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John Pascoe Fawkner’s Shakespeare Hotel,
¢ 1840 by Joe Levine, June 2009
(Melbourne Club leased, June 1, 1839 - September 1844),
and Port Phillip Patriot Office (Cnr Collins & Market St)

Enclosed is a copy of my book Women, the Media,
and People from Other Countries who have made
Victoria — 1851 to Today. My book outlines from
1852, nearly 160 years ago, how my family has been
involved in Victorian newspapers and media.

On January 3, 1838 John Pascoe Fawkner published
The Melbourne Advertiser, Victoria’s first
newspaper which was hand written. (See Page 27)

From 1838 to 1845 Fawkner printed and published
the Port Philip Patriot, a few doors west of our
office at 401 Collins. The Port Phillip Herald"! was
founded by George Cavenagh on January 3, 1840.

Sore g In 1852 William Williams (my great grandfather) aged 21 began work as a
M B printer with George Cavenagh at The Melbourne Morning Herald. On October

family from Nice).

28, 1853 William Williams with George Heath and Henry Howell printed and
published The Diggers’ Advocate with Editor G. E. Thompson. On February
24, 1854 the paper changed to The Gold Diggers’ Advocate and Commercial
Advertiser and was published and edited by George Black initially with
contributions from John Pascoe Fawkner and H. R. Nicholls and later in 1854,
Ebenezer Syme — both papers were the ‘voice of the gold diggers’ before
Eureka — December 3, 1854!

In 1856 both Samuel Winter and Alfred Massina (first cousin of my great great
grandmother) began their newspaper ‘lives’ apprenticed to W. H. Williams.
(Massina had changed his name from Masséna - a prominent Napoleonic

Many of Victoria’s early newspapers, magazines and journals were printed and published by William
Williams and Alfred Massina. With Ebenezer Syme, David Syme and George Syme (The Age) they were
the radical publishers of nineteenth century Victoria — before the 1890 land boom crash!
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1 George Cavenagh, founder of the Port Phillip Herald, and was nine times President of the Melbourne Cricket Club.
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In 1856 W. H. Williams printed and with George Slater published from John Batman’s diary The
Settlement of John Batman in Port Phillip and Daniel Bunce’s first Victorian book on The Language of the
Aborigines in the Colony of Victorial!. (Enclosed is a copy)

In 1857 Williams printed and published The Collingwood and Richmond
Observer — A Social, Political and Literary Journal. In 1866 Williams published
Marcus Clarke’s first writings under the nom de plume of ‘Mark Scrivener’ and
in 1869 Massina commissioned Marcus Clarke 100 pounds to visit Tasmania
~and write the Australian classic His Natural Life which was serialised in The
Australian Journal from March 1970 to June 1872. (After Adam Lindsay

: ~ Gordon committed suicide on June 24, 1870 Alfred Massina bought and
J MEDiA EMpie _' published many of Gordon’s works.)

For more than 40 years Williams, Massina and Winter worked together; and in
1901 Alfred Massina as Chairman, established The Herald and Weekly Times
Limited publishing 50,000 copies of The Herald a day. Samuel Winter was
| ;__ Managing Editor, other Directors were Theodore Fink (See pages 104 - 113) and
RGO aena William [. Baillieu. (See Historic Look at Australia’s Top 20 Business People
=l (and one American!) In 1922 Fink and Baillieu appointed Keith Murdoch as
Editor-in-Chief of The Herald and Weekly Times publications, The Herald’s
circulation was 105,000; when Murdoch died on October 5, 1952 The
Herald’s circulation was 415,000.

Today, The Herald and Weekly Times Ltd each morning publishes the
Melbourne Herald Sun, it is Australia’s largest selling daily newspaper with a
Roy Morgan readership estimate to September 2011 of 1,300,000 and
. circulation of 481,573.

Roy Morgan left Melbourne Grammar in 1925 and by May 1928 was
presented the Commonwealth Accountants Students Society’s Trophy. On
January 21, 1929 Roy Morgan became licensed to act as an Auditor for
Companies, and on May 15, 1934 a Member of the Institute of Chartered
Accountants.

Roy Edward Morgan, 1908-1985
by Sir William Dargie, 1978

While initially specialising in insolvency, Roy Morgan was soon working
PAY BQUALITY - womEN FAVORED  at J. B. Were for Staniforth Ricketson as a public company financial

:;ﬂ?hi'iﬁtf:::; analyst (his early J.B.Were reports are now held at The University of
First Gallup Poll Melbourne).

From November 1934 to April 22, 1940 Roy Morgan was the ‘Reviewer
of balance sheets’ for The Stock Exchange of Melbourne Official
Record. In addition, from July 1934 to October 1936, Roy Morgan was
employed by The Argus as a contributor in the highly “specialised and
exacting work of analysing accounts of public companies for publication
in the Financial page”.

At the request of Sir Keith Murdoch, Roy Morgan, in 1936, began at the
Melbourne Herald as a freelance financial writer while at the same time
still reviewing balance sheets for the Stock Exchange of Melbourne. On
April 1, 1940 Roy Morgan was employed at The Herald and Weekly
Times by Sir Keith Murdoch — a contract term being “The usual service
conditions as to inability to perform duties — disobedience, insanity etc —
still apply”.

1] Daniel Bunce was married to John Batman’s youngest daughter, Pelonomena
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Roy Morgan was soon on his way to the USA to learn public opinion polling and media research with Dr
George Gallup (Gallup was Research Director of Young & Rubicam in New York while operating the
American Institute of Public Opinion in Princeton, NJ).

MR ppin Tty Roy Morgan worked closely with Sir Keith Murdoch for more than

2 The & Sun 16 years covering finance (from 1936 Roy Morgan was responsible
e for many public companies releasing their financial results in the
gfg{“{)s,‘é‘m{’?}‘ﬁffmﬁfxﬁ morning so they could be published in the first edition of the
MMAR'E* o acimex  afternoon Herald, rather than the morning daily newspapers), public
opinion polling (Australian Gallup Poll) and media research. In
September 1941, Roy Morgan conducted his first ‘Reader Interest

Survey’ for The Sydney Sun.

You’ll see included in my book are many Roy Morgan Gallup Polls
including my father’s first Gallup Poll conducted in September 1941
on ‘equal pay for men and women’ (See Page 59). Pages 92-97 show
‘sectional readership’ results from a Melbourne Sun survey
commissioned in 1946 by Sir Keith Murdoch. Shown on each page
is the readership estimates of specific Sun articles — “Plot to kill

i = MacArthur” was read by 100% of readers while The Sun Women’s
Magazine was read by 84% of women readers and 46% of men readers. (In 1942, General MacArthur had
his office on the 7™ floor of 401 Collins St!)

In 1947 Roy Morgan was commissioned by the Rockefeller Foundation to survey senior government
officials in many Asian countries on their attitudes and feelings
% regarding establishing closer ties with the US Government — it was
;--u' iT'ZlIlIH Roy Morgan’s first multi country survey.

MG,

; I think it is timely to quote my father just before he died in 1985. He
was asked why measuring public opinion was important. His answer,

which I agree with, was in three parts as follows:

Firstly, "To stop journalists from claiming to be able to write ‘The
public demands, etc.,” when they don't know what public opinion is
on that particular subject.

Secondly, to identify the real question - the central ‘core’ of a
problem. "This forces people to face the problem. Public opinion
polls not only do this, but also make sure that (by publication) the
public and journalists know the problem and the public’s attitudes
towards the issue (as percentages). This forces our leaders and the
public to recognise the real problem and hopefully consider it."

Thirdly, "Publishing several times a year reasonably accurate percentages for voting intention. This
created a continuous ‘election atmosphere’, rather than a phony atmosphere created by so called ‘leaders’
and journalists."

Today, politicians need to ask themselves whether they can blindly accept public opinion on complex
matters or whether they should follow the advice of former Prime Minister Sir Robert Menzies who, in his
second Dunrossil Memorial Lecture on March 12, 1968, spoke at length about public opinion polls (see
insert below). He made the following pertinent point:

"A political leader inevitably reads the published polls. He will learn much from them. But he is no leader
if he is persuaded by them to follow a course which he would otherwise not approve. He will do better on
appropriate occasions to say - ‘Here is a popular error; | must do my best to correct it!” "



And Sir Robert Menzies, in a letter to my father of April 4, 1968, said: "Nobody knows better than | do
that the endemic disease in politics is fear of public opinion."

Even worse than public opinion driven leadership is the mischievous and dishonest use of public opinion
polling (or survey data) as a means of influencing public opinion — as a propaganda mechanism — either
push polling or publishing dubious poll results to try and re-set the political agenda!

Unfortunately Australia today is not free from such trickery and abuse.

"We live in a world of mass-movements, in which public-opinion polls are for so
many a quick and easy way of finding out what other people think, and therefore, for
the sake of conformity, how they should think. Public opinion polls disturb me
greatly; not because | question their accuracy or their integrity, but because of their
inherent limitations. The appeal is from Philip Sober to Philip Drunk; from
individual judgment and responsibility essential to civilisation, to superficial mass
judgment; to finding out ‘what people want’.

I have an old-fashioned lawyer’s prejudice in favour of ascertaining the facts before
pronouncing the judgment, and therefore pay little attention to kerbstone opinions.

A political leader inevitably reads the published polls. He will learn much from
them. But he is no leader if he is persuaded by them to follow a course which he
would otherwise not approve. He will do better on appropriate occasions to say -
‘Here is a popular error; | must do my best to correct it!’

The danger to which | have referred, of the overwhelming of individual judgment by
mass opinion, is one which tends to be increased in the new age of the computer. The
quick and accurate mathematical machine threatens to become a sort of ‘witch-
doctor’.

The human brain and the human spirit are still the creative elements without which
true human progress will be arrested."

Sir Robert Menzies, Dunrossil Lecture, March 12, 1968

My brother, Geoffrey, was born in Princeton while my father was working in the USA with Dr Gallup; I
was born in Melbourne on Pearl Harbor Day, December 7, 1941 in the USA (in Australia December 8,
1941) — given middle name Cordell — after the then USA Secretary of State, Cordell Hull.

After 12 years at Melbourne Grammar (1948-1959) I finished my schooling without a prize — I had done
better at Preshil (1944-1947) where you were expected to leave with ‘no’ reading, writing or social skills —
I am told still lacking today — however at Preshil we learned not to lie, resulting in being caned once a
week for a full term at Melbourne Grammar - I still don’t know why!

My brother (Geoffrey Lloyd Morgan, 1940-2007) did slightly better than I did at Melbourne Grammar — in
1947 he was awarded the Divinity Prize — leaving in 1957 for a course in “cards and gambling” at the
University of Melbourne — eventually Geoffrey ‘worked’ as a financial journalist at The Herald, then The
Age and finally as an ‘A-grade’ journalist with The Australian Financial Review. Just before being
diagnosed in 1977 with multiple sclerosis, Geoffrey established Morgan’s Australian Mining & Oil News
and Morgan’s Australian Company News (both weekly business information reports) — the ASX put them
out of business!

From a young age my father had ‘enshrined’ in me the ‘Murdoch culture’ — people working in newspapers
and their families did not seek or expect any publicity — very different from media people today. For this



reason my brother and I were told we were not allowed to enter the many newspaper competitions — at the
time newspaper competitions and Tattersalls were the only means of obtaining supplementary funds.

My only ‘academic’ success was in 1959 — winning the Sydney
Sunday Sun-Herald Chess Game, Problem No. 501 — which I entered

@Ihr (,gﬂﬁ-ﬁﬂ’alb under my brothers name (G. L. Morgan) for fear of self
: ‘incrimination’. On receiving an impressive (large and thick) book
EE LS’ 5@ prize I immediately sold it to the Melbourne Grammar Library — in
GAME .I:ROBI.EM those days a boarders pocket money was a scarce commodity!
_ o-

On my 18th birthday, December 8, 1959 I learned to drive a car and
the next day obtained my driving licence; the following Monday I
began working with my father and about 12 staff at The Roy Morgan
Research Centre Pty Ltd, 26 Flinders St (Herald and Weekly Times

(@7%%%’/%% building).

My father taught me everything; in so doing he never raised his voice
nor swore — he tolerated a lot — my mother had given up on me aged
about three! They both liked my friends a lot although they felt many
were ‘slow' reaching their full potential — academic and social!

When I complained my father said “count your blessings”, when I mentioned an irrelevant concern he said
“straw man”, when I couldn’t overcome a major concern he said “sleep on it — your sub-conscious will
give you the answer in the morning”, when I had a complicated problem he said “think — most people will
do anything to avoid the hard work of thinking”.

We worked as a team — I sold surveys — my father changed my letters (grammar) into plain English always
saying “state your case and prove it”!

From 1959 Roy Morgan Research conducted many surveys covering a wide range of topics for many
clients, including General Motors Holden, Philips Electrical, Philip Morris, Bank of NSW, Tattersalls,
Gillette, Douwe Egbert, HJ Heinz, CUB and Uncle Ben’s. Importantly we also conducted surveys for the
Anti-Cancer Council of Victoria.

I have now completed 52 years of employment with The Roy Morgan Research Centre — only for a year
(1964) have I not worked in the Australian business - during early 1964 I worked in the UK for Dr Henry
Durant at Social Surveys (Gallup Poll) Ltd, and later in Princeton with Dr George Gallup during the 1964
Presidential Election.

It was John Fink (deceased - Theodore Fink family) who had the biggest influence on making our Roy
Morgan readership survey the accepted print media currency. In 1971 John Fink explained to me the
mathematical biases resulting from the ‘flawed’ questions included in the three Australian readership
surveys - they soon ceased. With Kerry Packer’s support Australian Consolidated Press backed us to start
Australia’s first continuous readership survey including a re-interview survey with the results (first
released in 1972) used to compute newspaper and magazine advertising schedules. Initially our computed
print advertising schedules were available on-line using the American IMS software. People at the
‘Herald” were not pleased — Max Newton supported us using our readership data for the Sunday Observer!

On June 30, 1973 my family’s involvement with The Herald ended after 121 years — no more free rent,
postage or printing services!

In 1973 1 visited Sir Frank Packer in his Sydney office and with him we agreed on the contract terms
(verbal) to publish the Morgan Gallup Poll in The Bulletin. In July 1973 we published our first Bulletin
Morgan Gallup Poll with Trevor Kennedy editor.

In 1987 we launched our own ASTEROID software to computed print advertising schedules (with
significant input from Peter Grant, George Rennie and more recently Sergey Dorofeev). In 1998 Asteroid
was expanded to include TV programs, in 2005 cinema, in 2009 the Internet and in 2010 radio.
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In the late 1970s we established our SAMI warehouse withdrawal business (initial clients included
Safeway, Uncle Ben’s and Henry Jones IXL). In 1987 our SAMI business was incorporated into a joint
venture with AC Nielsen (Australia) Pty Ltd, owned by us on a 50-50 basis with Dun & Bradstreet of the
USA. In 1990 our joint venture established the first continuous TV rating survey in Australia using set box
TV meters.

Roy Morgan Research is today Australia’s best known and longest established market research and public
opinion survey company. While originally specialising in public opinion, corporate image and media
measurement, the company has expanded to cover all aspects of market research information gathering
whether by personal interviews, the telephone, self-administered questionnaire, the Internet or a smart
phone.

Today with my fellow Directors, Michele Levine (CEO) and John Mclnnes, we employ more than 1,000
people in four Australian offices and offices in NZ, Indonesia, London and USA. Roy Morgan Research is
the largest Australian owned market research company with an annual turnover of about $60 million.

My personal thanks go to all those people who have helped us create Roy Morgan Research into a truly
international market research and information business and a provider of the world’s most extensive single
source surveys.

The day before my father died on October 31, 1985, he handed me a letter for the bank (get in first), an
article on print media research to be published in the UK media journal Admap (it was) and told me if
went insolvent as many times as his grandfather, William Williams, then today I’d break all records — at 70
so far so good — but as my family and friends say there is still a ‘way to go’!

Listed below are “Milestones in the development of Roy Morgan Research since 1941”. Included are
some of our published papers.

Gary Morgan

Milestones in the development of Roy Morgan Research since 1941:

» 1941 - Roy Morgan established Australia’s first public opinion polling and consumer research business, in 1947 with Dr
George Gallup and other prominent pollsters formed Gallup International.

« Early - Established first face-to-face Omnibus in Australia and commenced the collection of Roy Morgan Readership
Seventies figures for publishers and agencies which quickly became the currency for readership in Australia.

- Commencement of Consumer Panel of Australia which continued until 1993.

* Late - Expanded Roy Morgan Readership Survey to include radio and television consumption as the first step in
Seventies developing a Single Source service.

- Commenced collection of warehouse withdrawals data which in 1987 was incorporated into a joint venture with
AC Nielsen (Australia) Pty. Ltd owned on a 50-50 basis with Dun & Bradstreet of the US.

1984 - Developed the Roy Morgan Values Segments[1].

1985 - Acquired ASI (Audience Studies Inc.) which specialises in pre and post advertising testing and developed the
Perception Monitor.

- Established the Roy Morgan CATI Telephone Surveys using Computer Assisted Telephone Interviewing (CATI)
system.

- Substantially re-developed Roy Morgan Readership Survey to include increased product and service usage and
behavioural data to be analysed by media consumption (print, radio and television).

1986 Successfully conducted a Melbourne TV Meter trial survey proving the concept and logistics of the adoption of
such an approach versus the incumbent diary method.

+ 1987 - Commenced prototype development of ASTEROID primarily to furnish cross-tabulations. This software service
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» 1990

» 1991

* 1993

» 1995

» 1997

» 1998

* 1999

» 2000

» 2003

* 2004

» 2005
» 2010

» 2011

is proprietary and has been developed to include MMI, AID, Correspondence Analysis and MCI. In 1995 a
Windows version was launched and in 1998 a Multi-Media Reach and Frequency was introduced.

- Entered into a 50-50 joint venture with Dun & Bradstreet of the USA to form AC Nielsen (Australia) Pty. Ltd to
provide electronic measurement of the television viewing audience.

- AC Nielsen (Australia) Pty Ltd won the support of several TV networks to begin an Australian TV rating survey
using people meters, covering all mainland capital cities.

- The Roy Morgan Research Centre Pty Ltd sold their share in AC Nielsen (Australia) Pty Ltd.

- Roy Morgan "Worm' measured Keating v Hewson Election TV debate

- Roy Morgan BrandPLANNER launched.

- ASTEROID for Windows launched - a PC-based survey analysis system.

- Roy Morgan Single Source launched (Australia).

- Roy Morgan Single Source launched (New Zealand).

- Development of global strategy for Roy Morgan Single Source.

- Launch of ASTEROID multi-media reach and frequency analysis package.

- Established Roy Morgan Internet Monitor in conjunction with PC Data of the USA.

- Establishing Roy Morgan Single Source in the USA and UK.

- Used the Morgan 'Reactor' to measure the effectiveness of editorial and advertising in newspaper and magazines;
and on television, radio, posters and the Internet.

- Launched Roy Morgan Single Source in Indonesia.

- Established Roy Morgan Young Australian Survey which is a continuous survey of approximately 76,000
children aged 6-13 years old

- Purchased Mapes and Ross in the USA. Mapes and Ross are specialists in communication and advertising
research.

- Purchased Mail Diary Panel in the USA.

- Contacted by University of Melbourne to conduct Federal Government HILDA (Household, Income and Labour
Dynamics in Australia) Survey

- Roy Morgan pre-packaged data sold on-line through the Roy Morgan Online Store

- Roy Morgan Online Reactor measured the National Press Club debate between Lord Christopher Monckton vs.
Dr. Richard Denniss

- Moved face-to-face interviewing to CAPI (major investment and major change in way personal interviewing
surveying conducted)

- Roy Morgan continuous Business Survey launched (replicates Roy Morgan Single Source for businesses) -
covers finance, telco, media, IT, business purchasing etc.

- 'Can of Worms' TV program launched on Channel 10 using Roy Morgan data

- Roy Morgan Mobile Reactor measured second-by-second November 21 John Key v Phil Goff New Zealand
Election TV debate - NZ sample 1,600+

With ASTEROID and ASTEROIDSearch, Roy Morgan Research is in the forefront of applying leading edge technology to data collection,

database management, analysis and both internal and client interrogation of the information.

Roy Morgan Single Source is used by publishers, the Internet, radio and TV stations, agencies, marketers and advertisers. Roy Morgan’s print

media measurement method provides the Australian readership currency. Roy Morgan’s readership estimates in Australia, New Zealand, the
US and UK, are believable when compared to circulation figures (see below). “Pitfalls of International Market Research”

The commitment to Quality was confirmed in 1995 when Roy Morgan Research became Quality Assured to AS/NZS ISO 9001 and in 2007 to
ISO 20252 International Standards.

Major Papers Published since 1998

Phil Goff (54%) cf. John Key (46%) wins New Zealand Leaders' Debate November 21, 2011

Australia's Constitutional Future: Challenges for the Monarchy in a globally connected world November 8, 2011
Engaging The Asian Economies — 2nd Asian Law and Practice Conference 2011 October 20, 2011

Australia's Constitutional Future: Opinion Polling October 8, 2011

REACTOR POLL - CARBON TAX - LORD MONCKTON

Lord Monckton wins Press Club Debate with Dr. Richard Denniss July 20, 2011

REACTOR POLL - CARBON TAX

Gillard's Tax Announcement Splits the Nation 2 July 11, 2011

REACTOR POLL - CARBON TAX

Gillard's Tax Announcement Splits the Nation July 10, 2011
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REACTOR POLL - CARBON TAX

Gillard's Carbon Tax Makes us Deaf July 7, 2011

REACTOR POLL - NSW 2011 STATE ELECTION

Nothing looks like getting Labor over the line in NSW State Election March 18, 2011

REACTOR POLL - SUPERBOWL 2011 - Ad Test 2

American audience reacts most positively to Doritos 'Pug Dog' February 8, 2011

REACTOR POLL - SUPERBOWL 2011 - Ad Test 1

Americans react most positively to Volkswagen 'The Force' Super Bowl ad February 8, 2011

REACTOR POLL - VICTORIAN 2010 STATE ELECTION November 24, 2010

Brumby's attack on Baillieu's Real Estate windfall 'bombs' with voters

REACTOR POLL - AMERICAN 2010 MID-TERM ELECTIONS November 1, 2010

Americans' reactions to Mid-Term Election Ads

REACTOR POLL - AMERICAN 2010 MID-TERM ELECTIONS October 26, 2010

Americans' reactions to Mid-Term Election Ads

REACTOR POLL - AMERICAN 2010 MID-TERM ELECTIONS October 20, 2010

Americans' reactions to Mid-Term Election Ads

Are Consumers Satisfied with Superannuation and Financial Advice? October 15, 2010

REACTOR POLL - AMERICAN 2010 MID-TERM ELECTIONS October 12, 2010

Americans' reactions to Mid-Term Election Ads

REACTOR POLL - AMERICAN 2010 MID-TERM ELECTIONS October 7, 2010

Americans' reactions to Mid-Term Election Ads

The State of the Nation & Victoria after the Federal Election by Michele Levine, Gary Morgan & Julian McCrann
October 1, 2010

State of the Nation — Australia’s Changing Demographics September 30, 2010

The State of the Nation after the Federal Election by Michele Levine, Gary Morgan & Julian McCrann September 22,
2010

The Realities of a Hung Parliament by Michele Levine, Gary Morgan & Julian McCrann September 2, 2010
Marginal Electorate Link to Unemployment (2010) May 26, 2010

Glen Eira Australia Day Breakfast - Change is needed by all - by Gary Morgan, Executive Chairman, Roy Morgan
Research January 28, 2010

Occasional Address at the Conferring of Degree Ceremony held on Thursday, December 17, 2009 at 2.30pm,
University of Melbourne By Michele Levine, Chief Executive, Roy Morgan Research December 17, 2009

Recent Developments in Roy Morgan Readership December 10, 2009

Statement on the Different Results of several Liberal Leadership polls by Gary Morgan October 12, 2009
Australians consider Innovation an Important National Priority, Presented by Michele Levine November 12, 2008
Reply by Stewart McArthur, former Liberal Member for Corangamite to Gary Morgan's 'Who will be the next Prime
Minister of Australia...' September 10, 2008

Who will be the next Prime Minister of Australia? A Woman and it will be sooner than you think! by Gary Morgan
September 10, 2008

Roy Morgan Media Research, 1941-2008 July 22, 2008

Consumer Trends in the Australian and Global Marketplaces - by Michele Levine, CEO Roy Morgan Research -
Address to Tourism Futures 2008 Conference June 18, 2008

Future Summit Participants compared to the Australian Population May 18, 2008

Environment Most Important Issue for Australians Population May 12-13, 2008

USA, UK & NZ Newspapers Transforming rather than disappearing with Growth in "Online" Media April 18, 2008
The Problem With Online Panels - Nielsen Online Gives Misleading Results March 19, 2008

"The Fantasy of Full Employment" by Michele Levine, CEO Roy Morgan Research - Address to the National Press
Club March 14, 2008

Budweiser Superbowl TV ad scores best on Roy Morgan Reactor February 9, 2008

Share-market falls & the effect on Consumer Confidence January 25, 2008

Would The L-NP Have Been Re-Elected If The Government Had Honestly & Accurately Reported Unemployment
(And Underemployment)? December 19, 2007

Reserve Bank Turns Up Heat On Australian Workers November 9, 2007

Large Majority Of Australians Think The Media Is "Often Biased" August 14, 2007

Significant Print Readership Research Papers: 1953-2006 July 23, 2007

Television Remains Main Source Of News & Current Affairs - NineMSN Leads The Way In Internet News June 27,
2007

Emerging Media Trends NZ March 28, 2007

Future Summit Participants — Our views and how they compare May 15, 2007

Measuring Engagement March 27, 2007

Political & Economic Overview 2007 February 23, 2007

Understanding and Communicating with Australian Holidaymakers December 5, 2006
Growing Yield in the City Holiday Market: Finding a Competitive Edge December 4, 2006
The Power of Newspaper Editorial & Advertising October 26, 2006
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THE DIGGERS AND THE LEASE.

‘We have expressed our opinion hefore to
the diggers that the license question was not
the only greivancé they would be' réqui red to
fight against, and every day-proves nd
more the truth:of that opinion. NG soonct s
theé license question settled than a greater evil
arises—namely, the leasing out the gold fields
to private companies. This is a question of
great moment to the mining community, and
determined steps should at once be taen, or
the digger will find himself at the mercy f a
few wealthy companies, who will be not only
ready but willing to buy the very carth from
under his feet ; and, for aught the Government
and the squatters will care, the digger may go
and do the best he can for himself in bushing
it.

We have kept our eyes and cars open
since we have been in town, and we know that
the diggers, in the eyes of the “ fat and greasy
citizens of Melbourne,” are but  a class of men
up the country who get their living by digging
for gold and opposing the Government *—and

that is all.  And they talk of the
as they would talk of a fat calf, a thing only
%o buy and sell to the highest bidder, and
straightway they sit down and map it out.
But they must be made to understand that
the prosperity and safety of this colony de-
pends upon the social and political condition
ot‘?he min ity

+ “Fpom the letters of ougo nts,
and those of private diggers, we gather that
some degree of excitement prevails at the gold
fields on account of a supposition that certain
blocks of land, mow in the occupation of dig-
ging parties, are to be leased to one or more
gold-mining companies. 'We are extremely
anxious to receive furthef information upon
this subject. It is at Fryer’s Creek that the
chief encroachment upon the diggers® rights is
said to be contemplated. We -are told that
there a square mile of country has been, or is
about to be, leased to a compan{, whose
operations will necessitate the expulsion of a
large number of diggers now actively engaged
in their ordinary occupations.

“ Such ‘a proceeding as the one here de-
scribed would be so flagrant a breach of law,
to say nothing of justice, that we cannot but
think there must be some error about the
statements which have reached us. It isso
distinctly laid down by law: that only those
lands are to be leased to companies which have
been abandoned by individual diggers, that
without any excessive reverence for our pre-
sent government, we are persuaded, if any
leases of occupied land have been issued, this
must have been donc under a misapprehension
and a mistake.

“That such should be the case seems the
more probable to us, because even we, who
have no interest one way or the other—wlio
have no policy to serve, no. pets to provide for
—have been so assailed with contradictory state-
ments upon the subject, that we feel in consi-
derable t{)m\bt as to how the truth lies. One day
we receive a communication, informing us that
the company to whom land is to be leased, so
far from interfering with existing interests,
will, by draining their own land, drain divers
adjacent gullies, too, and enable hundreds of
diggers to operate where they cannot get now,
and will not turn off a single party, for the
simple reason that the land proposed to be
occupied contains no parties to turn off. The
next day letters reacg us, puxporting to be
written by people who, having experimented
last season ugon the Fryer’s Creek flats, and
having been
returned, and been waiting for weeks until the
weather should permit tiem to go to work
upon their old holes, and who find their pros-
peets suddenly thwarted by a monopoly grant-
ed to a com&)my upon the ' specious pretence
that the lands they seek to occupy have been
worked out and‘abandoned. If we find our-
sclves so embarrassed between contradictory
statements, we can w 1ppose that the Go-
vernment—so mueh les: ks}l “to be well and
impartially informed—s more exposed
to party influences, and i) h{r biag-

sed persons—may be comp]
ut th?x slightest degir;
efs may, from wrong in ormMm,(%
gf‘ an irr'tpanbl,e blunder. hexeforé,
are extremely anxious that the parties inte-

mi

‘unjust and injurious to turn diggers off the

old fields | &

riven off by the rain, have now |.

‘I Captain
| abont it until the medical man gave in his report.

ner, let the world know how matters stand,—
may inform us whether it is proposed to
grant a lease of land that has, or of land that
has not been abandoned. Upon this the whole
affair turns. To grant a lease of land that
the diggers have worked and abandoned, would
be an act as just and beneficial as it would be

‘ground for the sake of promoting the interests
of a company.

“We ‘do not doubt that, in many respects,
it would be an important economy of labour
if our gold-fields were to be worked in an or-
ganised and methodical manner, rather than
as the fancies, ignorance, or caprice of a thou-
sand different persons may dictate. ' But in
practically regulating the affairs of the world,
the laws of distribution are even more import-
ant than the laws of production. It is better
that a thousand men should make in a week a
thousand ounces of gold, and should so divide
the treasure that the wants of cach person
should be supplied, than that a few should
have the opportunity of squandering a larger
amount. For these reasons, and because we
would rather that our Colony'should reap the
benefits of the gold-fields “than that these
should go to swell the profits of abséntee capi-
talists, we do not cate to enquire too closely
whether the present system of working the
old-fields is or is not the most remunerativé
of all possible modes. We would rather that
the diggers should scramble on as they now
do, wasting their labour often, indulging in
false hopes perpetually, but always workin,
with zeal and ‘hearty good-will that woul
shame our hired road makers and other
public wielders of the pick and shovel ;—iwe
would rather that the digger should work
harder and make less, but have the privilege
of doing as he thinks fit with the produce of
his own'labour, than that this last should be
exacted to raise a much larger portion for a set
of voknown shavelilders in-neme ‘phbilic vom=
pany. - The laws regulating the production of
the wealth of nations are’ doubtless of the
highest importance; but thdse that regulate
the distribution, we repeat, are yet more im-
portant ; and for this reason we feel that it is
unnecessary to show at length why, so long as
individual diggers are prepared to work a tract
of land, it would be in the higest degree dan
ferous and impolitic to grant a leasc of that
and to a company.

‘““The law has recognised this; and it is,
therefore, all the less necessary to dwell upon
it; but for reasons we have already stated—
because the Government is doubly likely to be
Perplexed_ by contradictory statements, that
eave less interested people in doubt—ive would
earnestly recommend the diggers to take all
apportunities of asserting the truth, and let-
ting it be known whether the proposed leases
of mineral lands at Fryer’s Creek will, or will
not, interfere with the” digging intercst—will,
or will not, be in contradiction to the spirit of
the present law.”

NEWS OF THE DIGGINGS.

Bendigo.

(From our own Correspondent.)
BENDIGO, November 7th, 1853.

Your paper arrived here in good time on Satur-
day. The smallness of the number, however, pre-
vented a great many from obtaining copies that were
eager to have done so. The heading has been uni-
versally admired, and not so much disappointment
expressed. as regards the size as I anticipated. The
public indulgence must not, however, be abused—
your excuses about square inches won’t do long, for
we have not all of us forgotten the three yards of
song that was to be had for a penny at home,

I do not mean anything invidious, but you must
give it to us in length and breadth, and we will
Judge of the quality ourselves.” Of course I write
now as one of the public, your Special Reporter
rendering it unnecessary for me to trouble the pub-
lic any longer with my discussive remarks upon
men and manners and things in general.

The news of - this week savours very strong of
nothing but murder. There Las heen the body of a
man found in the Esk Creek, his skull showing de-
cided symptoms of foul play. There was a report
circulated that a trooper had been shot dead by 4
bushranger, the object of the scoundrel being to ob~
tain the poor fellow’s horse, but it turns out notr to
be quite so bad as xeported. The man was shot, but
is likely to recover, although in & very precarious
stabe. I have not heard whether ‘the ruffian has
been taken yet, but 1 fear not, n)thing but his coat
being identified.

The bogy of a still-born child was found behind

arrison’s store, and" some stir was made

1o be ‘another paper.on the Bendigo very
o précise‘ time i not yet known ; but the
oxpieat o hold a post mottem examina-
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vested may, in a pacific but unmistalable man-

I shall be glad when you have got your devil in
the court talking notes, for it will not be before it is
wanted, some of the proceedings being characterised
Dby anything but dignity or even decency.

The yield of gold up here presents no fresh fea-
ture. All, I think, are doing something, and Com-
missioners’ Flat is rising in favour, while other
places have still their admirers.

Mount Malaga has fallen into disrepute the last
few days, and a good inany are returning here to
their old grounds, mentally resolving not to be again
tempted, which, of course, they’ll keop till the next
opportunity offers an inducement for them to break
it

Eacre Hawxk Guruy, 20th Ocr.—Little is
doing in this quarter,and as the water pets scarce
many. are on the move. The new diggings st
Mount Maligan are occupying some’ attention,
although very unfavoraple accounts have been re-
ceived from thence to-dny and yesterday. Some
are doing well at the Sydney flat, and the popula-
tion there is slightly ‘on the increase. A few
“rushes” in other parts, such as the Devonshire
and New_Zealand gullies, have taken place, but
with little. more than individual success—Mr.
Wilkinson’s store and large stock of goods, sold on
‘Wednesday and Thursday by Messrs. MacPherson
and Co., realized fair prices.—The Wesleyan com~
munity, with the activity which always character-
izeg that body, have built a very neat and capaci-
ous*Chapel, of canvass, ‘on'a substantial-frame, at
the head of Eugle hawk; when Divine Service is
performed, morning and afternoon, every Sunday;
I Lelieve it is intended to open a school in con-
nexion with the chapel.

Several robberies have taken place about here
lately, and amongst others a butcher in New Zea-
land gully was robbed of some money and a gun,
Suspicion fell upon a man named Lancaster, who
was apprehended and discharged. Ou obtaiwing
his relense he returned to his work; but the
butcher not lLeing satisfied, as it would u{:peur.
yesterday went to his (Lancaster’s) tent, looked
in, and finding him out, went to where he was
working and seeing him there, walked home, loaded

-a. Aanble-buveelled gun, returped to the gully,

and deliberately fired on Lancaster, lodping the
shot in the bone of his leg; he was then aiming the
second shot for the unfortunate man’s breast, but
was happily prevented by the bystanders, who
seized him ; be however effected his escape before
the police arrived on the ground, and I have not
yet, heard of his apprehension.

The Police have not been round this district yet
for licences; when they come, however, 1 Lelieve
they will find few, if any, unprovided with the re-
quisite document. The first number of your paper
iz impatiently awaited about here.

—_——

Forest Creels.

(From our own Correspondents)
ToresT CREEK, Nov. 7th.
I bave but little to communicate of general inte-
rest this week., Alas! for the good old times of
Alexandrian celebrity, when gold was measured by
the pannikin, and poundsweight filled the mouths
of men, in place of the ounce and pennyweight of
these degenerate times. Then there was something
invigorating even in the seratch of a pen that chro-
nicled the success of some lucky dog who had groped
lis way into the realms of Plutus, and twrned out
the long-hidden treasure. Yes; now the romance
of the thing has in a great measure departed, leay-
ing behind it only the success that waits npon un-
tiring energy and unflagging labour. = You will
think from my strain that I am in the dolefuls,
but no such thing, although I admit that my: four
last “shicers” have not ab all jmproved my temper.
Well, but I'm not all the world, yowll say, and
what are others doing?  Well, Il tell you. ~They
are working up the old ground, right manfully,
where the water will admit of it; and occasionally
some adventurous wight goes down on some new
spot, and a rush of course is the consequence. But
when' a dividend is declared on the estate, the
assets are generally nil, or next toit. Bub mind,
I don’t say the place is bankrupt, for I believe that
the summer will furn up something yet. . Barker’s
Creek looks promising, and there are a good many
out prospecting towards the Loddon, wheve there
is-every prospect, ng far as outward appearances
go. The Loddon reminds me of Friars Creek.
Could you put a fellow wp to the way of doing this
square mile business? Xgad, I got into o row the
other day about a square foot; but then I haye no
friends at court, so it is no use telling me:that
dodge.

There is to be a cattle pound here, and who d»
you think is to be the keeper? Why, a lawyer.
So now, you see, the parchment will be holder of
the stenks [beef], as well as Mastor of the Rolls.

‘We had a meeting at the Chapel on Tuesday last,
upon- the baneful effects of liquor. The speakers
appeared fully 35 home on the subject : old acyuaint-
ance any thing to 'do with it, think ? I can’t say
myself, . The™ subject not very popular, judging
from the attendance—I should say about fifty, at a

rough guess, ~They dvew up a petition, Lut know.- |

ing you are not hard-up for matter,: I did not send
it, a8 no one would read it except the fore-
menbioned. 5 i ;

goon. aftey—but’ that is your

buginess not mine,

Don’t be long befors y.ou.q%ggﬁ(
of your paper. irewlation.  Mina s
before :é}:hﬁffg“aqa @ﬁi;ruuyd ubqwg e teat,

Ballarat,
(From our own Correspondent.)

We are jogging along pretty quietly here at
present. There scems to Le a good feeling exist-
ing between the authorities and the diggers. An
oceasional skirmish takes place about a claim Dut
after cach party has *“g1id his say,” and the com-
missioner decides, they generally retire, the winner
pleased —the loser grumbling until he commences
anothor hoped-for-prize, which is not long in being
putinto operal I'he price of fresh meat here is
astonishingly high: mutton, hindquarters 8s. 6d,
and 9s,, forequarters Gs. 6d, to 7s.; beef 9d. per
pound, and expected to rise. The butchers not
unfrequently have to give 8d. per Ib, for beef, and
as high as 25s. and 27s. for sheep; which, when
you consider their size and quality, is not a profic-
able speculation.

Some few days since a report was provalent that
o woman had been murdered at Ewreka, by her
husband, that he had cut her head off, and thrown
it into o ““shicer.” Teople went so far as to
search the debyis of old fires in hopes of ascertain-
ing - some clue to the murder, but when o great
commotion had taken place and they had uctually
succeeded in finding some old and charred bones,
and were about dispatching o courier for Dr\ Carr,
the lost sheep returned, and a hearty laugh con-
cluded the farce of the diggers in search of a wife.

To the astonishmentof every one the man wlho fell
down thehundred feet hole has recovered, and is
now as sound us ever, With the xeeption of being
a little bruised. A rumour has Yun like wild.fire
this evening that a 30lhs, nugget 'has been taken
out of a claim near Sinclair's store, 1 will not
vouch for the accuracy of it, not having had time
as yet to enquire into the particulars —New lines
are opening up here overy day. The diggors aro
doing well 5n New Chums’ Gally, in sixty fest
sinkihgy and the Builors’ Gully is still giving
hardsome yields to the fortunate digger.

Great dissatisfaction has been expressed in all
quarters liere at the Squatters resolntion not to
vote for Mr. Fawkner’s motion for assossment on
stock,  LTe diggers are perfectly willing to puy o
{ir ehare of the taxes, but such conduct as { hive
mentioned, coupled with the fact of seversl meme
Vers having taken spirits out of bond, thei they
intended to place & high duty upon, has elicited
nothing but a feeling of universal contempt and
disgust. ‘When men in their position descend to
such backdoor ways of making money, which al-
most amounts to swindling, how can u high moral
tone be expected to pervade the general moss of
the community.

My, Jones’ Circus, in Prince Regent's Gully,
continues to amuge the diggers, and he is patronised
liberally, and not undeservingly, for a kinder or
more obliging little fellow never broke the world's
bread. ‘

The Melbourne Nugget is veritably a  black
diamond,” of the very first water, on horseback ;
heis “sui generis,” having no competitor,—The
weather still continues fine, but as yet we have
nothing that you may call summer weather,

During the week accounts haye veached Mel-
bourne from the Coluc of the discovery of a work-
able gold-field in- that locality, but as yet this de-
pends on the assertion of a single individual, and
who refuses to divulge the pregise place, although
in doing so he would be entitled to 2 reward of
£300, subscribed for that purpose by the inhab-
itants of the Colac. ~Therofore, where there las
been in this matter so many groundless reports,
the affair at best must be considered very doubtful.
It is said to be on the coast sid« of the Colac, and
in a quarter which has often been remarked as u
likely gold region.

ANoTHER BusHRANGING Mugprr: — Twe
mounted  troopers arvived express from Beudigo
ata late Lour on Friday night (Nov, 4), 1o give
information to the police in Melbourne of a mcat
cold-blooded murder.: At an  early hour on
Friday morning & trooper was ‘riding near Den-
digo, when some bushranger, who wanted his
horse, deliberately shot the trooper as he was
riding along. The shot took effect, and tlie trooper
isdend.  Of course the murderer took the hotrse,
and immediately rode off. = Unfortunately- there i3
no other ‘description of the ruffian, except that he
wore a light drab coat. He is said to have been
followed and traced along the road to very nes
the  Liady of the Lake, aud appeared to be the
making towards Melbourne, %

AMERICA 18 LESS THAN FoUurR DAvs.—~We
are enabled to snnounce that by a new und wuch
improved construction of vessels, it will be perd
fectly practicable to accomplish the voyage le&
tween the United States and the United Kingdon

in considerably less then four days; in fac, i
about three and & half, the ports connecting’ tl
old and the new worlds being Halifax aud Gs
way. - This is no speculative stat 4
grounded on experiments  which
been made to test the sailiug capa)
constructed ou the new principle.’ ¥l the sube’
miarine telegraph which is about £0 La Taid dowd®
‘between Halifax an w:f' and ihe passago of
in th f 80005 the Atlantc,
Britain will vi.ually becoma
’ . )l;yj‘iﬁhhmd w0 governed by
2 Saxod rave:— Morning Advertizey.









401 Collins St 

Melbourne 

December 2011

History of Roy Morgan’s family and Roy Morgan Research

[image: image3.jpg]



Enclosed is a copy of my book Women, the Media, and People from Other Countries who have made Victoria – 1851 to Today. My book outlines from 1852, nearly 160 years ago, how my family has been involved in Victorian newspapers and media.
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On January 3, 1838 John Pascoe Fawkner published The Melbourne Advertiser, Victoria’s first newspaper which was hand written. (See Page 27)  From 1838 to 1845 Fawkner printed and published the Port Philip Patriot, a few doors west of our office at 401 Collins. The Port Phillip Herald[1] was founded by George Cavenagh on January 3, 1840.
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FROM HIS OWN-  JOURNAL.

. GEORGE SLATER,
9¢ BOURKE STREET EAST, MELBOURND

AND PALL MALL, BANDHURST. .





In 1852 William Williams (my great grandfather) aged 21 began work as a printer with George Cavenagh at The Melbourne Morning Herald.  On October 28, 1853 William Williams with George Heath and Henry Howell printed and published The Diggers’ Advocate with Editor G. E. Thompson.  On February 24, 1854 the paper changed to The Gold Diggers’ Advocate and Commercial Advertiser and was published and edited by George Black initially with contributions from John Pascoe Fawkner and H. R. Nicholls and later in 1854, Ebenezer Syme – both papers were the ‘voice of the gold diggers’ before Eureka – December 3, 1854!


In 1856 both Samuel Winter and Alfred Massina (first cousin of my great great grandmother) began their newspaper ‘lives’ apprenticed to W. H. Williams. (Massina had changed his name from Masséna - a prominent Napoleonic family from Nice).

Many of Victoria’s early newspapers, magazines and journals were printed and published by William Williams and Alfred Massina. With Ebenezer Syme, David Syme  and George Syme (The Age) they were the radical publishers of nineteenth century Victoria – before the 1890 land boom crash!


[image: image6.jpg]LANGUAGE

ABORIGINES
Colony of Victorta,

AUSTRALIAN DISTRICTS :

With parallel Translations and familiar Specimens in Dialogue,
as a guide to Aboriginal Protectors, and others engaged
in ameliorating their condition.

BY

DANIEL BUNCE, C.M.H.S,

AuTHOR OF “ HorTUS TASMANIENSIS,” ‘“ GUIDE TO THE
LINNZAN SYSTEM OF BoTANY,” “ MANUAL OF PRACTICAL
GARDENING,” ETC.

PUBLISHED BY

| SLATER, WILLIAMS, AND HODGSON,
94. BOURKE STREET EAST, MELBOURNE;
" AND MARKET SQUARE, CASTLEMAINE.

e

1856.
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In 1856 W. H. Williams printed and with George Slater published from John Batman’s diary The Settlement of John Batman in Port Phillip and Daniel Bunce’s first Victorian book on The Language of the Aborigines in the Colony of Victoria[2]. (Enclosed is a copy) 
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First Gallup Poll

Should women recéive the same pay as men for doing simi-
lar work? As a result of women’s increasingly active part in
our wartime economy keen interest is again being taken in

| the question.

It was put to a representative cross-section of the com-
munity recently in the first Gallup Poll to be held in Australia.

i Nearly 60 per cent. of those interviewed declared that they

1. favored equal pay for women.

This poll was conducted by Aus-
tralian Public Opinion Polls (the
Gallup Method), and the analysis
of the answers throws an interest-
ing light upon the views held by
‘people of all occupations and grades
of income.

Wording of the first question was:
“Women's Pay—Do you favor equal
pay for men and women doing the
same work?" Any spontaneous com-
‘mems were recoitied with the answers.
| This table shows that nearly 60 per
|cem. of the eross-section interviewed
were in favor of equal pay. Only 33

er cent. were against the idea and

per cent. were undecided. Apart
from the undecided people, equality of
ipay was supported by six out of 10
!men and seven out of every 10 women
\interviewed.

. Australia-wide opinion

Favor equal pay .. 59 per cent.
Against equal pay 33 per cent.
Undecided .. .. .. 8 per cent.

100 per cent.
" Opposition was strongest by better!

off people, among whom relatively few

women work. A common reason given!

for a “no” answer was that “woman’s
place is in the home.” Some thought
that women were temperamentally and
?hyslcally not so fitted for wage earn-
ng.

| Those in favor of equality usually

ased their decisions on the a
‘of equal rights and the need for pro-
tecting wage standards. The second
argument is reflected in the fact that

uments:

1working people are strongest supporters
of equality of pay.
Different Circumstances

| How People in
1 Logk at the Question

} Favor Against Unde-
Equal . Equal  cided
! Pay. Pay.
Po. Po. P,
. Well-to-do [} 36 58 6
| Comfortably oft a3 a4 [
1Al‘N!lm. e, . .. .o @ 28 9
Boor .. .. . . 68 26 [
People in t lower income groups

|who sald “No™ to the question often
Ibased their declsion on the assumption
that most women have not the same|
responsibilities as men. On the other|
hand, “Yes" votes were frequently cast
on the. grounds that many working
women have dependants.

Farmers, being far removed from the
workshops and offices where men and
women work shoulder to shoulder, were
slightly less favorable 40 equal pay,
h#t 'ﬁ substantial majority supported
(the idea.

|
lAtlItudzs of People in Dilferent Localites |

Favor, Against Unde-
Bgual  Equal  clded,
Pay. Pay,
| 2 32 L P.c.
Capital Cities . .. 58 10
Other cltlfes & towns 61 5
Rural .. .. ... .. 86 6

Two out of three supporters of the|
| Labor Party_voted “Yes” on the ques-
tion. Non-Labor people who had
formed opinions on the subject were |
five to four in favar of equality.

Attitudes of Parly Supporters i
Favor ‘Agalnst  Unde-
Equal - Equal um:d.]
| Pay. Pay.
P, 0. Peo |
Lsbor voters 66 26 8 |
Other voters . .. .. 52 42 L]

OTHER FINDINGS LATER |

Other questions included in the same
suryey dealt with compulsory saving,
official representation in Russia, how
people felt about the last Government's
handling of our war effort, Australlan
representation at meetings of the Bri-
tislh War Cabinet, an all-party wartime
Government, professional sport during
wartime, experience with price control,
and preference for taxation or infia-
tion, * Findings of the poll on these
figures will be published as they be-
come available,

It cannot be guaranteed that the
poll gives exactly the same result as a
full and expensive referendum.
the Gallup method in America and
gi:x:ﬁland has been proved to be a good
indicator, with a margin of error of
only a small percentage,

‘The Gallup method, in brief, conslsts

of obtaining opinions by personal in-
terview, from a typical cross-section
of People in all walks of life; in the
various localities throughout Australia;
and in different economic circum-
stances: in as nearly as possible the
same proportions as they exist in the
population as a whole.
° Interviewers are warned against
any voice iInflection or action, that
might bias people’s replies, They are
instructed to repeat the question, if
need be, in the exact words: but.under
A& A cix;gumstauces to amplify” or ex-
vlain it

Pros and cons of public g))mlon polls

1ave been extensively studied in varl-
»us research foundations, and exten-
sive literature on the subject exists.
All this knowledge and experience has
been carefully applied to thie Australian
organisation, in the creation of which
The Herald took the initiative, co-
operating later with newspapers in the
other States. It is proposed to con-
duct a series of Australia-wide wolls mm

Important.axuhlic questions to help in-

dicate what is in the public’s mind.

Australian  Public Opinion Polls
(the Gallup Method) is affiliated with
the British and American Gallup Polls |
Its operations are open to full investi-:
gation by any reputable body. i

Tt is nof suggested that the leaders;
of Australla should blindly follow poll
findings. Popular opinion is sometimes
not, fully informed. But the polls will!
add to the evidence on which those|
with the remnslbiuty of leadership|
base their estimates of public reaction. |
Moreover, the leaders can take steps
to correct misunderstanding, where Ib|
appears to exist.

But’




In 1857 Williams printed and published The Collingwood and Richmond Observer – A Social, Political and Literary Journal. In 1866 Williams published Marcus Clarke’s first writings under the nom de plume of ‘Mark Scrivener’ and in 1869 Massina commissioned Marcus Clarke 100 pounds to visit Tasmania and write the Australian classic His Natural Life which was serialised in The Australian Journal from March 1970 to June 1872. (After Adam Lindsay Gordon committed suicide on June 24, 1870 Alfred Massina bought and published many of Gordon’s works.)


For more than 40 years Williams, Massina and Winter worked together; and in 1901 Alfred Massina as Chairman, established The Herald and Weekly Times Limited publishing 50,000 copies of The Herald a day.  Samuel Winter was Managing Editor, other Directors were Theodore Fink (See pages 104 - 113) and William L. Baillieu. (See Historic Look at Australia’s Top 20 Business People (and one American!) In 1922 Fink and Baillieu appointed Keith Murdoch as Editor-in-Chief of The Herald and Weekly Times publications, The Herald’s circulation was 105,000; when Murdoch died on October 5, 1952 The Herald’s circulation was 415,000.
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Today, The Herald and Weekly Times Ltd each morning publishes the Melbourne Herald Sun, it is Australia’s largest selling daily newspaper with a Roy Morgan readership estimate to September 2011 of 1,300,000 and circulation of 481,573.
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A SOCIAL, POLITICAL

St

adian’

Richmond Observer:

, AND LITERARY JOURNAL.

¥or. T.—No. 6.

SATURDAY, SEPTEMBER 12, 1857.

{ Qnarterly Subscription, including
1 delivery, 3s., payable in advance.

} Price THREEPENXCE.

Houses and Land.

AMES PRINCE, AuvcrioNeLR, Brunswick-atreet.

WANTED to PURCHASE, any number of small

rties.  Also, several sums to lend on mortgage.
LAND MART, BRUNSWICK ST.

JAM’ES ‘PRINCE, Auctioneer, has for Sale several
Properties, from £200 to £250 each. Land
Mart, Brunswick street. 261

FREEHOLD in Wellington-street, 33 feet to Wel-

lington-street by 93 feet 3 inches deep, with a
Three-roomed Weatherboard HOUSE, slate roof ;
price 400%. Terms—Cash 80/, remainder to run two
years. N. Kinsman, auctioneer, house, and land
agent, 3 Moor-street, Collingwood.

RUNSWICK-STREET, Collingwood.—A small
central Freehold PROPERTY for SALE by
N. Kinsman, 3 Moor-street.

SIX-roomed Cottage, and one of four rooms, to let,
apply 60 Coudell street, Collingwood. 306

H. ALSOP has for Sale ile following proper-
o ties:—

Four-roomed Weatherboard Dwelling, lined with
lath and plaster, with the ground, having a frontage
to the most elevated part o% Bedford street of 50 feet,
by a depth to a metalled right-of-way of 120 feet.

Brick Shop with two rooms in Budd street, with
16 feot frontage by a depth of 70 feet to Evans’ lane.

Three two-roomed Cottages in Great Easey street,
with Stabling and Ground, having a frontage of G0
feet by a depth of 100 feet.

Splendid Block of Land fronting the south side of
Webb street; 190 feet frontage to the west of Little
Napier street and the east of Young street, respec-
tively 68 feet, with the Brick Cottages thereon,

Smith street frontage, 33 feet by a depth of 180
feet to Oxford street, with Shop to Smith street partial-
1y erected, and four Cottages to Liitle Oxford street.

Two Allotments, corner of Perry street and Hoddle
atreet, with frontages respectively of 33 feet by 70
feet to a right-of-way.

Allotment in Yarra street.

Allotments in Johnston street and Patterson street.

W. H. ALSOP, Auctioneer and General Commis-
sion Agent, British Auction Mart, 171 Smith street]’
Collingwood. 308

Building Materials.

Miscellaneous.

ON SALL.
T the Collingwood Stone Works, Gertrude street,
Monuments, Tombstoues, Windowsills,
Hearthstones, Chimueypieces, Grindstones, Sinks,
Flagging, Plasterers’ Hair, Plaster, Lime, Iron
Fences, and Kerbing for Cemetery.

BUILDING STONE.

FOR SALE, 200 or 300 loads building stone, lying

at the foot of Church street, close to Simpson's
road. —JOHN SHEDY, “Fire Brigade” Hotel,
Church street, Richmond.

R O N W ALT:-E R T ANK S
aud Casks, all sizes, on sale.—Apply 59 Rowena
street, Richmond. -

ILCOX, Turner, Hatters’ Block and Straw Bonnet
Block Manufacturer, 31 Napier street, near
Victoria Parade. 322

MOKEY OCHIMNEYS effectually cared by T.
PARKER, Bricklayer, Napier street, near John-
ston street, Collingwood. References given. 307

H. LAMOND, having opened the Prince’s Bridge

* COAL YARD, at No. 55 Flinders street east, begs to
solicit the patronage of his friends and the pablic, being now
prepared to deliver coals in Melbourne and the suburbs at
the Jowest possible rates. Families supplied with the best
screened English and colonial coals. Blacksmiths' coals. 305

NIGHTMAN.—-J. J. POWELL. Waterclosets

and Cesspools Emptied at very lowest charges, Con-
iracts taken by the year for Corporation, Banks, Hotels, and
Public Buildings on most reasonable terms. Orders re-
ceived at Chambers’ Forge, 40 Little Collins street, near Ex-
change Hotel; at 241 Swanston street north, opposite New
County Court; at Entrance to Eastern Market; Residence,
Woolley Cottage, near Cambridge Arms, Cambridge street,
Collingwood. Written communications sent to any of the
above boxes will be promptly attended to. 281

AMS, wholesale and retail. The finest York

Hams! The cheapest ever offered to the pub-

lie. R. Wright, Family Grocer, Smith street,
opposite Fire Bell.

To Whelesale Buyers of Boots and Shoes.
TELL-selected Ladies’ and Children’s seasonable
spring goods, from first houses, at D. Rennand’s,

Heidelberg House, Smith street, Collingwood. 286

PICKETT, Smith street, Wholesale and
+ Retail Butcher, supplies best meat at lowest
prices. Orders called for. 202

800 DOORS and WINDOWS, selling cheap;
also, a lot for Cottages. Egan's Timber
Yard, Richmond road. 262
25 00 Feet T. G. LUMBER and SHELV-
9 ING. A fresh lot of MOULD-
INGS. Egan’s Timber Yard, Richmond road. 263
7 000 Feet Inch T. G. FLOORING, slightly
9 damaged, very cheap. Egan’s Timber
Yard, Richmond road. 264
20 0 SLATES, 20 x 10, 22 x 12, and 24 x

e 12. Egan’s Yard, Richmond road.
265

70 000 Launceston and Hobart Town 5 and 6
9 feet PALING. Prime lot. Egan’s
Yard, l?ighmond road. 266 |

30 00 Feet Hardwood BATTENS, 3 x 1, ex
9 Acacia. Egan’s Timber Yard, Rich-

mond road. 267
20 OO Feet Hardwood BOARDS, 6 x 1, now
9 landing. Egan’s Timber Yard, Rich-
mond road. ' 268
Feet Inch and § CEDAR. Mel-

15,000 bourne prices, and delivered. Egan’s

Yard, Richmond road. 269
10 000 Ladies’ SLATES. £3 10s. per 1000.
9 SLATING BATTENS. Egan’s
Yard, Richmond road. 270
7 3,34, 4, and 4} feet Baltic laths, ex
50,00 ’
road.

Montrose. Egan’s Yard, Richmond
Feet Hardwood and Deal QUARTER-
60,000

272
ING. Hardwood JOISTING.
Egan’s Timber Yard, Richmond road, 271

30 000 Feet 7 inch WEATHER BOARDS,
9 dressed, &e. Delivered free. Egan’s
Yard, Richmond road. 300

DICKINSON, Butcher, Richmond road, near

+ Church street.  Families waited upon for
orders.

Cash Prices in the Shop : for Mutton fore-quarters

3d., and hind-gnarter, 4id. per Ib. 295

To Saddlers and Boot and Shoemakers.

BERMONDSEY LEATHER WAREHOUSE,
250 Elizabeth street,

HOS. LAMBERT begs to inform the trade that he

has opened the above premises as a Wholesale

and Retail Leather aad Grindery Warehouse.

. N.B.—Couatry orders puunctually executed.

323

VHE Collingwood Total Abstinence Society meets
every Friday at half-past seven, Baptist Chapel,
Fitzroy street. 236

Established 1853,

The Collingwood Labor Office,

4 SMITH STREET,
Is well supplied with

MALE AND FEMALE SERVANTS

Of every deseription. 260

EMALE Servants of every description, with cha-
racters, at the Collingwood Labor Office, 74 Smith
street. 258

RIVATE Families, Hotel-keepers, and Employers
generally, should patronize the Cellingwood
Labor Office, 74 Smith street. 259

STEREOCSCOPIC PORTRAITS.
H. ADAMSON, having erected a glass house,

+ is enabled to take portraits in all weathers.

N.B.—Cameras of the newest construetion.  Ste-
reoscopes and Pictures, Pressure Frames, &e.

J. H. Adamson also intends opening immediately
an EVENING DRAWING CLASS. Intending
Pupils will oblige by giving their names as soon as
possible. 156 Brunswick street, north of the Wes-
leyan Chapel.

100 00 SLATES, various sizes. Slating
b)

Battens, Laths, Lime, and Hair.
Egan’s Yard, Richmend road. 301

50 00 Feet T. G. LUMBER and SHELV-
9 ING. Cutand solid Deals. Egan’s
Yard, Richmond road. 302

IFTY THOUSAND Launceston 5 and 6 feet PAL-
ING. Egan's Yard, Richmond road. 303

HIRTY THOUSAND Ruoﬁng PALING, Quar-
tering, and Joisting, now landi

ng, ex Eucalyptus.
Fgan’s Yard, Richmoud road. 304

WO THOUSAND Cottage DOORS and WIN-
DOWS, clearing off cheap. Flooring cheap,
Lgan’s Yard, Richmond road. 305

YO TOREA -« F LMBER «YARD,
Simpson’s road. GRAY & CO. Towest prices.

HREE Thousand Solid and Cut Deals, and a lot
landing.  Joseph ~White, Railway Timber
» yard, Flinders street.

THIRTY THOUSAND Feet T. G. Lumber and
Pine Shelving, Joseph White, opposite Railway
sheds, Flinders street. 288

FIY THOUSAND Pt Lining and Weather-
boards. Joseph White, Railway Timber yard,
Flinders street. [ 289

IVE HUNDRED Doors and Windows, 30,000
Slates, 500 bags Lime, at wharf prices.  Rail-
Timber yard, 296

IGHTY THOUSAND Launceston Palings, wharf
prices. Joseph White, opposite Railway Sheds,
Flinders street.

N SALE at the Brunswick-street Saw Mills—
0 Doals, 16 x3 to 9 x 3 from 12 feet to 24 feet
lengths ; Battens, all sizes; Doors, Sashes, Mould-
ings, &e.; hardwood and deal Quartering, lining, and
weather Boards ; slating Battens ; Laths, sawn and
split: Lime, Plasters, Hair, and every description of
lgu ci'ng Materials always on hand.  Sawing for the
trade at reduced prices for cash. JAMES GIRVIN.

HITING. Seven tons for sale at 611 Brunswick
W sireet. ROBERT GOURLAY.

287

Medical.

(‘1 H. WILLIAMS, Pharmaceuntical Chemist and
T+ Druggist, 113 Brunswick-st., has on Sale French
Polish of best quality, and at lowest price, Shellae,
Dragon’s Blood, and every article required by French
polishers ; also, Oxalic Acid, Liogwood, Nitric Acid,
Sulpharie Acid, and Muriatic Aecid.

T, .

WRENTMORE, Chemist, 133 Leunox street,
Powders, &e.

Richmond. = Agent for O’Connor’s Horse

“ For want of timely care, millions have died of medicable
wonnds.'”

R. L. L. SMITH’S Vegetable PILLS.—
These Pills cure—
Bilious complaints Puins in the Head

Disease of the Stomach and Lowness of Spirits

bowels Nervous Affections
Sick Headache Spasms
Scurvy Palpitations
Gravel Dyspepsia
Costiveness Feverishness
Heartburn Blotches on the Face
Flatulence Skin Eraptions
Giddiness Piles
Persons of an intemperate habit will find great relief from
these pills.

As a Female Pill they stand unrivalled

Prepared only in boxes, at 2s 6d, 55, and 103, by Dr. LOUIS
L. SMITH, Surgeon, L.S.A ., and Member of the Medical
Board of Viectoria, at 197 Bourke street east, Melbourne,

To be obtained from all chemists and storekeepers
throughout the colonies,

Letters Patent,

N‘ O'CONNOR'S WORA
« the most effectunal Remedy for Worms in the Horse;
algo, N. O'Connor's celebrated UNIVERSAL BLACK OILS,
for Sprains, Bruises, Cuts, &c., in Horses. Scle Palentee,
N. O'Connor, Chemist, 100 Elizabeth street.

AaENTs :—H. R. Austin, Brunswick street, Collingwood ;
Braddock, Chemist, Gertrude street, Collingwood ; Bourne,
Kew road, Hawthorn ; W. A. McKnight & Co., Richmond,

INGE'S CONSTITUTION AND WORM

POWDERS for Horses. 23. 6d. per packet.

J. M. Binge, Chemist, bottom of Brunswick street,
Collingwood.

VETERINARY SURGEON,
(M,R.C.V.8.) First Class Medallist, &e., &e.
J. MISCAMBLI, No. 3, near the corner of Little
Bourke and Elizabeth streets east. N.B.—Trevis
or Shoeing Vicious Horges,

and CONDITION POWDERS,

L e e Bl B
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EXTRAORDINARY AND BONA FIDE

SALE OF DRAPERY:?
HENRY TEWBLEY,

135 BRUNSWICK STREET,

S8, 0 O O

OF DRAPERY,

IS SELLING OFI' ABOUT

WO R T EX

AT ANBIMMENSE SACRIFICE!!!

Please attend early. Sale to continue till Saturday, 19th instant.

806

EAST WERK of the
GREAT CLEARING SAI.E1!

Ar R87

BOURKE STREET EAST.

R LITTLE,

0 make room for his New Arrivals of Spring and Summer Goods, has determined to clear out the whole

of his present Large and Fashionable Stock of

DRAPERY at a TREMENBOUS REDUCTION!

From the original prices.

The goods are all new (this year's purchasing), and such an oppportunity as the

present rarely oceurs of getling First-class Goods at LESS than HALF PRICE!
f" Observe the Address:—

237 BOURKE STREET, NEAR THE PARLIAMENT HOQUSES.

NEW SPRING GOODS AT A LOW ADVANCE ON ENGLISH PRICES ! ! !

\VYMOND & VASEY, having received their first shipment of NEW GOODS, ex Mermaid, are now

offering the same at a VERY LOW ADVANCE on Enarisa Prices.

selected by those well acquainted with colonial wants

These Goods have been carefully
and tastes. W. & V. would remind their Customers

that it is more profitable and satisfactory to select from a large and well-selected stock than to be seduced
by any selling=off puff of old stoek; W. & V., therefore, confidently rely on the better judgment of a dis-

cerning publie for the support which their stock and system of business merit.

The following list will

enable their Customers to compare prices with other houses :—

A lot of 5-4 prints, new patterns, fast colors, at 43d.

Horrockses and other long cloths, from 2s, 7d. per
dozen.

Flannels, all wool, from 153d.

Huckabuck towelling, from 63d.

Full width bleached sheeting, from 114d.

Fancy dresses in great variety.

A choice lot of small pattern silks.

An immense stock of straw bonnets and hats from the
best manufacturers.

The newest patterns in muslins.

Parasols, ribbons, flowers, hosiery, gloves, &e., in
great variety.

The most approved shapes in stays, from 2s. 11d.

Millinery, stylish and economical.

Juvenile clothing in great variety.

Carpets, including Duteh, at 103d.

Kidderminster, from 2s. 11d.; Brussels, 4s. 11d.

Counterpanes, blankets, damasks, curtains, and every
article of furnishing,

The Outfitding FPepariment
Is replete with every article useful and fashionable, at the lowest remunerative profit.
N.B.—TAILORING in all its branches, on the most moderate terms.

WY MO N D AN D

vV ASE Y,

107 and 109 BRUNSWICK STREET, COLLINGWOOD,
Next door to the Brunswick Hotel.

LONDON HNOVIE,
MILLINERY, & DRAPERY ESTABLISHMENT,
162 Smith street, Collingwood.

]\y RS. CANE begs most respectfully to return her
A sincere thanks for the very liberal patronage
she has received for the last two-and-a-half years, and
to assure them it shall always be her study to merit
the same.

Mrs. C. begs to call attention to the large assort-
ment of Millinery and Straw Bonnets, Dress Caps,
Ribbons, Blondes, and Laces, [elt and Straw Hats,
just received, and of the latest shape and fashion.

Ladies’ Underclothing and Baby Linen. Milli-
nery Bounets made to order and on the shortest
notice. 283

TOYXY S, BASKEDTS. I
UETLURER S CARRIAGES,
Berlin Wool, Embroidery, Work Boxes,
DRESSING CASES, CHESS,

Draughts, &e., in great variety,

AT MELBOURNE PRICES.

CHIDIEY & LAUNCELOTT,

Bazaar, Brunswick street.

C. PRATTEN,
AT & CAP

MANUFACTURER,
86 GERTRUDE STREET,
. COLLINCWOOD.

JOSEPH WILKIE,

Importer of

BROADWOOD, COLLARD, AND GRAND

PIANOFORTES

And all kinds of MUSICAL INSTRUMENTS.
15 COLLINS STREET EAST.

JAMES DUDLEY’S
TEA, COFFEE, & FAMILY GROCERY
ESTABLISHMENT,

SIVIITH STRERE
(Opposite Moore Street), s

COLLINGWOOD.
OILMAN'S STORES IN GREAT VARIETY.

OCAL INTEREST.—George Casper soli-
cits the Inhabitants of Collingwood to pa-
tronize Burlington House, Brunswick-street,
assuring them that for NOVELTY, UTILITY, ELE-
GANCE, and cBEAPNESS, his stock of Fancy
Goods is not to be surpassed in Melbourne.

—

MUﬁICIfAL INTERESTS.'

EORGE CASPER is particularly careful in selec-
ting the

CUOITEST CLEARS,

The most approved brands in

TOBACCO,
And thoroughly

GENTINGE SWOFPFS,

And invites those who after the day’s toil find amuse-
ment in discussing PUBLIC affairs, to aid their deli-
bevations by a quiet smoke, offering

NONPAREIL SHOKING REQUISITES,
Burlington House?TBrunswiek Street.
NOTT AND MATTHIAS,
WHOLESALE CONFECTIONERS,
207 SWANSTON STREET.

§$ ORDERS PROMPTLY EXECUTED.

RICEHMOND.
OPENING OF THE
NEW RICHMOND DRAPERY ESTABLISHMENT,
RICHMOND HOUSE, BRIDGE ROAD.

A Splendid Assortment of New Goods at very low
prices.

AF, LEWIS, Draper, Bridge Rd., Richmond.

ESTABLISHED 182 :
] JOHN LITTLE, Undertaker, 72 Victoria 8
stPt. Richmond. 2

G. F. CHESWASS,
GENERAL DRAPERY

ESTABLISHMENT,
118 SMITH STREET, COLLINGWOOD.

A7

JOINES & CO.,
MILITARY TAILORS,
HABIT & ROBE MAKERS, COSTUMIERS, &o.,
(From Hart's, Pall Mall, London.)
Ladies’ Riding Habits and Riding Trowsers to
order. Dress Suils, Uniforms, Regimentals, &o.

BOURKE STREET,

(Near the Houses of Parliament).

Business Announcements;

MILNER'S FIRE AND THIEF EESISTING SAFES.

%OLE Ageuts for the Australian Colonies— :
k -BRIGHT BROTIERS anil CO.,
Flinders lahe west. ]

w*¢ A large assortment always on hand. 220

“THE APPAREL OFT PROGLAINS THE FMAN!"

EVERY Man, particular in the style and fit of his Doots; *
knows how difficult it is to find in Melbourne a Boot-
Maker who thoroughly understands his business. MANLY
THACKER, Boot Maker, 53 Great Bourke street west, begs
to intimate to those gentlemen that lie has commenced busi-
as above ; and respectfully solicits their orders for bespoke
work. M. T., being & practical tradesman, end having bad .
a lengthened experience in carrying on a first.class trade in
Dublin, underiakes to please the most fostidious., The cha-
racteristics of Thacker's Boots have ever been—gentiemanly
style with perfect ease.
Note the Address.

FLANNER’S
WHOLESALE AND RETAIL

ETHA GLASS AND CHINA STORES;

136 BOURKE STRELET EAST.
IMPORTER of every deseription of English, Ameri-
can, and Continental China Glassivare, in break-
fast, dinner, and tea sets. Rich cut glass decanters,
claret jugs, wites, hocks, champagnes, tumblers, and
every other article in the trade, at moderate prices.
Gas and Lamp Globes and Chimnies.

Victoria Tea FEars,
186 SMITH ST., COLLINGWOOD,

(Directly opposite the Shepherd’s Arms.)

OHN FISHER, Proprietor, grateful to the public
for the extensive patronage bestowed upon him
since lis commeneing business in these extensive and
well-known premises, (Jately in the oceupation of J.
F. Barnard, Cabinet Maker) begs to inform his kind
friends, the public, that he has replenished his stock
with & splendid assortment of new goods, comprising
every article in the grocery and provision trade,
Many years’ experience in the family grocery trade
in these colouies render the proprietor particularly
qualified to understand the wants and serve the wishes
of the public at large. Every article supplied will be
of the best quality, and will be sold at such Jow, prices
as to leave a nominal profit only. Arrangemeuts
Lave been made for a supply of Oilman’s Stores and
Provisions from the most celebrated houses in the City
of London, and so as to ensure the sale of first class
goods only at the Vieloria Tea Mart, 186 Smith
street, nearly opposite the Shepherd’s Arms.

JOEHN FISEHER,
Tea Importer—Proprietor and Freeholder. 254

LAPSI?I&G Souchong (of our own importation) is

the Best Black Tea on sale in these colonies.
To be had only at the Vietoria Tea Mart, 185 Smith
street, opposite the Shepherds’ Arms. John Fisher,
Tea Importer. 255

ENGLISH Cheddar Cheese of the finest quality on

sale at the Victoria Tea Mart, 186 Smith street,
opposite the Shepherds’ Arms. John Fisher, Pro-
prietor. : 256

OUBLE Rose Cork Butter.——A magnificent sam
ple just roceived at the Victoria Tes Mart, 186
Smith street, directly opposite the Shepherds’ Arms.
John Fisher, Proprietor. 257

222

SAMUEL CALVERT,
DRAFTSMAN AND ENGRAVER,

COLLINGWOOD.
New Offices: No. 6 Bourke-st. East, opposile the
Post Office.

COALS! COALS! COALS!
1\.

QURITZ, POOLE, and CO., Deliver at Mel:
bourne, Collingwoed, Richmond, St. Kilda, &e.;
The best quality gn(g)}ish, Colonial, and Smiths’
A

9

At the Lowest Rates.
Also—Best English Coke.
16, King stireet, Wharf.

FITZROY HOTEL,

Corner of Napier and Webb streets, Collingwood.
HENRY HEATH, Proprietor,

Late of the Buck's HeAp, Condell street.

GOOD Accommodation for Country Visitors.—
Comfortable Board on reasonzble terms. Liquors
and Viands of best quality.

The Golden Tea Chest.
EA aud Coffee Establishment, Smith street, Colling-
wood. S. Beech and Co. continue to supply
the same genuine Groceries and Provisions as hereto-
fore. Observe the address—8, Beech and Co., op-
posite the Water Tank, Smith street, Collingwood.
253

GEORGE SMITH & CO,
WHOLESALE & RETAIL BUTCHERS,

ESPECTFULLY inform the Residents of Richmond,
Kew, Hawthorne, und their vicinities, that they
have opened an establishment at the Corner of Swan
and Little Clifton streets, near the Royal Hotel,
Richmond. 246

NOTICE OF REMOVAL.
JAMES SCOTT,
WATCH AND CLOGCK MAK?R,-

COLONIAL JEWELLER, &c.,

RATEFUL for the liberal eneouragement he has
received since he commenced business, begs. to
acquaint his patrons aud the iuhabitants of Colling-
wood and the vicinity, that he has venioved to his New
Premises, at
122, SMITH STREET,
Four houses from Clarke’s Hotel.

Where he purposes carrying on the business in all its
branches on an enlarged scale. = Having selected a
large and choice selection of JEWLLERY, WATCLES
CLocks, &e., of the best deseription, J. 8. trusts his
friends will continue to favor him with their patrensge;
and assures them his best endeavors will ever be used
to give salisfaction.
The wateh jobbing will be conducted with the
greatest care, under his own supervision, and all
Repairs warranted.
Colonial gold manufactured ‘into every deseription
of jewellery on the shortest notice. Gold and Silyer
purchased for Caslt in any quantities.
Observe!—the Shop is on the East Collingwood

side o Smith street, four doors from Clarke’s $otel.

250




Roy Morgan left Melbourne Grammar in 1925 and by May 1928 was presented the Commonwealth Accountants Students Society’s Trophy. On January 21, 1929 Roy Morgan became licensed to act as an Auditor for Companies, and on May 15, 1934 a Member of the Institute of Chartered Accountants.


[image: image12.jpg]



While initially specialising in insolvency, Roy Morgan was soon working at J. B. Were for Staniforth Ricketson as a public company financial analyst (his early J.B.Were reports are now held at The University of Melbourne). 


From November 1934 to April 22, 1940 Roy Morgan was the ‘Reviewer of balance sheets’ for The Stock Exchange of Melbourne Official Record. In addition, from July 1934 to October 1936, Roy Morgan was employed by The Argus as a contributor in the highly “specialised and exacting work of analysing accounts of public companies for publication in the Financial page”.


At the request of Sir Keith Murdoch, Roy Morgan, in 1936, began at the Melbourne Herald as a freelance financial writer while at the same time still reviewing balance sheets for the Stock Exchange of Melbourne. On April 1, 1940 Roy Morgan was employed at The Herald and Weekly Times by Sir Keith Murdoch − a contract term being “The usual service conditions as to inability to perform duties – disobedience, insanity etc – still apply”.


Roy Morgan was soon on his way to the USA to learn public opinion polling and media research with Dr George Gallup (Gallup was Research Director of Young & Rubicam in New York while operating the American Institute of Public Opinion in Princeton, NJ).
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Roy Morgan worked closely with Sir Keith Murdoch for more than 16 years covering finance (from 1936 Roy Morgan was responsible for many public companies releasing their financial results in the morning so they could be published in the first edition of the afternoon  Herald, rather than the morning daily newspapers), public opinion polling (Australian Gallup Poll) and media research. In September 1941, Roy Morgan conducted his first ‘Reader Interest Survey’ for The Sydney Sun. 


You’ll see included in my book are many Roy Morgan Gallup Polls including my father’s first Gallup Poll conducted in September 1941 on ‘equal pay for men and women’ (See Page 59). Pages 92-97 show ‘sectional readership’ results from a Melbourne Sun survey commissioned in 1946 by Sir Keith Murdoch.  Shown on each page is the readership estimates of specific Sun articles – “Plot to kill MacArthur” was read by 100% of readers while The Sun Women’s Magazine was read by 84% of women readers and 46% of men readers. (In 1942, General MacArthur had his office on the 7th floor of 401 Collins St!) 
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In 1947 Roy Morgan was commissioned by the Rockefeller Foundation to survey senior government officials in many Asian countries on their attitudes and feelings regarding establishing closer ties with the US Government – it was Roy Morgan’s first multi country survey.

I think it is timely to quote my father just before he died in 1985. He was asked why measuring public opinion was important. His answer, which I agree with, was in three parts as follows:

Firstly, "To stop journalists from claiming to be able to write ‘The public demands, etc.,’ when they don't know what public opinion is on that particular subject.

Secondly, to identify the real question - the central ‘core’ of a problem. "This forces people to face the problem. Public opinion polls not only do this, but also make sure that (by publication) the public and journalists know the problem and the public’s attitudes towards the issue (as percentages). This forces our leaders and the public to recognise the real problem and hopefully consider it."

Thirdly, "Publishing several times a year reasonably accurate percentages for voting intention. This created a continuous ‘election atmosphere’, rather than a phony atmosphere created by so called ‘leaders’ and journalists." 

Today, politicians need to ask themselves whether they can blindly accept public opinion on complex matters or whether they should follow the advice of former Prime Minister Sir Robert Menzies who, in his second Dunrossil Memorial Lecture on March 12, 1968, spoke at length about public opinion polls (see insert below). He made the following pertinent point:


"A political leader inevitably reads the published polls. He will learn much from them. But he is no leader if he is persuaded by them to follow a course which he would otherwise not approve. He will do better on appropriate occasions to say - ‘Here is a popular error; I must do my best to correct it!’ "

And Sir Robert Menzies, in a letter to my father of April 4, 1968, said: "Nobody knows better than I do that the endemic disease in politics is fear of public opinion." 


Even worse than public opinion driven leadership is the mischievous and dishonest use of public opinion polling (or survey data) as a means of influencing public opinion – as a propaganda mechanism – either push polling or publishing dubious poll results to try and re-set the political agenda!


Unfortunately Australia today is not free from such trickery and abuse.


		"We live in a world of mass-movements, in which public-opinion polls are for so many a quick and easy way of finding out what other people think, and therefore, for the sake of conformity, how they should think. Public opinion polls disturb me greatly; not because I question their accuracy or their integrity, but because of their inherent limitations. The appeal is from Philip Sober to Philip Drunk; from individual judgment and responsibility essential to civilisation, to superficial mass judgment; to finding out ‘what people want’. 


I have an old-fashioned lawyer’s prejudice in favour of ascertaining the facts before pronouncing the judgment, and therefore pay little attention to kerbstone opinions.


A political leader inevitably reads the published polls. He will learn much from them. But he is no leader if he is persuaded by them to follow a course which he would otherwise not approve. He will do better on appropriate occasions to say - ‘Here is a popular error; I must do my best to correct it!’


The danger to which I have referred, of the overwhelming of individual judgment by mass opinion, is one which tends to be increased in the new age of the computer. The quick and accurate mathematical machine threatens to become a sort of ‘witch-doctor’.


The human brain and the human spirit are still the creative elements without which true human progress will be arrested."

Sir Robert Menzies, Dunrossil Lecture, March 12, 1968





My brother, Geoffrey, was born in Princeton while my father was working in the USA with Dr Gallup; I was born in Melbourne on Pearl Harbor Day, December 7, 1941 in the USA (in Australia December 8, 1941) – given middle name Cordell – after the then USA Secretary of State, Cordell Hull.


After 12 years at Melbourne Grammar (1948-1959) I finished my schooling without a prize – I had done better at Preshil (1944-1947) where you were expected to leave with ‘no’ reading, writing or social skills – I am told still lacking today – however at Preshil we learned not to lie, resulting in being caned once a week for a full term at Melbourne Grammar - I still don’t know why!

            My brother (Geoffrey Lloyd Morgan, 1940-2007) did slightly better than I did at Melbourne Grammar – in 1947 he was awarded the Divinity Prize – leaving in 1957 for a course in “cards and gambling” at the University of Melbourne – eventually Geoffrey ‘worked’ as a financial journalist at The Herald, then The Age and finally as an ‘A-grade’ journalist with The Australian Financial Review.  Just before being diagnosed in 1977 with multiple sclerosis, Geoffrey established Morgan’s Australian Mining & Oil News and Morgan’s Australian Company News (both weekly business information reports) – the ASX put them out of business!

From a young age my father had ‘enshrined’ in me the ‘Murdoch culture’ – people working in newspapers and their families did not seek or expect any publicity – very different from media people today.  For this reason my brother and I were told we were not allowed to enter the many newspaper competitions – at the time newspaper competitions and Tattersalls were the only means of obtaining supplementary funds.  


My only ‘academic’ success was in 1959 – winning the Sydney Sunday Sun-Herald Chess Game, Problem No. 501 – which I entered under my brothers name (G. L. Morgan) for fear of self ‘incrimination’. On receiving an impressive (large and thick) book prize I immediately sold it to the Melbourne Grammar Library – in those days a boarders pocket money was a scarce commodity!


On my 18th birthday, December 8, 1959 I learned to drive a car and the next day obtained my driving licence; the following Monday I began working with my father and about 12 staff at The Roy Morgan Research Centre Pty Ltd, 26 Flinders St (Herald and Weekly Times building).

My father taught me everything; in so doing he never raised his voice nor swore – he tolerated a lot – my mother had given up on me aged about three! They both liked my friends a lot although they felt many were ‘slow' reaching their full potential – academic and social!

When I complained my father said “count your blessings”, when I mentioned an irrelevant concern he said “straw man”, when I couldn’t overcome a major concern he said “sleep on it – your sub-conscious will give you the answer in the morning”, when I had a complicated problem he said “think – most people will do anything to avoid the hard work of thinking”. 

We worked as a team – I sold surveys – my father changed my letters (grammar) into plain English always saying “state your case and prove it”! 

From 1959 Roy Morgan Research conducted many surveys covering a wide range of topics for many clients, including General Motors Holden, Philips Electrical, Philip Morris, Bank of NSW, Tattersalls, Gillette, Douwe Egbert, HJ Heinz, CUB and Uncle Ben’s.  Importantly we also conducted surveys for the Anti-Cancer Council of Victoria. 


I have now completed 52 years of employment with The Roy Morgan Research Centre – only for a year (1964) have I not worked in the Australian business - during early 1964 I worked in the UK for Dr Henry Durant at  Social Surveys (Gallup Poll) Ltd, and later in  Princeton with Dr George Gallup during the 1964 Presidential Election.

It was John Fink (deceased - Theodore Fink family) who had the biggest influence on making our Roy Morgan readership survey the accepted print media currency. In 1971 John Fink explained to me the mathematical biases resulting from the ‘flawed’ questions included in the three Australian readership surveys - they soon ceased. With Kerry Packer’s support Australian Consolidated Press backed us to start Australia’s first continuous readership survey including a re-interview survey with the results (first released in 1972) used to compute newspaper and magazine advertising schedules. Initially our computed print advertising schedules were available on-line using the American IMS software. People at the  ‘Herald’ were not pleased – Max Newton supported us using our readership data for the Sunday Observer!

On June 30, 1973 my family’s involvement with The Herald ended after 121 years – no more free rent, postage or printing services!

In 1973 I visited Sir Frank Packer in his Sydney office and with him we agreed on the contract terms (verbal) to publish the Morgan Gallup Poll in The Bulletin. In July 1973 we published our first Bulletin Morgan Gallup Poll with Trevor Kennedy editor.

In 1987 we launched our own ASTEROID software to computed print advertising schedules (with significant input from Peter Grant, George Rennie and more recently Sergey Dorofeev). In 1998 Asteroid was expanded to include TV programs, in 2005 cinema, in 2009 the Internet and in 2010 radio.

In the late 1970s we established our SAMI warehouse withdrawal business (initial clients included Safeway, Uncle Ben’s and Henry Jones IXL). In 1987 our SAMI business was incorporated into a joint venture with AC Nielsen (Australia) Pty Ltd, owned by us on a 50-50 basis with Dun & Bradstreet of the USA. In 1990 our joint venture established the first continuous TV rating survey in Australia using set box TV meters.

Roy Morgan Research is today Australia’s best known and longest established market research and public opinion survey company. While originally specialising in public opinion, corporate image and media measurement, the company has expanded to cover all aspects of market research information gathering whether by personal interviews, the telephone, self-administered questionnaire, the Internet or a smart phone.

Today with my fellow Directors, Michele Levine (CEO) and John McInnes, we employ more than 1,000 people in four Australian offices and offices in NZ, Indonesia, London and USA. Roy Morgan Research is the largest Australian owned market research company with an annual turnover of about $60 million.

My personal thanks go to all those people who have helped us create Roy Morgan Research into a truly international market research and information business and a provider of the world’s most extensive single source surveys.

The day before my father died on October 31, 1985, he handed me a letter for the bank (get in first), an article on print media research to be published in the UK media journal Admap (it was) and told me if I went insolvent as many times as his grandfather, William Williams, then today I’d break all records – at 70 so far so good – but as my family and friends say there is still a ‘way to go’!


Listed below are “Milestones in the development of Roy Morgan Research since 1941”. Included are some of our published papers.




Gary Morgan

Milestones in the development of Roy Morgan Research since 1941:

		•   1941 

		-  

		Roy Morgan established Australia’s first public opinion polling and consumer research business, in 1947 with Dr George Gallup and other prominent pollsters formed Gallup International. 



		

		

		



		•   Early Seventies 

		-  

		Established first face-to-face Omnibus in Australia and commenced the collection of Roy Morgan Readership figures for publishers and agencies which quickly became the currency for readership in Australia. 



		

		

		



		

		- 

		Commencement of Consumer Panel of Australia which continued until 1993.



		•   Late Seventies 

		-  

		Expanded Roy Morgan Readership Survey to include radio and television consumption as the first step in developing a Single Source service.



		

		

		



		

		-  

		Commenced collection of warehouse withdrawals data which in 1987 was incorporated into a joint venture with AC Nielsen (Australia) Pty. Ltd owned on a 50-50 basis with Dun & Bradstreet of the US.



		

		

		



		•   1984 

		- 

		Developed the Roy Morgan Values Segments[1].



		•   1985 

		 - 

		Acquired ASI (Audience Studies Inc.) which specialises in pre and post advertising testing and developed the Perception Monitor.



		

		

		



		

		 -

		Established the Roy Morgan CATI Telephone Surveys using Computer Assisted Telephone Interviewing (CATI) system.



		

		

		



		

		-  

		Substantially re-developed Roy Morgan Readership Survey to include increased product and service usage and behavioural data to be analysed by media consumption (print, radio and television).



		

		

		



		•   1986

		-  

		Successfully conducted a Melbourne TV Meter trial survey proving the concept and logistics of the adoption of such an approach versus the incumbent diary method.



		•   1987

		-  

		Commenced prototype development of ASTEROID primarily to furnish cross-tabulations.  This software service is proprietary and has been developed to include MMI, AID, Correspondence Analysis and MCI.  In 1995 a Windows version was launched and in 1998 a Multi-Media Reach and Frequency was introduced.



		

		

		



		

		-  

		Entered into a 50-50 joint venture with Dun & Bradstreet of the USA to form AC Nielsen (Australia) Pty. Ltd to provide electronic measurement of the television viewing audience.



		

		

		



		•   1990

		- 

		AC Nielsen (Australia) Pty Ltd won the support of several TV networks to begin an Australian TV rating survey using people meters, covering all mainland capital cities.



		

		

		



		•   1991

		- 

		The Roy Morgan Research Centre Pty Ltd sold their share in AC Nielsen (Australia) Pty Ltd.



		•   1993

		-

		Roy Morgan 'Worm' measured Keating v Hewson Election TV debate 



		•   1995

		- 

		Roy Morgan BrandPLANNER launched.



		

		- 

		ASTEROID for Windows launched - a PC-based survey analysis system.



		•   1997

		- 

		Roy Morgan Single Source launched (Australia).



		

		- 

		Roy Morgan Single Source launched (New Zealand).



		

		- 

		Development of global strategy for Roy Morgan Single Source.



		•   1998

		- 

		Launch of ASTEROID multi-media reach and frequency analysis package.



		•   1999

		-

		Established Roy Morgan Internet Monitor in conjunction with PC Data of the USA.



		•   2000

		-

		Establishing Roy Morgan Single Source in the USA and UK.



		•   2003

		-  

		Used the Morgan 'Reactor' to measure the effectiveness of editorial and advertising in newspaper and magazines; and on television, radio, posters and the Internet.



		

		

		



		•   2004

		-

		Launched Roy Morgan Single Source in Indonesia.



		

		- ​ 

		Established Roy Morgan Young Australian Survey which is a continuous survey of approximately 76,000 children aged 6-13 years old 



		

		

		



		

		-

		Purchased Mapes and Ross in the USA.  Mapes and Ross are specialists in communication and advertising research.



		

		

		



		•   2005

		- 

		Purchased Mail Diary Panel in the USA.



		•   2010

		-  

		Contacted by University of Melbourne to conduct Federal Government HILDA (Household, Income and Labour Dynamics in Australia) Survey 



		

		

		



		

		-

		Roy Morgan pre-packaged data sold on-line through the Roy Morgan Online Store 



		•   2011

		- 

		Roy Morgan Online Reactor measured the National Press Club debate between Lord Christopher Monckton vs. Dr. Richard Denniss 



		

		

		



		

		-

		Moved face-to-face interviewing to CAPI (major investment and major change in way personal interviewing surveying conducted) 



		

		

		



		

		-

		Roy Morgan continuous Business Survey launched (replicates Roy Morgan Single Source for businesses) - covers finance, telco, media, IT, business purchasing etc. 



		

		

		



		

		-

		'Can of Worms' TV program launched on Channel 10 using Roy Morgan data 



		

		-

		Roy Morgan Mobile Reactor measured second-by-second November 21 John Key v Phil Goff New Zealand Election TV debate - NZ sample 1,600+ 



		

		

		





With ASTEROID and ASTEROIDSearch, Roy Morgan Research is in the forefront of applying leading edge technology to data collection, database management, analysis and both internal and client interrogation of the information.


Roy Morgan Single Source is used by publishers, the Internet, radio and TV stations, agencies, marketers and advertisers.  Roy Morgan’s print media measurement method provides the Australian readership currency.  Roy Morgan’s readership estimates in Australia, New Zealand, the US and UK, are believable when compared to circulation figures (see below). “Pitfalls of International Market Research” 


The commitment to Quality was confirmed in 1995 when Roy Morgan Research became Quality Assured to AS/NZS ISO 9001 and in 2007 to ISO 20252 International Standards.

Major Papers Published since 1998

· Phil Goff (54%) cf. John Key (46%) wins New Zealand Leaders' Debate  November 21, 2011

· Australia's Constitutional Future: Challenges for the Monarchy in a globally connected world November 8, 2011 

· Engaging The Asian Economies – 2nd Asian Law and Practice Conference 2011 October 20, 2011

· Australia's Constitutional Future: Opinion Polling October 8, 2011 

· REACTOR POLL - CARBON TAX - LORD MONCKTON 
Lord Monckton wins Press Club Debate with Dr. Richard Denniss July 20, 2011 

· REACTOR POLL - CARBON TAX


Gillard's Tax Announcement Splits the Nation 2
 July 11, 2011

· REACTOR POLL - CARBON TAX 
Gillard's Tax Announcement Splits the Nation July 10, 2011

· REACTOR POLL - CARBON TAX 
Gillard's Carbon Tax Makes us Deaf July 7, 2011 

· REACTOR POLL - NSW 2011 STATE ELECTION 
Nothing looks like getting Labor over the line in NSW State Election March 18, 2011

· REACTOR POLL - SUPERBOWL 2011 - Ad Test 2 
American audience reacts most positively to Doritos 'Pug Dog' February 8, 2011

· REACTOR POLL - SUPERBOWL 2011 - Ad Test 1 
Americans react most positively to Volkswagen 'The Force' Super Bowl ad February 8, 2011 

· REACTOR POLL - VICTORIAN 2010 STATE ELECTION November 24, 2010 
Brumby's attack on Baillieu's Real Estate windfall 'bombs' with voters

· REACTOR POLL - AMERICAN 2010 MID-TERM ELECTIONS November 1, 2010 
Americans' reactions to Mid-Term Election Ads

· REACTOR POLL - AMERICAN 2010 MID-TERM ELECTIONS October 26, 2010 
Americans' reactions to Mid-Term Election Ads

· REACTOR POLL - AMERICAN 2010 MID-TERM ELECTIONS October 20, 2010 
Americans' reactions to Mid-Term Election Ads

· Are Consumers Satisfied with Superannuation and Financial Advice? October 15, 2010

· REACTOR POLL - AMERICAN 2010 MID-TERM ELECTIONS October 12, 2010 
Americans' reactions to Mid-Term Election Ads

· REACTOR POLL - AMERICAN 2010 MID-TERM ELECTIONS October 7, 2010 
Americans' reactions to Mid-Term Election Ads

· The State of the Nation & Victoria after the Federal Election by Michele Levine, Gary Morgan & Julian McCrann October 1, 2010 

· State of the Nation – Australia’s Changing Demographics September 30, 2010 


· The State of the Nation after the Federal Election by Michele Levine, Gary Morgan & Julian McCrann September 22, 2010 

· The Realities of a Hung Parliament by Michele Levine, Gary Morgan & Julian McCrann September 2, 2010 

· Marginal Electorate Link to Unemployment (2010) May 26, 2010 

· Glen Eira Australia Day Breakfast - Change is needed by all - by Gary Morgan, Executive Chairman, Roy Morgan Research January 28, 2010

· Occasional Address at the Conferring of Degree Ceremony held on Thursday, December 17, 2009 at 2.30pm, University of Melbourne By Michele Levine, Chief Executive, Roy Morgan Research December 17, 2009

· Recent Developments in Roy Morgan Readership December 10, 2009

· Statement on the Different Results of several Liberal Leadership polls by Gary Morgan October 12, 2009 

· Australians consider Innovation an Important National Priority, Presented by Michele Levine November 12, 2008 

· Reply by Stewart McArthur, former Liberal Member for Corangamite to Gary Morgan's 'Who will be the next Prime Minister of Australia...' September 10, 2008 

· Who will be the next Prime Minister of Australia? A Woman and it will be sooner than you think! by Gary Morgan September 10, 2008 

· Roy Morgan Media Research, 1941-2008  July 22, 2008 


· Consumer Trends in the Australian and Global Marketplaces - by Michele Levine, CEO Roy Morgan Research - Address to Tourism Futures 2008 Conference June 18, 2008

· Future Summit Participants compared to the Australian Population May 18, 2008

· Environment Most Important Issue for Australians Population May 12-13, 2008

· USA, UK & NZ Newspapers Transforming rather than disappearing with Growth in "Online" Media April 18, 2008 


· The Problem With Online Panels - Nielsen Online Gives Misleading Results March 19, 2008

· "The Fantasy of Full Employment" by Michele Levine, CEO Roy Morgan Research - Address to the National Press Club March 14, 2008

· Budweiser Superbowl TV ad scores best on Roy Morgan Reactor February 9, 2008

· Share-market falls & the effect on Consumer Confidence January 25, 2008

· Would The L-NP Have Been Re-Elected If The Government Had Honestly & Accurately Reported Unemployment (And Underemployment)? December 19, 2007

· Reserve Bank Turns Up Heat On Australian Workers November 9, 2007

· Large Majority Of Australians Think The Media Is "Often Biased" August 14, 2007


· Significant Print Readership Research Papers: 1953-2006 July 23, 2007


· Television Remains Main Source Of News & Current Affairs - NineMSN Leads The Way In Internet News June 27, 2007


· Emerging Media Trends NZ March 28, 2007


· Future Summit Participants – Our views and how they compare May 15, 2007

· Measuring Engagement March 27, 2007


· Political & Economic Overview 2007 February 23, 2007

· Understanding and Communicating with Australian Holidaymakers December 5, 2006

· Growing Yield in the City Holiday Market: Finding a Competitive Edge December 4, 2006

· The Power of Newspaper Editorial & Advertising October 26, 2006

· Doing Business Globally - Marketing Brand Australia to the UK August 2, 2006

· Newspapers are Transforming not Disappearing July 24, 2006

· Roy Morgan Research and Website Visitation Measurement, iMAT Conference July 20, 2006

· The Labour Market July 20, 2006

· IR is the real issue – not Howard Vs Costello July 8-9, 2006

· Nearly 7 million Australians watched Socceroos Last Minute Loss Against Italy June 29, 2006

· Historic Look at Australia's Top 20 Business People (and one American!) June 26, 2006 

· NEWSPAPERS: On the way out? June 18, 2006 


· Doing Business Globally – Marketing “Brand India” (for India Conference) June 8-9, 2006

· Truth, Democracy and the Commonwealth May 18, 2006

· The Value Of Listening To People May 11, 2006

· Baby Boomers – A Lucrative Market for the Pacific Asia Region April 23-27, 2006

· Media Neutral Analysis of Key Advertising Media  March 29-31, 2006

· Assessing a fragmented landscape and what it means for your communication strategy March 2006

· Everyone Knows The Difference Between Right And Wrong March 1, 2006

· Growing Yield in the City Holiday Market: Finding a Competitive Edge February 9, 2006

· The Bang & Olufsen Value Segments Case Study November 11, 2005

· Advertising-Adverteasing-Advertiring? October 23-26, 2005

· World Issues, Australian Issues and Australian Infrastructure Challenges October 19, 2005

· Tourism & Leisure In The 21st Century October 5, 2005

· Letter To The Editor - Australian Financial Review) September 5, 2005

· Men were from Mars, Women were from Venus September 9, 2005

· Confidence Abounds Among Affluent Australian Opinion Leaders and Shareholders August 30 - September 1, 2005

· Convergence - Making Sense Of The New Landscape August 23-26, 2005

· Superannuation Choice June 30, 2005

· Direct Mail And The Importance Of Measurement, May 2005 


· Australia — Open for Business, May 2005 


· Technology, Innovation & Entrepreneurship, May 2005 


· The Brand Strength of Sustainable Tourism, April 2005 


· Doing Business Globally - Marketing "Brand India", March 2005 


· Doing Business Globally - Marketing "Brand Melbourne", October 2004 


· Are you going by the numbers?  IF YES: Are they the right numbers? October 2004 


· The Mood of the Electorate and the Federal Election (4 days after the bombing of the Australian Embassy in Jakarta), September 2004


· Connecting The World Through International Single Source, August 2004 


· People vs USA Today; US Readership Estimates Must Be Believable, July 2004 


· A Fresh Look At Estimating Readership Frequency Distributions, June 2004 


· Reading: looking into…logging onto, October 2003 


· "Readers-per-copy": beyond the phoney figure debate to understanding reader choice and how to drive it your way, October 2003 


· Understanding Your Customer and Your Brand, April 2003 


· Threats To The Environment, July 2002 


· Single Source - For Increased Advertising Productivity In A Multimedia World, 2001


· US Newspaper and Magazine Readership Estimates for High Income Earners (Includes Nielsen and Roy Morgan ratings for 7 TV Programs), 2001 (comparing Roy Morgan audience estimates with Nielsen audience estimates)

· A New Method To Measure Media Casualness for Magazines and Newspapers, October 2001 

· Single Source - The Problem Solver (This paper compares Roy Morgan Diary TV ratings with Nielsen People Meter TV ratings), July 2000 

· Proof! Same budget, get 30-50% greater value! May 1998
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John Pascoe Fawkner’s Shakespeare Hotel, 



c 1840 by Joe Levine, June 2009



(Melbourne Club leased, June 1, 1839 - September 1844), and Port Phillip Patriot Office (Cnr Collins & Market St)







Roy Edward Morgan, 1908-1985



by Sir William Dargie, 1978











[1]  George Cavenagh, founder of the Port Phillip Herald, and was nine times President of the Melbourne Cricket Club.  



[2]  Daniel Bunce was married to John Batman’s youngest daughter, Pelonomena







