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrqrrr1rrrr1rr1r 1t 1111t 1T 1 1T T 1T T ITT 1T T TT T T TITT T T TT T T TT T T T T T T T TTT

S N N N Ng NG NS N ¥ N NN
3 & 3 3 & 3 3 3 3 3 3 9°Q

2000 2005 2010

Base: Roy Morgan Research Aust. Population 14+; ABS. Monthly data.
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= People in Employment

Research

70% -
Proportion of population employed 59.9% (10.8 mill)
60% N N v7
55.7% (8.3mill)
50% -
—
>
o
>
—
g 40% T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T 1
o i P & > & & F & & & & $ N
8 N S S S S S S S S
O

Base Aust Population aged 14+; Source: Roy Morgan Research; 12 month moving average.
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Roy Morgan Consumer Confidence - Long Term Trend

Research

. Peak RMCC - 133.2 (January 2005)

’LAO‘O December 2007 RMCC - 126.8
October 2000 RMCC - 115.6 \ \

1000 /

S Australian RMCC - Trend Line

g\ 209 (Trough) October 2008 RMCC - 04— October 23/24, 2010
RMCC - 130.1

Clh) | Highest RMCC since February 2005

> 80.0

@)

&)
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135.0

130.0 A

125.0

120.0 A

115.0 ~

110.0 ~

105.0

100.0 ~

95.0

CONSUMER CONFIDENCE

90.0

85.0

ECONOMY

Roy Morgan Weekly Consumer Confidence - Short Term Trend

October 9/10 2010, RMCC - 129.2

Jan 2008: Share market
crash, ASX 200 dropped
to 5253.

/

11th May 2010:

2010 Federal

Budget delivered 21st Aug 2010: Federal
election held. Julia Gillard
returned with support of
Greens & 3 Independents.

Al

\Wm Feb. 2009 $42b stimulus package introduced;

4th Feb.RBA cut OCR to 3.25%, lowest since
1964

80.0

JFMAMJJA SOctNovember Dec Jan Feb March Aprii May June July August Sep Oct Nov Dec Jan Feb March Apri May June July Aug Sep Oct
(x2) (x4) (x5) (x3) (x4) (x4) (x4) (x4) (x4) (x4) (x4) (x5) (x3) (x3) (x5) (x3) (x4) (x4) (x4) (x4) (x4) (x4) (x4) (x4) (x4 (x2)

2008 2009 2010

Base Aust Population aged 14+; Source: Roy Morgan Research;
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Roy Morgan .
= Total Superannuation Assets

Research

1,400 -
Total Superannuation Assets ($billion) $1,227 bn
1,200

1,000

800

$bn

600

400

200 7 245 pn
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Source: APRA
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$6,000 bn ~

$5,000 bn -

$4,000 bn -

$3,000 bn -

$2,000 bn -

$1,000 bn +

ECONOMY
Household Wealth and Debt

Total Household Wealth (in Billions) $5,648.1 bn

$3,839.3 bn

Total Debt (in Billions) $877.0 bn

,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,, $4886bn  (15.5%)

(12.7%) —

% of household wealth

Q@‘” QQQ QQ'\’ o& 00'5 QQb‘ Qo"’ Qob 00’\ Qo"‘” QQQ (\'\9
» » » » » » » » » » » »

Base Aust Population aged 14+; Source: Roy Morgan Research; 12 month moving average.
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Research

Base Aust Population aged 14+; Source: Roy Morgan Research; 12 month moving average.

Agreement with Following Environmental Statements and Actions

Statements
100% - 100% -
88.8% | try to recycle everything | can 87.8%
80.0%
80% 1 If we don't act now we'll never control our 80% 1
environmental problems 79.1% 'Environmentally friendly' products are overpriced 70.5%
.0%
63.0% 62.4%
60% 1 At heart I'm an environmentalist 64.8% 60% 1
40% 40% - )
° 5 Threats to the environment are exaggerated 33.6%
23.0%
1 e T 20% & ———mmmmm o mmmmmmmm
0% - 0% -——— e
K » $ > & g (\0" & & S & 83 » Cd » S8 > & & Qe" g K S & ® »
N N N N » N » N » N » » » N N N N N N N N N N N N N
L]
Actions
25% - 70% -
| - For my next holiday, I'd really like a total | would seriously consider buying a hybrid
) 19.6% ecotourism experience 60% 7 vehicle (petrol and electric)
O 20%
0, 50% -
> 19.5% 50.7%
41.8%
S 15% 1 | avoid staying at accommodation that does not have 0% T a
q) genuine environmental policies
8 10% 30% - I would seriously consider
° 24.3% buying a diesel vehicle
: 20% -
2y L I am interested in buying a high performance car 18.2%
a
0% A 0% A
K 009 (\QQ oM & N Qe“ & ® Q & ® » & 009 (\QQ oM & N Qe“ & ® Q & ® »
N N » N N N N N N N N N N N N » N N N N N N N N » N
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THE AGE 13
TUESDAY, SEPTEMBER 21, 2010

ELECTION 2010 THE POST-MORTEM

2007 % 2010 % change %
0f those enrolled
VOTED LABOR 39.5 33.4 6.1
& VOTED COALITION 38.3 38.4 +0.1
=2 VOTED GREEN 74 10.4 +3.3
% VOTED OTHERS 6.1 5.8 0.3
3 VOTED INFORMAL 3.7 5.2 +1.5
i3} DID NOT VOTE 5.2 6.8 +1.6
O

NO FORMAL VOTE 9.0 12.0 +3.0



Roy Morgan

Research

-
>
@)
>
—
(€b)
>
(@]
(@)
R
O

38



	Slide Number 1
	   What worries you about a Prime Minister?
	Slide Number 3
	Slide Number 4
	Slide Number 5
	State of the Nation Report  - Global Interconnectedness
	Emerging Issues 
	Issues Facing the World and Australia�Most Important Issues Facing Australia
	Issues Facing the World and Australia�Most Important Issues Facing Australia
	Key Areas of Change
	SOCIETY �Age Groups
	SOCIETY �Have a Degree
	SOCIETY �Home Ownership
	SOCIETY �Country of Birth
	SOCIETY �Consider themselves Progressive and Attracted to New Things and New Ideas
	SOCIETY �Progressive Attitudes
	SOCIETY �Conservative Attitudes Declining
	SOCIETY �Participation in Sport/Exercise
	SOCIETY �Participation in Other Leisure Activities
	TECHNOLOGY�Telecommunications
	TECHNOLOGY�Use of Major Media Types
	TECHNOLOGY�Visited Traditional Website in Last 4 Weeks
	TECHNOLOGY�Visited Commercial and Community Website in Last 4 Weeks 
	TECHNOLOGY�Online Community or Messaging Website Visited in Last 4 Weeks 
	TECHNOLOGY�Frequency of Internet Use
	TECHNOLOGY�Major Banking Channels Used in the Last 4 Weeks
	TECHNOLOGY�Used the Internet or Purchased on the Internet
	ECONOMY
	ECONOMY�Level of Workforce Unemployment – Roy Morgan/ABS Monthly Figures
	ECONOMY�People in Employment
	Slide Number 31
	ECONOMY�Roy Morgan Weekly Consumer Confidence – Short Term Trend
	ECONOMY�Total Superannuation Assets
	ECONOMY�Household Wealth and Debt
	ENVIRONMENT�Agreement with Following Environmental Statements and Actions
	Slide Number 36
	Slide Number 37
	Slide Number 38

