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CONSUI.TAT;;ON WITH LIFE MAGAZIRE

'Life-Magazine consulted wiﬁh the Aﬂvertising Research Foundation on

this study entitled: "An Experimental Study Comparing Magazine Au-

~ diences As Determined By Two Questioning Procedures."

The ARF consultation facility {a. ﬁesig'ne‘d to aid in ’develop:!.n,g more
useful information for the benefit of the entire industry., To ac-
complizk thia, the Technical Committee interprets ARF Criteria, and

renders sdivice which emphasizes the viewpointa and needs of adverti-
.82r8 and spencles. ' ' ' '

The .va7.  h plan was submitted to the Consultation Section of the
“Teghnt “wvmmittee before the survey was put into the field, The
Commiutius .iviawed the objectives, sample design, questionnaire,

znd dite oo’ iection procedure, and made suggestions for improvement,
After the duta were collected the Committee. consulted on the prepa-
ration' of the report, While consultation ineludes & review of the
‘research plan and the report, it provides neither Bupervision nor.

certification of the executfon of the study., At the Tequest of the -

E
i

- ploiion:Test) récontacted approximately one third of each interview~ -

« 5 assignment as reported in the ‘Technical Appendix,

. Tile'-rjeport, comparéa two que.st_idning ‘_'p-'r.pcedures uged in measuring

magazine audiences. The Committee considers this study a construc-
tive contribution to basic audience research, S '

In the opinion of the Technicall..r‘c‘ounuitte'é; th’e",sample-dea'igﬁ,l ques-

tionnaire, dzra gcolleetion procedure, and method of reporting the .-
stddy--findings i this document conform to the objectives of the
study and to the standards set forth in ARF's Criteria for Marketing
and Advertising Research. o - '
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 INTRODUCTION |
by ALFRED POLTTZ MEDIA STWDIES ~ =

Through the years in an effort to provide media planners and
‘uyers with the most relisble information, Life Magerine has

conducted & mmber of methodological studies to 'dmnstrate .,

and enhance the validitr of the baa:lc muuremnts en;ployad

in media roaeo.rch._ As nn exmple, in 1949, Life Magtzlne
enge.ged our Pira to desisn and conduet a uri.es of studies

to test the er:rect of {nnovations in the sulience queats,onmg

' techniqne._ Out of tha:t axperinental reseu'eh evolved a
measuring device wiich had been considered utandu'd procedure

s for d.eteminu:g nlgazine amliences.- 'mu method 15 now termd

the "ed.i'cr:ru.l mtereat" oi the W the l:ook" techmque.'
The sudience :queutionin; _prccedures unployed Jesding up to
the evolvenmt of t.he "editori&l interest" technique are

brief],v discussed ia the xollowins partgraphs. '

In 1938, Life Maga.zine aponsored the ﬁ.rat national mgazme

audience study 'l'hat ‘atudy. m conducted |- 4 Crouley, Inc.

)
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In that survey, for the rirst time, s "reader" was _ddgmod
as & parson exposed to editbriai material in the issue under
study. Life Magazine and the Crosaley organization enseged
the aid of other leading rezesarchers, the Research Cowmittee
-u%o later formed the nucleus of the Megazine A\:dieuce Group,
in developing technioues to reduce the effect of confusion

\

 or mistaken respcmsos te the readership questx.oning.

In early studies, the sudience questioning procedure was

simply to ask people to ].ook through the Jasue and point out

pa.ges they remembered. A person Wﬂ.o counted as a reader ir

ke "emembered aeeing any editorial page. 'Dr. Darrell B. Luca.s '
controuod reccgution“ ‘met'uod wes used to diacount nistaken

rud.ership cla.m ~To- do th:ls, separate i.nterviews vere cca-

_ducted with pre-pnbliahed i3sues to estim:ta the mmt at‘

over-claimcd re dership, which wt.s then applied in t.;e Luce.s .

formia to reduce t.he post-published issue amdience finding to

an a.d,;u:sted level. .

In ensuing stu:lies . the procedure for odjusting mistaken
-rea&erahip claim“ was modii‘ie& This modification imrolved

counting .a person as & reade“ of ‘the issuc only if he remenbered '

plefsioes p. Arfarp. o1ty Krstan s a6
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seeing a specified number of pages in the issue. JIt w.as'
reasoned that people who rem:mbered seeing fewer than the
-SPecified mmber of pages were wer-claimiué and therefore
should be cuitted from the acdience. The number of pages
required to be remembered lwas varied for different msgazines.
This waa dene in an effort to equalize the number of people
cmitted from the audience by the nunber of peges remembered
‘tachnique and the pre-pu‘nlished issue method. Periodic )
check studies conducted with pre-published issues were d.one
to up-date the gpecified nurn‘ber of pages an individual must
ranember before being count.ed as a rea.der. The specified number
of pages procedure was t.hen modified to the editorial item
_concept. Tha editoria.l item concept counted eanplete articles

ar stor_ies a unit, rather than as individual pages.

In i9k6, s new rea.dership queatiom.ng approach was’ d.eveloped

with the a.im of correctmg reaﬂership over-claiming at the
interview source, as oppoeed to correction for it in the
tabulating stege. '.lhe respondent was asked to 8o thrcmd:t

the issue to see what editorial items lcoked mesting. On
_ ench editorial item in the lssue he was asked whether it looked

interesting, and whether this was the first time he had seen it.

-~
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it the end of tha imsue, the respondent was alac asked e check-
queation on whethar he had resd the issue before, foz: aub-
stentiation of any prior claims hud on individusl items.

’i’o count in the iasus's audj.encc a reapondoﬁt had to report

at lesst one cdiipﬂal item o8 seen before and alsc had to
revort h!i!,_ving seen the lsm'ﬁefore. Experimentation with
pre=-published issues ahc_:ved considerably less w-cm
than had been the case with preceding uﬁm, and it was ._

decided to discontinue the correction factor interviews.

As .maom'.m; in 1949, Life Magazine together with the - 1o

Alfred Politz ormiution unbarked on a viaorm progren to

f'urt;her ilpu-ove tho acouracy of audicnco messurement. Politz

rea.soned that a.lthou@ the use of mterent !.n the cppu.ruce

of ediboriu.l L.me was an. exce.uent way of: getting preuoul B _
: readerahip, the uanner 1n which it was upplied created nd.di‘bioml ‘ o E
- problems. That ‘48, the respondent "catches on' % t'.he rea~ |

dership purpou or the inter\riev when ho is asked to report

on his previous. readerahip of each 1ten. This in men'
destroys one ohjective of the "interelt" questioning by putti.ns
a p:ychologicn._ premiva on'pr:lor issue resding. Furthermore,

by the 'rgspdnhes he gives on the first fov items the respondent

—r
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feels he has elready committed himself to being a reedef_or
non-reader of'the.iSSue under study and therefore feeéls pressu;e
to give & consistent answer when later maked about the izsue

as a whole. Hhen 8 respondent has already claimed seeing 8
particular item before, he is often unwilling to"back down"

on the committaiewhen iater'esked-about the issue as a whole,
even if his later inspection o'f other '1t.enm lead hin to doubt

whether he sgaw thls particular 1tem or any 1tem in the 1ssue

before.

Politz further. reasoned thet the way to aolve these problems S

'was to have the respondent 1nspect the complete editorial

contents of the 1ssue before being asked to stete whether he -

.prev1ously looked into it and that he should not oommit himself.’,

'while 1nspecting the 1ssue. Also, 1t should appear to the f

| respondent that whether:h jhas seen the issue before or not is"‘ b

Just one’ aapect of the auroey, and not 1ts primary concern..
Another 1mportent feature of-the Politz audience‘method is _
interviever use of certain formallzed comments to diuoourege:
_and discount premature commitments. A complete desoription of
the Poliﬁze(“ed;torial interest")‘method is given in the
Technical Appendielto this report. 7 '
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Life Magazine's first Politz Audience Study in 1350 using the

standard "editoria.l ;mtereat questioning nethod a.nd the first
probability xample in an u.udience research survey showed Life's
sudience to be several nillion lower than had been found in
previous research. Prior to that 1950 study & small exizeriment‘
among <25 individuels was conducted rappwg the then newly de.
developed audience questioning precedure to a pre~-published '
issue. In thid research, :o'nly one pe;son or .1ea§ than o;::ehalr
peréent of the ézs-resppndents c.‘;_aimed prior readership of the

pre- pubiighdd issue.

'. ::. | _ About the Present Studg S ST i
3 At the present time, severa.iaresearch companies of {er nervices _ i
) uhich pronde the advertising comunity with estimates of |
- magazine a‘udi_enpes.. Each or these compa.nies employ & different o :

\ ' o 'questio':':i:_ig?pméedure aa the means -of entimating 'y magazine'l .

R : audience. "In addition, there are other differences in survey
dengn and methods betveen the servicea. Fbr emple, ‘the

S 1 j services dzfrer on the number and size of nmple cluaterr the

S ~ nuaber of magazinea ltudied in a given interview, the amount of
end procedure for c_ollecting demographic and marketing classi- - 1 }

+" fication information; the overall length of interview; inter-

AR

- viever ‘training and 'mplementation of' survey procedures. | 7

NN
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" The present study, is viewed as the first in e series of ex-
perimental studies concerned witt various methodological

‘approachee to ‘the measurement of magazine pudiences.

" This study, witﬁi; the surve:.;r universe, draws

statistical inferences on.Lv about the measure-
ment differenoe between & magazme sudience as
obtained by the "editorial interest” method s
versus a. method of “wnaided rocé.ll."' 2311 other
survey variables 'ﬁizich may afi’ect' audience
estimates were held constmt in theae comparisona.
The. "editoria.]. :I.nterest" method employed display
of & m_u* issue for recognitxon, prior to question- -
ing the respondent nbout previous readership of

. the specific 1ssue.- 'I.'he una.ided recall" method

' 'employed B self—admmistered questioning procedm'e "
which asked the respondent to report how many isaues

in a recent time period he 1ooked into.,

This study was made wJ.t.h a probability sample of approximately
1 650 adult females in six metropolztan ma.rkets, using a

‘ oaref‘u.uy controlled exper;menta.l design.

-

*As distinguished from an "editorial
o interest" method employing display of a
} ‘ "skeletonized issue" for recogni’cion

purposas. o
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Each interview covered resdership of all 1L magazines: Better
Hoﬁés & Gerdens, Family Circle, Good Housekeeping, Ladies' Home
Journal, Life, Look, McCall's, ﬁe‘-rsweek, Reader's Digest, 7
‘Redbook, Ssturday Evenirg Post, Time, TV Guide end Woman's Day. .
For 8 given respondent, reedee-ahip was estahlished separately
by the "editorial '-i::oterest" \xeethod for seven of the magazines,
whereas readership of the ba.le.nce of magazines was determined
by the "anaided recall method. Thia dea:.gn necessitated the 5

establishment of two equal groups of seven magezines each. The -

croup of magazines ‘to be covered by a given questioning method
was rotated from interview to interview. Within each grocp.'t'
B the order of displaying and asking sbout maga.zinee on the :
i” . | "editorial . interest" method wes 2130 rotated from intcrvicw to St
'-interv:.ew. A mrther rotation, alternating thc questioning

method -used ftrst in the interview vas. also carefully wtilized.

A1l subsamples thus eatabl:.shed were : tatisticelly equiva.lent
the only difference betwcen them we.a the method used to determine
readership of a igiven magazice. '.{'he ‘advantage of this design
was that a‘-given- r:espondent contributed responses to both

types of audience questioning procedures and that the the

: " interview 1ength wa.s epproximetely constant from interview to

o interview. Thus, this plan evoided the poeaible "conditioning"
effects of/;nternewing the same person on the identical
mogazine and usmg two different methods for determining

B readership.

Avered Potorz Mepla STupcs

oomngeN of Arrerp Forirr KewarcH, BNC




Fileld vork is the xurvey eperation which has traditionally

veen least susceptible to scrutiny by the date user; it ia,
hmm'the focal point of au other gurvey owatlénl.
Good sexpling deaigns, wccurate msasurement wéeodurea,
efficient data processing ncthod.s all go for naught in the
sbsence of truntwrthy ﬂeld work.  Consequently, both tho
| researcher and the data user require specific assurence of
| the quality ot 1014 intmicving owatim

The quality er £ie14d ﬁork $8 nostly, Wt not wholly, assured
'throuah tha use ot a ven-prerax-ed and trtined field staff,

. To thi.s end, each intervi@ur belected to work on this atudy
rece!.ved intenlified peraonal trainins on survsy procadnres.

-In additioa, ead: intmiwer received dotauod writton

: .tnstrmti.o-- on mmmy tcchniqun t.o gerve es a rcnimhr or
what m cwcred in the trai.ning sauionu m't;homre, each
mtervimr did pmctice mtmim on the swrvey queastion-
naire maich ‘were graded b:r the trd.ning supervisor snd returned,
 when mceanry,_ vith nouti._ona on how tc_a eonduct the interview

prop&rly. g

Quality asurence further requires & detailed sudit of work

DIVIHIUN OF Atreen
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completed to give evidence that this work wes indeed conducted
according to survey specification. 1*0 meet this requirement,
The Advertising Research Foundation's Fact Service was employed

for verifying 1n‘tervievs.‘ '

Statistical i.n.fer'ences ebout the differences between the two

N,

methods gre drmm for eatimates o:l' total nudience and various

conponents thereof on. the basia of t.he mrerage magazine atudied.

Sempling reliability considerations 1imit statisticel inferences

drm about clul of nagu!.ne dirferenceu to total audience.

tatutical nrerences, or course, ere made in ithe context or
the population studied, .the "ield adm..nistrative procedures '
employed, interviewer implmentation of survey procednres )

and the ‘study's mt.erviev length.

The Technical Appendix at the end of this report givea 8

detailed descrlption of t.he aurvey d.esign and methods.

We wish to thank [ife Magazine for the freedom they geve us in

' the desi@ and execution of this study. We also are grateful

10 &
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to the staff of ARF and the AiF Technical Committee for their
guidance in the design and enalysis stages of this studa:f. We
hope that the sdvertising cammmity finds this study a useful
cqnfribution to the evaluation of magazine audience procedures.
September, 1967
o R xd - ALerED Poritz MEDIA STUDIES -
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Average Maogazine ) . ) . g . f Table ]

e Bt

o S S L

COMPARISQN OF AVERASE ISSUE AUDIENCES AS DETERMINED
BY TEE "EDITORIAL INTEREST" METHOD AND “UNATDED RECALL" METHOD

. Females AE_}B and over | 100.0% | 7 R
Audience per 1ssue as | o . ' SRR R
veastorfal imterest® . . PR R
method S - 18,8 ‘ :
"unaided recall™ S S R TI

smethod T ;aas

Margin by vhich “unaided -
recall” estimate exceeds .
"editorial interest“ estimate.

Ahsolubemrm Lt 2
Rehtivemnrgl.n _..'.-_ . 12.2‘5
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STATISTICAL INTERPRETATION OF TABLE 1

Across 211 14 megezines studied, the audience of an | o L
average issue is established as: : ‘

... 18.8 by the "editorial imterest" method . = = gE
Ceea “cl.l_‘;i_by the "unaided recall" method v :

B

L

D S The “unaided recall” estimate of audience exceeds the : -
: o "editorial interest” estimaste of audience by an absolute _ B
mergin of 2.3 percentage polints, and by a- relative margin R N
of 12.2%. The chances are lese than'l in in 1,000 that =~ = 1.
the margin of difference is due to chance smpling mi- o 1
ation only o Y R I

ALFRED PoLrrz Minia STUDIES
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Aversge Magazine

- - COMPARISON OF AVERAGE ISSUE AUDIENCES AS DETERMINED
BY THE "EDITORIAL INTEREST" METHOD AND "UNAIDED RECALL" METHOD

ACCORDING T0 FUELISHING FREQUENCY

Table 2

Megazines published:

o - Weekly/ J
| Total Biweekly Momthly
Females age 18 and over 100.0% 100,04 100# .
== : 5 1
Audience per issue as .
determined by:

"editaorial interest" “-F_: £ S T
"unaided recall" o | - L S
method : o213 18.1 23.4.

Margin by which "unaided
recall" estimate exceeds
"editorial interest"
estimate: ' .
Absolute margin ... 2.3 1.3 3.2
. Relative margin ... T1.7% 15.3%

ALFRED PoLnZ Mipla STUDIES
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STATISTICAL INTERPRETATION OF TABIE 2

’

Acrose all six weeh}.r/bitreekly magazines studied, the audience
of an sversge issue is estimated as: 7 :

.... 16.55 by the "editorial interest" method
10 18.19 by the "unaided recall” aethod

The "unaided recsll” estimste of sudience exceeds the "editorial
interest™ estimste of audience by an absolute margin of 1.3
percentege points, and by a relative margin of 7.7%. The
chances sre leas than 1 in 30 thet the margin of difference-

-4 due to chence sampling variatiorn only.

Acroas all eight monthly magarines s‘ﬁd:led, the audience of
an aversge issue is estimated as: - . .

ves. 20.3% by the "editorial interest" method
© ives 23.4% by the "unaided recall" method

The "unaided recall” ¢stimate of audience exceeds the “editorial
interest"” estimate of audience by &n dbsolute sargin of 3.1
 percentege points, and by & relative margin of 15.3%. The
chances are léss then Y in 1,000 that the margin of
difference is due to chance sampling veristions only.

Comparing the two methods, &s applied to weeklies/biweeklles
versus monthlies, the relative margin which "unaided recall”
estimates of audience exceed "editoriasl interest” estimates is.
alrost twice as great for the monthiies (15.3%) then it is
for the weeklies/biveeklies (7.7%).  The chances are less
than 1 in 17 that these differential margins are due to
chance sampling variation only. : ‘ L

* * »
"Unaided recall" estimates of average issue sudience exceed
"editorial interest” estimsteés for threée of the six weekly/
bivweekly magazines and for all eight of the monthly magazines.
For monthly megazines, the relative margin by which the "uriaided

recall” estimate exceeded the "editorial interest” estimate ~
ranged from epproximately 2% to hof. | | :
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Average Magezine

- COMPARISON OF AVERAGE ISSUE AUDIENCES AS DETERMINED
BY THE "BDITORIAL INTEREST" METHOD AND "UNAIDED RECALL" METHOD

ACCORDING TG AGE GROUP OF INDIVIDUAL

Females age 18 and over

Total

100,04

Table 3

Age group is:
18-h9 50 years
years -apd over

Audience per issue as

determined by:

"editorisl interest"

method

“unaided recall"

method

Margin bty which “unaided
recall” estimate exceeds

"edltorial interest"

. _estimate: -

Absolute margin

 Relative mergin

.18.8 "

RS A

1.00.0% C100.04
% T

20?'3"- 16.3
'2é.l+ 19.‘:2.
2.1 2.9
10.3% 17.%%
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STATISTICAL INTERPRETATION OF TABLE 3’

- Across a1l 1h maggzines studied, the esudience of an averege

issue among females age 16 to 4G is estinated as:

.v. 20.3% by the "editorial interest" method
... 22.4% by the "unaided recall" method

LS

Among females age 18 to 49, the "unaided recall” estimate .
of sudience exceeds the"editorial interest” estimete of
avdience by an absclute margin of 2.1 percentage points and
by a reletive margin of 10.3%. 7The chances are less than 1
in 1,000 thst the margin of difference is due to chance
sampling variation only.

Across all il magazines studied, the sudience of an averege
issue among femsles age 50 and over is estimated as: '
_ . . 7
Cve. 16.3% by the “"editorial interest” method
ese 19.2% by the "unalded recail" method

frong females age 50 and over, the “unaided recall” eéfimat‘e_

of sudience euceeds the "editorial interest” estimate of
audience by an wbsolute morgin of 2.9 percentage points,
end by a relative margin of 17.8%. The chences are less
than 1 in 1,000 that the margin of difference is due to

chance sampling varietion only.

Attarir Porre Miota Nrumes”
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Average Magazine Table k4

COMPARISON OF AVERAGE ISSUE AUDIENCES AS DETERMINED
BY THE "EDITORIAL INTEREST" METHCD AND "UNAIDED RECALL"™ METHCD

ACCORDING TO ANKUAL HOUSEHOLD INCOME

Total apd over $8;000
Femsles ege 18 and over | | 100.0% 100, 0% 100, 0%
' _ % A ‘ %
Audience per issue as )
determined by:
"aditorial interest" - L ' . ;
method e 188 0 W2 159

“unaided recail” S T ' , ' Sl

“Margin by whichk "unaided"
recall” estimate exceeds .
Yeditorisl imterest"
eptimate:

" Relative margln ... . - 2.2 12.1% 12.68
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STATISTICAL INTERPRETATION OF VABLE 4’

Across all 1b magazines studied, the audience of an aversge
jssue mmong sdult fomalee living in households with an
annual houschold income of $8,000 and over per year is
ectimated as:

ver 23.2% by the "sditorial interest” method
«er 26,07 by the "unaided recall method '

Among adult females living in households with an annual

houschold income of $8,000 and over the “unaided recall”

estimate of audience exceeds the "editorial interest”

estimate of audience by an absolute mergin of 2.8 pere

centsge points, and by s relstive margin of 12.1%., The .

chances ere less than 1 in 1,000 that the margin of '
difference i3 duc to chance ssmpling variaticn only.

Across all 1k megazines studled, the audience of an
averaga izsue smong adult females living in housenolds
with an’sunual household income of less than $8,000 is
cotimated as: S _

es 25.9% by the "editorial imterest” method:
ves 17.9% by the "unaided recall" method

Among edult famalas living in households with an annual
housohold incame of less than $8,000, the "unaided recall”
ectimate of sudience exceeds the "oditorisl interest” '
eotindte o sullence by an absolute mergin of 2.0 per-
centtge points, and by a relative margin of 12,6, The
chances are legs than 1 in 1,000 that the margin of
differance 18 dus to chance swapling variation only.
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Average lagazine

OOMPARISON OF AVERAGE ISSUE AUDIENCES AS DETERMINED |
BY THE "EDITORIAL I.NI’ER%T" METHOD AND "UNAIDED RECALL" METHCD

ACCORDING TO HJ’UCATION OoF INDIVIDUAL

Females sge 18 and over

‘Audience per issue as
determined by:

"editorial inberea't. "
method:-

A ."nna..tdsd recall”
© method -

Margin by v‘hich “una.ided
. recall"” estimate exceeds
taditorial interest” '
estimste:

Absolute margin ...

. Relative margin edell

J& -

C opstgan o Aeiern Tevad

- Table 5
Finished © Did not
high school finish, :
or nd high school
100.0% 100.0%
% %
22,1 12.5%
25.8 12,6 -
R
3.7 0.1
16.7% . . 0.8%
ALFRED Porrrz Mrma STubles :
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STATISTICAL INTERPRETATION Of TABLE 5

Across all 1b megazines studled, the sudience of an average
iggue among adult females who have tinished high school or
peyond 1s estimated as:

ves 22.1% by the "editorisl interest’ method
T ees 25.8% by the "unaided recall” method

Among adult feme.les who have finished high scheol or beycnd
the "unaided recell" estimate of audience exceeds the “edltorial
{rmterest” estimate of eudience by an absolute margin of 3.7
percentage points, and by & relative margin of 16.7%. The
chances sre less than 1 in 1,000 thaet the margin of
dif'ference is due to chance ssmplmg variation only.

Across ell 14 magazines studied, the audience of an everage
issue among adult f‘emales who did not finish high school is
estmated as::

oo _12.5,-.. by the "édit-oria.l interest" method
12.663 by the "unaided recall” method

Among adult females who did pot finish high school, the
"maided recall" estimate of audience exceeds the "editorial
interest” estimate of audience by an sbsolute margin of 0.2
percentege points, and by a relative margin of O. &%, The
chances are less than 1 in 1.3 that the margin of difference
iz due to chance aemxpling varlation only : :
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STATISTICAL INI‘PH?PREI.’KI‘IOIG EOF TABLE 6

Across all 14 magazineé studied, the sudience of an average
issue among employed adult Ffemales is estimated as: _

te. 20,06 by the “editoria.l interest” method
ces 22, !4 by the “unaided recall” method S

smong employed adult fapales, the "unatded recell" estimate
of audience exceeds the “"editorial interest” estimate of -

audience by sn absolufe mar Tg,m of 1.6 percentage points, and

by a relative margin of Te ‘The chances are less than 1:
in 37 that the margin of d.if:t eren.ce is due to chance empling

- .V‘a.riation only.

°Across all all 1k mae;a.zines studied, t.he andience of an werage
“'issue among adult females not employed 1_.8 estimated as:

" ve. 17.6% by the "editorial interest” method -
ase 20¢5‘f1b¥ the "mmedrecm"mthﬁ g s

. Among euiu.‘lt females not employed the unaided reca.‘ll" estimate

of sudience exceeds the "cditorial interest" estimate of
sudience by en absolute margin of 2,9 percemtage points and .
by a relstive margin of 16.54. The chences are less than 1
. in 1,000 that the margin of difference is due to chance :

s&npling variat.:.on ozﬂ,y R _ IR

IS

-~
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TECHNICAYL APPENDIX -./

SAMPIE DESIGN

The pepulation for this study was defined as gll females age 18

and over living in privete households in the stavddrd metropolitan

areas of Baltimore, Maryland; Boston, Massachuset - Columbusa,
Chio; Denver, Colorsdo; S‘a,u E‘rancisco, Californis; and Tampa,
Florida, A ssuple of 1,651 females wes drawn from this universe

by a multi—stage probebility 'smnple of the area type. Ina

‘ multi-stage aam’ole, ea.ch ‘person in the universe under study has

a measurable or known probability (greater than zero) of inclusion

in the sample which is associated with the probabilitiesrot-

' relection of the sampling u.nit in. which she is located at each

- stage of sax_npl:l_ng. Given t&ze selection probab:l.lities for each

sample member, the sample is autmnatica‘.l_‘ly pro:jectable, within

¢alculable ma.rgins of sampling reliability to the entire universe

i u.nder study

The sample was selected in three ste.gea, with stratiﬁcatioa and

clustering to increase efficiency. The stn.ges of selection were:

—
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Stage I ~ Belection of Iocalions

The entire land area of ea;ch z_u.etropolitan erea ie divisidle

{nto locations. Thers were two bases for this division, First,
it was necessary iﬁhe.t. _:_Loca:bi‘.oﬂs .b.e easily ildentifiable in the
field operstion. Second, 1% was desired to achleve uniformity

in the number of housing units per location., Different treatment .
was used to acl;_iwe these cenditions, depending upon whether mthe_
locations were in‘..ctit;!.ea; towns, urban fringe areas or An ,opén

countrjr.

"'In cities, tewns end urban fringe areas, locations were defined

on street maps as blocks or groups of blocks. ' Locstsons in

cities and tma'ﬁsfjifgre_ set up t-o contain an estimsted minimum ot
50 hoﬁsing_miés:,:-,';- Loee.tian&:‘.n urban fringe sress were set.up to"
contain en esfimatéd minimtnn of 25 hc;using units, 1In rural open |
country, locatious were defined on i'ecent public higaway or public
transportation maps .‘s.u 'tems of identifiable boundaries such as g
-roads, railroad tr-acks, rnr_z's and othm' 1andma.'rks. ‘Ihese 1ocations

were set up to contain an estimated minimm of 25 housing unita.

v ‘ ALIFRID Polre Mepia-STemi
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eountry. The ;:nmﬂ:er of locations selected from each re}aulting

-stretun.

In this study, it was decided to select approximately sn equal
munber of locations in each of the metropolitan aress in ihe
universe. Within e metropolitan arca, locations were grouped
imbo strata according to vaichever of the following factors
epplied in thab unit: citles with over 500,000 population;
cities with 5‘@000—#99,999 popﬁlation; cities with under 50;090 '

population; wrban fringe aress, rural towns, and rurel open

stratun was proportionsal to the estimated populstion of that

Sampling l.oca.tions were selected with probebility Wmﬁu
to their estimeted population frcm an array of a.].‘L stratim :

locations in geogra.phic order. Whe:ce. peve) population estimates
were svailable, either from prior independent enmerations or
frcm counts of struckures on aerial photog‘a.phs, locations were

selected with equ.a.l probab:@lity_.

M:bcgether » & total of 180 locations (30 per metropolitsn area)
Was 8o selected_. Each loca*rion had a Imown chence of i.nclusion

in the sample.
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Stege II - Selection of Scgments '

Each locetion is divisible irto segments, or groups of consecutive
housing wnits. Within each selected location, two po-ui; of
individual segmenis were estshlished by random procedur=s and
within each group one segment was selected w:lth equal probability

from smong ell segnents in the group.

Each locetion was {irst described to its ass:lgned .ﬁrt.erviewer on
a special, lerge-sc*&le, detail map. This map showed the area -
immediately sm@ing the location, and its bound.s.r:!.es and
interior. A pe.rtiémiar starting point, at an :I.ntersecti.on or

corper within the l.oca:ti.on,, WBS selected :I.n our hcme office and

indicated on the MEL . From this starti.n_,,

- was marked ou*h, procee:cning systanatina'*)y a.r«mnd a..... T agh the
location. o

v

- throu@ t.he ex:tire location slong n}‘! rsatgmd rmrhe Tse sifiress
of every seventh housing unit was recorda“‘ sliarmabely 1 Groum 1
or Group II on e special grouping sheet, t.hus wividle M Goslre

location im-.o two :m.,j@r groupn each consisting of subgroups of

s o . o o "0 ALrkep Porirz Mipia STUDIES
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~ epproxinately 7 housing units. As explained below, it was not
necessaxry tha-tr.exactly 7 housing units be counted in each sub-
group. For did it mafter at this stage that a particular housing
unit was missed or counted twice. Consequently, the interviewer
did not have to take the time, at this stage, to search \'fgr B
obscure housing units (for exsmple, in basements or at the rear

of stores) or to knock ¢n each door to ascertain this informstion.

By the bz;inci;ile of the "hsd.i’-bpen intervé.l", segments z(sul:aé:‘:-t:m.lzus)
were then defined as including the starting housing unit of each
subgroup and all other hou:sing units along the travel-route up _
to, but not mclud:l.ng, fhe housing unit which defined the sta.rt . '
of the next conﬁecubive sungrou,p. If the 1s,at subgroup in the
lecation contained 3 or fewer housing units, it was combined with
the previous segment, If it contained 4 or more housing units,
it wes e.;;s'tﬁabiished ag a sepé,ra.tg aegne_nt..,_

.When 81l segmerts had been defined and identified on the 1ist1ng
- sheet, é randcen set of eigns spe.ciﬁed txfo sqgnenté for mteMw.
This proce.dwre g&vé every segment in sach major group an equal |

probability of selection. The interviewer then started at the

-
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haﬁniﬁg vnit which defined the beginning of the first specified
seguent and vicited wrexy housing unit for interview wuntil the
cogment was complizrted. Tho seme procedure was repeated for the
second gegment. | |

In this interviewing stage it wes far easier to discover previeusly
- unnoticed h;:suni_ng. wnits, awl to be swre of canvassing every |
distinet housing wilt, becmino the ‘interviewer talked to rﬁlpon-
dents at eackh M!d}zaﬁs, at he soved from address to sddress, l.n&
sccusulated informution about housing units within the segmemt.

Euch segment haed & lmowvn &hmn&e of uc;ulion 1_n the sasple. This
sa@ex;ting; procai :'éf,'l.g:_'ci--‘avﬂ.c}.m.: ea ux;bia'ug_l._.elﬁmte of thé_ current
populatian mim‘q‘:“’ !ﬁmh! Mctiftﬂ.on, for-_calplrilon vitﬁ 1950 popu-~
1ation dets on which locution selection is based., By taking
account of these antinetes 1n tabulating, the linplc becomes

self-cormcﬁing f'or recent. _'pépulation lhifti.' N

Stege 11T ~ Seloction of Tilividwals Within Households

Within esch housahold (eccupied hculi.ns unit) one fiulc was

ALErE o Porres Moy STUDIES
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selected with Imown probelbility from among wll females age 18
&nd over vho live in the housshold. This 1ndiﬂdnal was
selected By o syutem indopendent of the interviewer as follows.
The interviewer first xw;ammed how many females age 18 and
over lived in the howsehold. These individuals were listed

in a prescribed order an the face sheet of the qmttinnm\ixjo.
A rendom set of signs them eutomstically specified the par-

ticuler imdividual to be irterviewed. No substitutes were I

Some selested individusls were found to be not at home st --
the time of individual selection. Other individuals either

z'nm«d or Were wwhle to grant the interview at the tine or

selection, Th@ initinl m.uruy design lpociﬁ.od that up to
three attempts were to be mede to sueceuruny ‘interview
each selectad 'ixéiivwm‘i, however, to increase the com-

. pletion rate it hecame necensary te altcr this apeciﬁcstien

Ty heving the imtmiwmr recontact a des:l;mted reopondent

up to six times.

~J ' - - ! - ~ . 7‘., '
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The product of the prouubilitlies of selection at each of the
foregoing steges 45 the respondent's final probability of

selection.
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II. QUESTIONING ER™ OURES

"rditorial Tnterest” Hetdiod - pefinition & Questioning Procedure _ {

.This survey's doliniticn eud measurement of issue a.ud.tehce
employing the “cditerind inberest" method followed our stnndard
practice for previous magbzine sudience studles, The Audience

of an issue 45 Gofined z@ people exposed to any of thet 1aaue'ra_-
editoriel contents. No specified amount of reading is required
to qualify as on sudience member, other than thé mipimmm of
having lotked into the issue at all and thus héving Jseen or resd

. at Jeost one item,

This fmsmé aundience dﬁ‘init.ion providea g uniform measurement
busis for all mya.zines, :regardless of the nunber and kinds o"
aditoriel 11;@;:5 may-ccz:_z,t,a.m. Any issue ‘enddence deﬁm.tion |
which reguired move thav minimm exposure to the issue's cone
tents would temd to favor scme but penalive others among the
dii‘ferent t:rpea of nmgmmes. F‘or example, a deﬁ.nition
prcdicateﬁ on. se am o zrmding at lee.st a Tixed num?bar of
cditoriel ifems would tend 4o penaltzl magazines with fewer
but lomger Stoms per issuu, or with fewer _f.pictorial ;tems hat
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more resding metber. Morecver, such a definition would exclude
& legitimote, even if smell, portion of each {ssue's performance
" 4n yeaching people. '

The minimun requirement of heving looked into the issuc at all
doen not imply that all or most readers see enly one or a few
editoriel itemn. (Such ressoning would be equivelent to

concluding that ell or most eligitle voters are 21 years old.)

' : . The dei‘initidn’ of isaue sudience as those pecple who sew or resd "
| any of the Llasue's editorizl contemts draws the simplest and least
. arbitrary bowisry betweed exposure @{mn—awosure to the_isiue. g ,
Given.this uurﬁéxﬁma :i:é;.'m:i.tiun,' the surve& n'u.st clasuty ea.ch e
person in the s!mpler;z‘; 8 m;smber or pon-mezber of the audiehca } ;
of each magnzize ismue belng rtudled, Thé questioning procedure

euployed dgxﬁfm; from two primary considerations:

1. That people often camnot acourately report vhether
they heve leoked invto a pa.rtioulir um unless they
inapect ibe editoriad contemte in thelr originsl
oxder and ccmtm.

ALErep Porrra Mrpia S1epuis
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2. That it is dangerous %o ask or even permit people
to __report whether they h.ave looked into the issue
rior to full inspe:ation of its contents., If during
the imspection of the issue's contents, a persen 1s
asked vhether she Las seen each item betore; she may
erronecusly claim she has seen an item because she con~
fuses the item with a similer one seen elsewhere.
7 She tharafore comnits herself to appesar as & rea.de\r
of the issue when la reality she may not be. The -
@ | dangar is that laber the pérson may be unwilling to
| contradict this esrlier reedership cleim, even though o I
mrthér inzpection of the iasue convinces her é.he has V
not looked inte the issue before. Vice-versa, a . i
p&aon mey be dou&tmi of the familiarity of épecific oo | '
Stems observed in isolation. She thereby may be in-
clined to deny reedership of the isst.:e in order _to’fu' '
avold see&diﬁ;y contradi.cto-r-ir at;tmnts._ - a
Therafore, this émdiencc procedure ruquires the respondent to
exemine 'the.: ,comﬁl&e editoria.l‘ contents of the issue, page by

pege, before soliciting or accepting any comsitment to prior
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reading or non-resting of the issue. Detells of this procedure

Pfollow below.

The flrst magazine"-‘ gquestion screened out respondenta who had

not looked into m.r issue of the particular megazine for a long
period of timé: "We're interested in ¥mowing the kinde of ;ne,gn- '
zines you may héve loékai into during the past six or seven ‘
months, either at home or aaywhere (uteide your home. ‘As 1 show

you the title of cach magazine, would you pi-ase tell me which

’ statement on this card is true about 1t?" The interviewer B F
| displayed a sequence of 7 mé.gazine‘cards, each conteining a = = -
reproduction of that méga:s:ine's Jogotype. As the interv'iewer |
showed each card, the reapondexrh reportod either "surely 1ooked

into", “probably 1001Led i.nto"' b bahly mot 1ooked into“ or

sm-ely pot looked mto' for that magazine during the "past six
- or seven months.' Respopdents who were certain that they had not
looked imto a.n;,r copv of 8 ps.r’ticular magazine in the past six or
vseven months were clnsaif?ed as not having looked 1nt.o the specific
recent issues of the m.mgazigae haing stwdied, end were asked no

further quesfioné sbout thet magezine. |

iy
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The remsining J.:'esponden{;s vere asked to examine the editorial
contents of Uwo specii’ic ioenes of the magazine carried by the - \
“interviewer. '_(See Chapter IV for a discussion of issue .;iates ‘
‘and ages.) The respo menf was questioned seperstely but |
identically a.h:w:t" esch issuve and each ma.@a.zine. The nagazh_;e

order wes 'ro'{;,ateci frcm imterview to interview. The follbwihg
request gets the respanc.mﬂ:« to evamine the 1scue without, susgeating
| or revealing the actual purpv;;se of determining vwhether she had

° o locked into that issus before. "While I leaf quickly w o ‘ 
this issue of (vagazine niane) , please stop me Af we ccxnf.; to an :
.ifem that iodkéﬁs‘peeiaﬁ.v imteresting. " This request putsr

the respondernb in the se}.ﬁ.‘-desira.ble position of passing jud.gnent
on t.he edito*ia_ item s “J,.“ney are displaw'ed by the interviewer
The respomient is z&ven t0 believe that the- m.in ob;!ective 1s to
gather opiniom ﬁ““ edit.c-:“izui contents, end thet her answers are
valuable even fi’ .ahe has mt J.ooked. into the issue before.

During the display of the issue's contén‘#;s, the interviewer uses ; g
one or the ather of two formalized cmts to discoursge or ' \
discount premw.w:e‘ cemnttrents. I a respondent states in: paaaing | L

that shehad sees some itez or the issue before, the interviewer

_ _ i
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comments: "We're just &S5 i.nterested in your opinions whether
you've seen t.‘u s hd‘cu.o ar not.” One or two uses of these

‘ ccmmg.-.nts are nsually sufficient to get the respozﬂ.ent to report

only E.éi_‘ present interest 1n items, and to keep her from -' | 1
camitting herself in adv*anc-e,i;n possibly mufﬁcient evidence, |
to having loohed ianto or not 1ooked into the 1slue before. In

this way, aucs‘cmtla.l_‘ﬁ\r c.o.l.oria.l material is d.i.spla,ved to . S
o | _ : the respondent. The only cmitted material is scme of the con- - 1
o S o tinuation pages of long itepls and some items of less then 2 rpase

*leng‘t.h. L . :

Afte* the Msmndent has inspected the issue, ifshehad ma.de a:w
| previou,. oldm 0.\. bavm.g s‘“en an item or the 1saue 'before, a. _' '
Vthl.rd .;ta.ndara cce.memt is used to cautinn her against coni\:silg

items in the issue akmhas Ju.st examined with similar items seen

-l elsevhere: Aa you ]mw, similar items can appear in different

- m&gaz;.np msz ms, o,, AN newspa.pers or. on television Just to keep
the record %t.*'aig,ﬁt,, lot me ask you ..." Then the. key questwn
is asked of ell respandmrts who exemined the issue: '"Now that . ' : o

we'! ve been through the whole issuwe, are you sure vhether or not

o
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you heppened to look imto thie particular issue b_q_fore?" Only -

respondents vho answer in the certain affirmative are counted

as rsaders of the isgue.

-

The mmber of t"dit@ri&} Liens uhich a person must examine in thn
interview dsfore she can be sure whether or not she_ had looked inte
the iszue bafore, is ummwn and varies from person to person

That &8 wh, the ﬂ'cmdnm} "editor;.al interest” avdience technigue
shows subatens ia.lly 211 the editorisl mterul before asking the 1 :'_
respondent whother fhe hal looked into the issue before, and
m-events her from making prensture committments based on only

one or a few of the iaame's editorhl .’d:m me quoﬂti.oning

on vhat item "1wk m‘c»reati.ng“ provideu 8 reuon ro:- couplete
displa,y of +m iseue, and avoids focusing attention orn the real
objective \mcﬂ. the respondent has full evidence for her decision.
Finelly, the s,upbmlm un editorial opin:bons, the comments on the
importance of these opinions regardless of vhether the igsue

was geern bedorw, and the wording of the fioal question all
contributs to removing the understendsble tendency of scme
respondente bo repert vaat they consider "usual" or "desirable"
behsvior rether than sctuel behsvior with respect to the |
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paxticular issus studled.

“Unaided lecall' Method - Definition & Questioning Procedure

Each responien‘c was . queut toned by the method described below
about her 1-eamnb of the soven magazines not covered by the
“editorial imterest" ques.i;i.oning. This portion of the imterview
rwas self;axl"r;injstered by the respondent. The i.xrtex'vi:ewer firet
made this comment, “How we have a few gquestions about magazines - i
that we'd like to' have you Till out yourself” and then handed : . | L
. o the. :;'espondem' he questmlma.ire to £ill out. In cases where __[':
the respondext had any aift 3.f‘u:].ty in f1l1ling out the- page, the P ;
. interviewer was jnstructed to assist the respondent._,r. |
. , -

‘Magazmes which 1anl:Lshed weekly were asked a.tmrt first, followod
by the biweakl:, magarine smd finally nxmthly ma.gazines. ‘When

TV Guide was asked about, i% :'meedia'bely followed the weekly

_ magazines. '

Following ere the una.ided recall” queations in the exact sequence

as they appee.red on the auestinnnaire.

—
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"oime Magazine is put out omee & wesk, Next to Time Magezine, plesse check the

box that best describes how mony issues of Time, if eny, you personslly heve

1 read or loeked into in the last & weeks. This dncludes ell issues of Time thet

you have losked into in the last L weeks, even if they came out some time ego

and you just got arcund o reading them in the past b weeks.
pty YOU_ DO NOT READ THE MAGAZINE, CHECK THE FIRST BOX.

IF YOU READ THE MAGAZIWE NOW AND THEN, BUT HAVE ROT READ ANY ISSUE IN THE LAST

} WEEKS, CHECK THE HEXT BOX.

MANY ISSUES YOU HAVE READ OR LOOKED INTO IN THE LAST & WEEKS. .

Then, if you have read 'I‘ime Maga"i_ne in the last & weeks, . thinking ahou:b the K

last issue of ‘[‘ime you raa.d, please check the box that indicat«es vhether the

lest isaue you read wasg in ymrr own home or elscuhere outside youwr ovn home.

‘Read now
.- .and then . ‘ The last time
 Did tut mot _In the last b weeks, I yresd: _I read was: -
not read im last | 1 "2 3 ;L In Outside

megazize M weeks  Tsoue Issues Issues Iss#ues home home

Tme..f [:7 B[JU [_7 UUU

4
%

IF YOU HAVE READ THE MAGAZINE IN TWE LAST ) WEEKS, CHECK THE BOX THAT TELLS HOW.
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There iz & megazing onl Hasi TV Gatde priced &t 15¢ end s0ld by eubseription or nt
hewsstands and super ; ‘:-ut.w L frcz 40 mot confuse this with IV progrem book..
lets that are dietrZiod in n brdber of newspapers and 1list m TV progrems

that are on the slr, Ly sbout the magarine called TV Guide, we would

iike %0 know how namy d Lﬁ.u'mb jmues of TV Guida, 1f any, you persona.uy heve
| read or leoked inte: .- tha :m.r,'t I usels. Then, 1f you have read W Guide 1u the
last b weaks, please o p.':m‘i{ the bt at the right that indicates whether the mt

fesde you resd wno Lo ;-m-,r.f ovi ber: or elsewhere outaide your own hme.
o rad, e o
mui then i The lest iseue

DIA wdomst Yo the last U weeks, T reed: |1 reud wasi
aot ront “ ,s.wmf b 2 3 b Tn  Outeida
magarire | weeks  [sgue Iusues Issues Iasues Home | hame

W Gudde .. [T _’”.{,,J. 17 o o o o g

1ook Piagazine 45 bt L ehie TR h‘eﬁl  Please check the bcx t‘hﬁ descri‘bes

how meny differert i s ,a-a_f ?'.r'r')'f agm:.ine, if any, you have raad o locked m
iy the last B___g_}_ ;.r»-ea:x,‘ G e hwa resd look Mogazine i.n the Mnt 8 wuks

pleasa check the bry *hak umr,:z,wa whethér the last 153110 m reeui wos 1n |
mm hotie or elazsther. a.;.dﬂ ‘;utw mm hﬁtﬁ

ol mow

han ' The last dssue

D4 Uil ped - o fhe Anst 8 weel, X reed: I vead wast
rot resd o Asal L F 3 % I Ovtsice

magouing | wanks figus Iesues Issues Icsues home  homs |

wko. [ O O O O OO O

Amu s l’onm Mwm SIULHE

K . . Bt i Auped Tt !(“l“"h "‘ A

2
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Below is & list of mm;raz'”:ne- thinm% sre put out once & mor:th ilext to each mag&-
zine, pleasé check 1. buw thefi 7 sascribes how many differerrt issues of the moge-

zine, if any, you pexs onaldy he we resc or looked into in the lest h months.

Then, for eech magr: »- that yru heve resd in the last 4 months, please check
the box et the right that indicutes whether the last igsue you read was in your
own home or elseshers oulalde your ovm hase.

ool now

_ sl then - In “the last U months, " The last time
bid ot onot - I read: "I read was:
not rens i iest ] 3 T “Tn - Outside

megerine L months Issué lssues Issues Issues home "~ home .

wee ... [J O [ O O O 0 0O
rnccir. .. 7 [ O O O O O O
wr o [J007 07 O O O O 0O
pedts. .. [T [F0 7 O O O O O
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ITI. EXPERIMENT: . DESIGN

The fourteen magezincs

studied were divided into two groups

of seven mezezines each as follows:

Publishing Frequency.

Heekly

Biwveekly

Monthly

The geeld

campérubif rrvcﬁuﬁs el %,uzn.‘.. in terms oi‘ pub“ ishing i‘requency
(I monthiicy in each group) and editorial approach. A further
cons idéi' abion wal to
equal numbe‘z-‘ df isgves that would have to 'be displayed for
fecogtiiti-:;:

interest”

i e di

Group A

Tine:
WoGulde
CToek

Petter Homes &
Gardens

 Foumily Circle

guasd ir.m.Le\,,

Ladies' Honme
Journal

Reader's Digest

st c':'n of the magazines was to creatc two

cotablish groups yielding apprdximétely -

S 4o the averege respondent in the “editorinl

Tne number of survey issues ac'tually

Groug\ B
Life

Newsweck _
Saturday Evening Post
Gooa ‘iousekeeping
McCall's '

Redbook -
Women's Day

Avran Porrrz Mipi Sremes
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A1l 1k megamines vere studied in a given interview. In each

i L i
interview, readar:iip was established separately by the

vegitorial imber e . method Tor the magazines in & glven
group, while resdcrsnip of the megezines in the other group . _ :
was determined by the "—w.mnided recall” method. (For emple,. )
if Group A magazines were studied by the “editorial inter'ers‘b:'_i_r-
method then Group 1 megezines wé.r'e covered by the "uneided

recall” method.) “he group of magazines to be covered by & - - o
given questioniug meﬁhqd was rotated from interview to inter- - |
view, Within esci group, the‘ordg.-r.of displaying issues ané.

asking sbout ms.g&.:cineéfébn the "ec‘ﬁ.i:o'r:i.a.lL interest” method

com interview to interview. A further

was also rotar‘:,e:;ir-
rotation, a.?.ter:u.::‘.'. ing the readership method asked about first,

was elso done fyou lnterview o 'i;rberview.

A1l subsamples $Fus estebliched are statistically equivelent,
- the only diffexren;_:‘é.i}atwem +hem wes the method used to de-

termine readeran’ ‘of & miven magazine, A schematic outline

ALrrip -Porriz Menia STUDES
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RN det et

of the e¢stubl.osned samples is given below "in tabular form".

Eight statisticnlly
equivelent samples
of adult femnles

Sapple 1
Semple 2
Sample 3
Sample k
Somple 5
Semple 6.
S;mple 7

Sample 8

iydisance Method
L end erder on
gquestionnaira)

"a@ditorial interesi”
"uneided recall”

“unnided recall"
"oddborisl interest”

"sditorial interest"
"unalded recall”

- Munalded recall”

“cditoriel interest”

“adi%orial interest”
"usalded recall”

"ymaided recall"

"editorisl imterest"

"eiitorisl interest!

"unaided recall"

"naided recall”

C Uediteriel interest”

Magéiines Covered
(end order on
Questionneire

Group A (1-7)
Group B {8-1k)

Group B (8—1&)
Group A (1-7)

Group B (8«14}
Group A {1-7)

Group A 51—7’)

.Group B 8-1#)
‘Group A 27-1)' |
Group B (8-1h%)

Group B (8-1k)

Group A.(7vl)j ‘

Group B {14-8)
Group A (1-7)

Group A (1~7)
Group B (14-8)

Within esch fomple, the order of displaying and asking about .

magezines ou wae "editorlal interest” method was either

arranged elyphabetically or in reverse alphabetical order.

Within-each o :iuple, the

arder of asking about megazines on

Avzrrp Pourrz Mepia STUBIES
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it

‘ viewing lecebion.

difference between the methods for Samples 1, 2, 5 and 6

-

the "uneided rectdl” netiod was alveys weeklles arranged B

alphebetically f{except TV Guide), TV Guide {when it was -
. C

studded), the !vewdy 1raznine end monthlies arranged

a.lpha’oetiéali“}’m Tre :reas:cur"f‘_t;r not rotating the order of

asking aboul o : o the "unaided recall” mathod was

to sirmlate as fur as possible the procedure used by the

services applying the Gechnigque.

To minimize zma) it erroer, Scpoles 1 through 4 were
B =%

established withls & given ,irite:rviewi.ng locatlion, whereas e i

Sumples 5 through 8 were estublished in a different inter-

ence level between the two methods -

The differemsc 13 &1

of estimating resdership is denoted by obtaining the

in .ccﬁbi;xation, end sversging it with the difference between

Arvrep Pornz Mrna Stumes
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The plan described above for measuring the differences
between aud’. woe estiiies obiained by the “editorisl
intere%f:" w:mv.:a wereys the "unaided recall” method
represents o chayge-or desi@a arrenged in the form of 8
"Latm Squere”. Ac‘!.wa.._};y samples 1 end 3; 2 and b3 5 and
7: 6 end 8; cach ore o scpavate "Latin Square,” with each
square ccmwn'--"’mﬁ the two wethods of estimating audience.
The méd:r el =)o x'n L5 nlaa s tha.t differences in audience
cctimntes beiween the wn methods are denoted by the atprerences
in sudienm é.f#f:,imates' from egquivalent sé:n;m)les)of different
people,. ruther than dlfferances in readership by the seme

parson on ! mﬁgazine using the t-m dii‘fe.rent

methbc.:;;i‘oz- .".a.it*un"v vcac:ership. ‘Thus, a pri.nc:.pa.l

advantoge of th is wlhan v:—“e 'Lhat it mided "conditioning"
biases of Lwherviewing the seme people on the identicel
magezine using the two different methods for determing

readership.

Hekthier ﬁﬁﬁs:zmrﬁ.mﬂrs_ o respendents were aware of the
SWrvey munoss n.m‘": plen. Ecoch interviewer conducted

imtervievs with ell eiglt subssmples.

[
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: r/.f/ | >
S Compared with a plan (either in a given interview or a
"before and after" design) in which esch respondent's
readership of a given magazine is determined by each
method, thls study's estimate of diffe:_rences by methods _
for a gifen magazi.ne are sub,jecf. to ‘rela.tivelly 1a.rger . B | _ '.
sampling e:rbr. However, when the Pindings for a:L‘LI ‘
magazines are combined, the reepondents in each pair of o
o semples (“"Latin Square") ars represented in both questibne v ‘ |
o ing methods, A1l respondents.are rapresented seven times 1 i
in the "editorial lnterest" mullence estimate and seven = b
times in 1.;1_‘13 “unsided recall” estimate. This rbf,aﬁon
o _ r'gre.atl\v increases tﬁe-iel;tability'of_ survey estﬁatqs ,
| / - referring 4o tie differences between methods for the ' -
3 “fai-age magtzihle. A | | B o
. i,
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IV. FIELD DESIGN AN?D OPERATIONAL PROCEDURES

Field Schedule

Field work wae done over an eight week period, frcm Mey 1lst to

June 25th inclusive.

As noted earlier, in 'the "editorial

1nterest part of the interview two 1QEESS of each magazine covered

e ——

‘were studied. Ihese survey lssues were systematically changed

'durlng Ticld work according to & specifled schedule,

The

following table gives the cover dates and average age of the o

issues studied on the "editorial interest" technique.

. Cover Dates

© Average Age

Magnzine in Week
Life March 3, April T, April 1k,
- April 21, April 28, May 5, E
~ May 12, May 19, Mey 26 - 5.0
Newsweek April 3, April 10, April 17. _
¢ April 25 May 1, Mey 8, May 15, - '
' Mey 22, May 29 k.9
Time ‘March 31, April 7, Aprii ik, B
: April 21, April 26 Mey 5. S
, May 12, May 19, May 26 k.9
TV Guide _April 15, April 22, April 29,
: May 6, May 13, May 20, May 27. [
- June 3, June 10 2.7
‘
TOALERLD f%):}1:c Minia STUDIES -
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/
Magszine Cover Dates
ook = April &, April 18, May 2,
L Mey 16, May 30
" Saturday Evening .
Post March 25, April 8, April 22,
' May 6, May 20, June 3
Better Homes & ’ :
Gardgns : February, March, April, May
Pamily Circle : February, March, April, May
Good Housekeei:i.ng February, March, April, May
| Ladies' Home ' | _ o .
o Journal " Pebrusry, Merch, April, May
MeCall's . February, March, April, May
Redbook | February, March, April, May
Reader's Digest ' Jfﬁebfuary,‘”!daféh,'.&pxjil, Mey
Woman's Day . February, Merch, April,-Mey

sudimce standing.

Average Age

in Week

12.8

12.k

12.0

10.9 .

11.8.

1.8
1

SR TR

"Averagé'ﬁge" refers ﬁq tﬁe_ interval between issue appearmce
' and the lnterview. §ince a comuon field schedule had to be

used for all magazines, rega.rdless of their part.icular on-sale
dates, sligzt variation was unaveidable in the average age of

the magazines, but this variation has negligible effect on the

'
e T T PO T e A ey

P AT P i T A T T T
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Experlence of Field Staff

The best questioning end smpling designs on paper ere o.ctual.nr

no better than their field execution. The qualit;r of fieid

work depends above all on the ability of the mteMEwers, _

as proved by past perfomance, and af‘t:er that on their traming
for the particular assigrment. As with other employees, de\mn-
strated f:‘ast pertormmce' Yy an interviewer is the crucial

1ndicator of preaent ability.»

Th,el field _staﬁ‘ ro:" this 'resea.rch comprised 43 people. '
Approximetely ten per cent were men and ninety per cent were

female, forty per cent had college education and sixty per

' cent had high achool educntion but no- co]:lege' firteen per’ 515‘7 -
cent were under 35 yeu's of age, . sixty per eent were age
5-&0, am’ twenty-five per cent were 50 years or older.
35 of the h3 interviewers on 'bhis atudy are members of our
national ata.ff of regularly employed interviewera » ea.ch with
o continunus good record of performunce on previous studies

by our: ccmpsny

L

- ALFRED Poiirz \flm-‘\ STURIES

prsIuN op Alrnoy Foiima F.:uu.u TN




FTREAR

'Aziotwithstmdin-a their nrevious experience and performance,

naire was idemtical to fthat used in the final study, needless

. to ss,y, none of the ccmpleted prnctxce interviewa are included

"Euch interviewer received an individual review of his own

Ireining of Field Staff

a special pexjsgna.l training program was undertaken forrthe
research. This intensified =;‘pex:'sr.vnm.l training'-uas éiven to
all interviewers on this study by an executive §f our home : 
office Field Department who travelled to each survey urca.

The training sessions consiated of lectures and iiennngtra't:lons.

Beyond this, every interviever was given detailed written
instructions on all necessa.r:,r procedures together with ‘an

assignment of practice interviews. {The practice question-
in this sur'vey s tahulation.) ‘The completed practice inter-
views were :uldividually analarzed by the truining aupervisor.

prectice \éark. ‘I‘here were suttered errors of cmission, but

on the whole, 'I:he practice work was excellent.

R - TR . i, ﬂmmwz’:;;e
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Finally, evmlntmumm tested on his understanding
of smmple amw(damtmmmm II)
Thic test was aduiristersd in written form waing a "cese
study" approach. corroctionmd_rmmte_s'm uut'

vhiere necessary. o ' ' '

Natt&al‘ly, all interviewers were fully compensated for their
training time and expenses to encourage careful study.of all -
- gurvey yrocedures. Alse, in the main study, interviewers . |
- were compensated for their interviewing time and expensnmd
not on the basis bf mmber of intervim turned in. Thilr |
_ conpensation plan SOCoUreges a.nd rmrds the interviewer !‘or

conscientio‘us vork. o

Field Contmlﬂ

Locations were" usigned by week to control the distrikution

of :Lntmims over the eight mterﬂarins weoks Intervievers' o

were Lnatr.v:ted to visit their locations early encugh i.n the -
agsigned vesks so tha‘_h they could revisit each sample uaent

within the same woek'to éenplute the location.

Ty
. '
53
|
|
l\r
\
v
i
i
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Initisl weskday interviewing cortaots at esch locstion vere

e during 1sts afterncon and evening hourc, Initial weels
end intarvieving cotitackes ware permitted during the afterncon
or ovening. Eubsoquent calls on Locations woﬂ'pémit«tdd
during any time of the day. |

Intarviewert wers required to visit initial refusal or note
ntehona resgondants up tv six Cinos 4n an effort to success-
fully intesview then. ' '

Overwil control of the field opsrations rested vﬁﬁ ammm‘
of thu heme office Yield Dapartaont, Controle ware established
in each ares.. Racth howe office ares suparvivor was raspon-

sible for dwtri‘bubiag usimm: and mms to st
interviewer 14 hiﬁ wu, for sum that cvm i.ntminm'
in his area couploted hig wztmnts on schedisle, md to
maxe pariod.‘ua checks of eoch intmuwr‘l wrk

A alary choet for each tnterviaver \entitisd the Locatiens
assigned 1o him, and vhen esch vas to be done, Completed

-
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segments were returned promptly, and their campletien was
noted on the interviewer's dlery sheet. In this way, an
up-to-date record of each interviewer's progrcss vas svaile
able on & daily basis throughout the field period. Whenever
an interviewer failed to return a segment's work on time,
ke was immedistely contacted. In case of illness or so\n‘n_e_ |
o;ther emergency, the work was re-wsi@ed {0 another inter- ‘

-

viewer in the same area. -

Fi_g}.d Verification

In this study, The Advertising Research Foundation's Fact
Service was utilired for verifying each interviewer's work.

- Approximately one-third olif each Vim‘;g:rvigwer's_worﬁ_was o

- verified by loné.‘.a':i:s'tanée tel'epﬁone :"qr‘ ’w ..mall if the
respondent 'e household did not have a te]?ériioné. All
veriﬁcgtién was done by agénta of The Actvertiaing Reségrch |
Foundation. | -

A special form, the Verification Certificate, was designed
by the staff of The Advertising Research Foundation specifically

—
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for this study. (A copy of this forn appesrs on Pege 35

of this report.) Each intewiewer was required to complete
& separate Verification Ce.rfgificate for each mtervi_ew he
conducted. All Verification Certificates were turned over
to The Advertising Reueerch Foundation vho in turn selected |

& systematic sample of forms for purposes of verification.

In eddition to verifying whether the respondent was indeed
intervieved, & further set of questions was formilated by
our £irm together with the staff of The Advertisiﬁg Research -
Foundation to deternine whether the imterview vas conducted
according to prescribed survey specifications. These

questions were &as $611owa:

«e."At some point in the interview, did the
interviewer hand you a list of questions- about
magazines and ask you to check off those you

had looked into?"

.o Were you shown & set of cards with names of

magazines?" '

ALFRED Ponitz Mepia STUDLS
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1
«<."Were you shown any copies of magazines snd asked 1&,
{L
_to point out articles that may have lovked intore v \
: > Yool
esting to your" ' ) S

++."Now would you tell me how many famales who are at
least 18 yesrs old live in your household? Be stre

to include yourself."

On the basis of the varification grmedmes employed, _thére :
o. was not a single instance in which any reasonable doubt
] remained 8s to the authenticity end propriety of an inter-

viewer®s work. OSome inconsistencies in reported answers -

1
!

were occasionally found, but no systematic pattern was un-

R

covered within the work of any one mtmiewer or indeed
within amr Mividual questionnu_re. Occasiona.ny in- '
consistencies and omissions are to be mected even with
the best equipped Pield staff; wherever necessary, routine
‘editing wes done to answers repor‘f.ad in the verificstion = . - f"
check or to ﬁﬁat seemed most reasonable on the basis of

other pieces of information reported within the questionnaire,

ALFRED PoLnz MeDia StTUDIES
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T kas aeadent's Telephone Number

ARF FACT Std N ,
[%‘ , ACT VICE t\ .
S VERIFICATION CERTIFICATE S
e T TS momber interviewer's | Respondent's Telephone CHECK-IN MNUMBER ‘SERlAL NUL - B
. Number Arcc Code | Number ' o
= T |
fim {:r8) e (10-14) I (1=in y
-:. . Date Of Interview . & Languoge Validation Date -
_ Day Mo. _ Xr. !
e ’ e {9 {2r-) (25—57) —
. iasponcent's Mame, Address, Zip Code SPECIFY If Interviewed |7]  Time Started 44 12 f
Other Than At Res~ i Lo !
dent's Address . ‘ o
S.s M Ye: No pon . N t
s' ss 39‘;1 5 . 8 tength of Intc?rv:ew ;45_ 1) 2 }
Seieet 40-1 2 43-1 Micyres | o
41-1 2 No Day of Week of Intuiview ;46 LI
O tiene  ZipCode [42-1 2 L 432 i i
' L.=78) ' . )
o TNSTRUCTIONS TO INTERVIEWER _
Tova . erview Nuaber " [%] Language 1If Other Thar ';r::_lisr- _ ' - o _. o j

- [ZTiwe Intetview Sturrec o

e N
: 4 L.iRespondenr’s Nome & Address , .5} Length Of interview ln Minutes
. o Il izec iy Where If interviewed At Other Address [5] Doy (Monday, Tuesday, Wecncscuy, etc.' o
S Taye Muath And Year OF Interview Interview : e, ,
‘ . ~ STATEMENT TO BE INITIALLED BY INTERVIEWER ‘ ' S
atau: of tre .mporianee of this study | understand that this certificate may ba used by the Advertising Kesearcl: . e Z _:;:-:'

© Agert 13 enly

Vs

P

~+ work. The answers | have recorded are complete and cccurate o he best of my zuiliy |

INTERVIEWER'S INITIALS ||

INTEI‘.V!EWER-L_'E-;-'DO NOT WRITE BELOW THIS LINE

33 1 60 Date

1471

c3-1 12 lst

wea,

" 2nd§ ~ ‘
3rd - l

Dy

34-1 4th | .

St -
3 &in | '
55~ 7ih | "

36 : 8th o : :

5612 | |

10th ;
X ]

# rminures

Y

57-1

58

62~
rm

o]

1 58=1

£z
Y

59 b6




Pield Completion _
The semple segments contained a total of 2,554 housing units,

Of these, 181 or 7.1% were vacant and 220 or 8.6% were house-
holds in which no adult female resided. These two groups are
not part of the survey universe. In 208 of the 2,153 occupied
housing units or households the selected respondent, a:rter

up to six attempts were made _to successfully interview her, ‘
refused to grant an interview. In 294 of the 2,153 households
in the survey universe eit:&er no household member m hﬁm -o:r-
the selected respondent was not home after up to six attgnpta
wéx;e made to successfully conduct an interview. One adult ‘.
femsle was successfully interviewed in 1,651 hoﬁ#ahold#, ’qu;

a completion rate of 76.7%.
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ESTIMATING PROCEDURE AND SAMPLING RELIABILITY

Estimating Procedure

The first step in the estimating proced\n'e was to give esch
interviev a tabulating weight mersely proportiom to that
respondent: 's overall probability of selection across &11

sempling steges.

To reduce chance sampling variation, ratio-estimates were

then made within the fowr sets of squares (See Chapter omr -

EXPERTMENTAL DESICN) (1) vy age within metropoliten ares to
independ.ent population estinetes fro:n Buresu of Census data,
(2) income and ed.mo.tion eatima.tes buad on the sury e;r -

findi.n.gu for a1 smple mbers.-

k"-

Aceording to the initial survey specification (See Chapter I -
SAVPLE DESIGN) the sm of interviews in esch metropolita.n o
srea recelved ,pprox:lmately equa.l weiglt in the final

tahuiating sta,ge rega.rdless of itz actual proport:l.on of
the totel popu...ation across t.he six matropolitm areas.
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miviston oF Atreen Poute Resmamch, 1ve.

g




This procedure was followed in an effort to reduce chance '

sampling 1 variation.

Computation of Average Issue Audience

In the tabuluting stage, each reapondeht was usighed a-

measure of probability wit\.h regafd to her _reading behavibr |

of each magaiine studied. For each magazine studied by the -
"editorial ihteres_t" quest;oning.métho'd.,‘ t_hisrprobah:llity »

was either 2/2, 1f2 a;.nr 0, depending upon vhether the resw A_

dent had read 2, 1 or 0 of the two spe'eiric issues f:f'the |

- megazine covered in the 1nterview. ‘For each ma.gazine studied _. -
by the unaided recall" questioning method, this probabi}.ity .
was either L/k, 3/14 2/14 1/4 or 0, depending upon whether.

the respondent had reud 4, 3, 2, 1 or 0 issues of the maga-

L

zine during the stated time period.

These probabilities determine the chences that an :lndiviciual. '
is & member of the average issue amudience. For exaup.., when
a ma.gazine was asked about by the "unaided reﬂ.ll method,

"an ‘individual who read L igsues was included in the ever'age
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Bevisiom o8 Viemro Foiimr hessadc G fwi.




issue asudience with unit (1.00) probability,- whereas individuals
vwho read 3, 2 or 1 iasue respectively hed a 0.75, 0.50 or 0.25.
chﬁnce of being in the average issue audience., 1In other words,
the average issue sudience is comprised of all individﬁals who
read 4 issues; 3/4 of the individuals who read 3 issues;_l/Z orr

the individuals who read 2 issues and 1/& of the individuals -

who read 1 issue.

Sample Composition

The following table shows the composition of the total sample

before and after the iatio estimates described above were made. -

Before

. After .

. ratlc-estimates -ratio-estimates
Adult females 100.0% 100.0%
. A [
Age : -
18-49 62.1 o 63.1
50 and over 37.9 36.9
Educsation
Finished high school _
or beyond 65.0 63.1
Did not finish high school 35.0 36.9
Household Income :
$8,000 and over '39.9 9.1
Under $8,000 60.1 60.9
Employment Status
Employed 36.5 35.3
63'5 6‘.7

Not employed
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Sampling Reliability

fhe trustworthiness of sample survey dats depends on & number

of inter-related factors, including sampling and queafibning
designs and their field execution. The pieceding:chapters of

this report heve described thesge dgsigns and their impleméﬁtatioh,.
to help users of the findings judge the quality of this research;
We now consider the reliability of the survey findings in

quantitative terms,

The findings of any sample survey are subject to margins of
chance sgmpling variation due to the usé_of & sample instead

of a complete count of the sﬁrvey popuhatlon (in thlB case, _ :
all adult females in the six metroprlitan aresas 1isted Ain ‘

- Chapter I - SAMPLE DESIGN). The use of a probabinpy sampling
design'makes it possible to compute margins for such variation,

) and in this case, the use of an experimentai design makes it

_ ﬁrac£ical to do so by analysis of variance methods. Within
:each subgsample, differences between the findings as determined

by the two questioning procedures were tabulated separately

for cach respondent.

These tabulations yielded frequency

g s e =
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l

.. distributions oi‘- differences between the two met;(hods. The mean

- and the stendard error éf the mean of each distrit;ﬁtion vere

then calculeted according to standard statisticael procedures.

These statistics were then averaged across_i the subsmi)ies in order..
to provide their respective estimates for the sémplc as a whole.

These procedures were zlso followed when estimating the sempling

arror cn survey differences with population subgroups.
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This is the

ALFRED POLITZ MEDIA STUDIES
L4ooO Park Avenue
New York, Hew York 10022

study #162
Spring, 1967

MEDIA INTEREST AND ACTIVITY 8TUDY.

Iocation # (5-8) Family Neme =
Group selected froam column {9) Complete Address: ) !

Street or RFD Address

hduise‘hold risited in
this group. (10-11)

Present time is

Town or City State

Interviewer Telephone Ko,

RESULT OF CALLS ON HOUSEHOLD
(Before Respondent Selection)

1st Call 2nd Call 3rd Call
on ) on - on
Household Hougehold Houscholid
Date and Time
Ko one home (CALL BACK)
Someone home snd - ' “
aveilable (ASK Q.A) . i2-1 2 3 )
Temporarily Unevailable
{CALL BACK) _
Refusal (CALL BACK)

IF RESULT OF -FINAL CALL ON HOUSEHOID IS EITHER "NG ONE HOME, "TEMPORARILY UN-

AVATIABLE" OR "REFUSAL": END INTERVIEW, BUT ALSO TEAR OFF AND SEND IN THIS PAGE.

A, Ve are making a survey about television Programs people enjoy and about
- magazines, First of all, could I ask you -- how many females live in this
household, not counting females under 18 years old? KECORD BELOW.

Total females age 18 and over 13

B. Now, méy I jot down the names of the females 18 years old or older who
live in this household? LIST ALL FEMALES AGE 18 AND OVER WHO LIVE IN
HOUSEHOLD, FROM OLDEST TO YOUNGEST, ’

I&entifica.tion of each féma.le ege
18 or over who lives in houschold.

- A Al i

-1,
AFTER LISTING IN G.B,
TEAR PERFORATION TQ 2,
THE RIGHT OF RESPON-
DENT SELECTION BOX, 3.
RESPONDENT IS THE
LAST PERSON LISTED L,
WHOSE NAME HAS AN
TXTON I8 LiNE. 5,

6,

C, ¥Now may I plemse speak with;:

(FILL IN RESPGNDENT IDERTIFICATION)
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- Study #i6z
Page Two.

RESULTS OF CALLS ON RESPOMNDENT

1st Cell énd Call 3rd Call
on . on on
Household Household Household _
1 " Date and time ~ , ‘
Availeble for interview
(45K Q.1) 15-1 2 3
‘Not at home (CALL BACK) — —_— -
T
' Temporarily unevailable
(CALL BACK) - — S
Refussl {CALYL BACK)
1. We would like to know what you think of various kinds of television programs.
Pleanze look at this card and tell me -- which of these kinds of television
programs do you consider most interesting? SHOW CARD 41, ' ;
&. Westerns «o..ieee..  16-1 f, Musical programs 6 k. Medical progrems X i !
b. Quiz, panel shows.. 2 8. Comedy cvivnvens 7 1. Cther ' '
_ T T P
c. Mystery, detectives 3 h. Drematic plays B : o
. . None of theme; e
D ' d., Full-length movies b i, SPOrts veeeveses 9 don't watch
: ] ) : television ....
€. Variety shows ..... 5 J. Femily situation :

— e,

e - ) Pleys cecieen. o]




2a. MNow, about magazines: We're interested ln koowing the kinds of pogazines you mgy Lave locked inte In the 1ast & or 7 months, G e

either at houe or snywhere else cutalde yoor home, As I shev you the title of each magerine, would yuu pleene tel) me which ol
statenent on this cerd 46 true sbout i1 RAD CARD #7 TC WFSPONDENT, SHOW FIRET MAGAZINE CAFDH  Whiech ctetemicnt on this B
cord 1s true sbout 17 . L
s . . W
ob. How obaut (FAME MAGAZINE?  CORTINUE SHOWENG MAGAZINE CA¥DS, RETEAT GUFSTION FOR RACH HAHRIINT LISTED, i
. B
RECOHD ANSWERS FCR ALL MAGAZINES IN cottegts i, 2, 3 OR L, THE! FLACE AFP "X" Il QOLAMG & FOTU EACH MACAZINE KECGRDED IN

EYTHER COLMT 1, 2 OR 3. S ) ol
N 6o, 4
! ¥
¥
. . 1

y

: . €v, 1

1
QURSTION 2 :
{1) (2} [63] [L3] (5)
Surely Frovobly Probebly not Ourely not Sizmuarize
looked intc loched into  looked dnto  logked inte from
in last 6 in last 6 in last § in last & columns RECORD
s ar 7 months or 7 months or 7 months  or T months 1, 2, 3 COVER DATE
8. TV HUIBE wvcranetnsssacnsa 37-1 2 2 4 H 18- TVG aswee | Hext
TVG wsvan | MoOBL
. N

Cbe TIRE cssanssieareravraeaas 19-1 3 3 L 5 . 20 Time ...} Nex
" e -...} Mcs

L,

. . ' |

€. Resder's Dlgest «seusiacn.n 21-1 2 3 _ L 5t &2 BD ieeeve| NEX

' !
—_ RD 4uwess | OB
It
: : i ‘
de LOOK everrrrsarasiiiiesos 23-1 2 3 L 5 —— Lotk jaeee | HED
} ’ .

Look beees | B0

€. 25-1 2 3 L 5 P LAT eveess)] B
i LIRS weeeed | P

. Pamily CIrcle sesescsnsrn o 27-1 z 3 L 5 i FL canssne| He
FC aewenas| Vo

£ Detter Fomes & Gardens. ... __29-1 oz 3 L __s e EIAG suees| He

- BHG vrens]

IF ANY MAGAZINE X'D IN COLARD 5: READ Q.3 ALOUD AND ASK G's. L afD 5 BEPARATELY ABOUT
o . FACH MAGAZINE X'D Ik COLLAMN 5.

Lt

IF NO MAGAZINE X'D IN COLUMN 5: SKIP TO Q7. : : "

: . &)}

— e

ic

"

3 - i

©®

. 1




to in the tast 6 or 7 manths,
uid youu pleane teld oo whieh
Wnich statement on thia

LISTFD,

H HANAZLNE RECCRDED IN

i
1. How,l I'd 1ike to nok yiu al
COLM 5 OF GUESTIONZ TH
1N THE DRDER LISTED.

]
4., while 1 lexf quickiy thruup

tappllALLY INTERESTING.

. -
ol iters that might laterest you in megniines.

Al CONTIHUE TG ASKH Q's, L A 5 ABGUT RACH MAGRAINE VX7 1N DOLUMH 5.

AEF Wia bOAND O ABOUT FIRST MAGAZINE "X'a" IN
ASY ABUUT THE MALAZINES .

ihir issue of [MAGAZINE) plense gtop me 3f we come tooan item thut Jooks enpecdully interrsting.

RECORD CCVER DATE OF EACH JpSuR SROWH TO RETPGNDENT. USE "COMMENTS' 4, I, A® C A% DIDIC:TED, CIRCLE I1TEMG CGISIDERED

5. Now ﬂ]n'. we've beon through ‘the whole lsgur, are you sure wiiether or not you happened o ook ints Lhirmfuculg;r ingus
befofct  RECOND RELOW. :

: 6n. ASK G.Gn YOU FIRST MAGAZTNH ISSUE "SURELY 1OOYED INTO" QR "NOT SURE"
! MAGAZINES "SURFLY TOOKFD z;Fa" OR "uOT SUHE", .

People crmetimes look into bhe sEae tesue of a mageazine at different times ond in differant places, Just speaking about
this;particulas issue of (iE MAGAZINE ANU SHOW ISSUE), please tell me which mumher or maaberE on this card indicnte where
you happened to ook dnto 37 TAHD CARD #3 TO REGPONDENT, Any other place ™

1 &5, THEL GUHTTHUE TO ASK GO AEUT ALL OTHER

6b. How sbout this issue of (GAE MAGAZINE AND SHOW ISSUE) -« where d1d you happen to look Inte it7  fny other placest KECOED

RRE MAGAE L A e o) " .
b (5). REPEAT FOH EACH VAGALINE | SUMELY TOORED INTO™ OR "NOT SURE" IM 4.5,
JUESTICN - : QUESTION 5 QUESTION 6 !
i it ,- :
! ’ | Surely i
i it tooked ;
: inte Bt Did RECOFD Don't B
C(,:E;gﬂgkﬁ issue sdre not| HUMBER(S remember |
- - weews | Next st cent, issue 1 2 % 5 6 7 8 9 190 11213315 16 17 18 1% 20 ™G 1-0 x ¥ 9
— e, o i e 2l e odoh 25 26 27 PR Y9 30 31 31233 M 3B 36 37 38 3 WO
: wrees| MOEL ecbnt fgsue,.... 1 2 3}& 5 6 7 & 9 10 131121314 15 16 27 18 19 20 g etz oy 3
- e = i o1 22 ofiel o5 26 27 20 29 30 3% 32 33 34 35736 37 3 B ko . T
1 B )
[ ] . .
TIme ooes ¢ 3, » 34’5 6 7 8 2 10 11 12 33 1% 15 16 17 18 19 20 pipe) 330 oy . :
— ? ace] Next most recent 105° ) ppafak 25 6 2 20 W 30 3132 333 35 36 37 6 39 Lo — —_— — :
1 . ;
) i vost recdrt tsbue..... 1 2 J4 5 6 7 & 9 40 111213 115 16 17 18 19 20 Time -0 __x _% 5 P
- i Aezoies 25 eb o7 L e 30 32323333 IBITH IO ; ;
T 7 ' . I
22- w ot most irecent dssue 1 2 4 5 6 7 B g 10 1112 12 ¥ 15 16 1718 35 20 gD -0 2Ty 2 :
AD ..o | Hext mosgirece sl oealoh 25 2627 26 2 W0 313233 3 3 63 WP —— _—
P i : ) .
; st yocdit lemue.s... 3 2 8 g 10 111223:k151617 1920 ep |, HO_x F
RD o3.ee | MOSE TE8CE B 2025 30 3132333 3536 27 30 1 Lo —
i i - - T-0 x ¥ L
. - i | Next mosty recent issue 1 8 ¢ 10 1112131k 1516417 18 19 20 Look 3 _¥
Look gerer] T 2l % 28 20 30 3132 33 3% 35 36 37 38 3 ho \‘“"‘_ —
' ' : % 3536 1718 Lo
; Most recéht Lssue..... 1 6 9 10 111233141516 17 181920 Looki{ 2= X _ I
- LooK rnees ¥ 'T_ 21 26 29 30 3137 33 34 3536 37 3/ P o
R g -
‘ " . 4 . .
26 B Next wost! recet isoue 1 2 9 1 111213141516 171819 20 LI 9.9 __x _¥
LT moeees - B> 2625 30 3132 333h35 3 73R H Lo =
i ‘ ‘
1}
| wost recent ismue..... R 8 9 10 1112131515161718 1920 pyy b ko0 x _ ¥
LE wavee) A 2 2820 30 1132333435 3%I7BPW - -
+ . )
— FC .peases| Hext most! recent issue | 8 9 10 1112 13 141536 x7 1819 20 rc L-0__x _ ¥
B 5 21 22 2ok 25 Bz 30 313233WBHBINVIL
» aean: s : 42-0  x
PC semmser| Most recent issue..i.. 302 F8 0 6 7 B 9 10 1112131151617 1819°20 FC _X
T . . L4128 25 0k 25 26 27 2B 9 30 13233 % 35 363738 0o
— 3 gimc ... | Fext most recéms jesue.Th2 ¥k 5 6 7 B 9 20 111213 1516371819 20 mmo| 430 x ¥
' 2122 2ok o5 26 27 28 23 30 31 32 33 34 35 36 37 B 39 %0
— ——— BIAG .....| MoOL receit lssue......1 2 ‘4 5 & 7 8 9 10 1121314151617 1819 20 pigg kh-0 - ¥
‘ ' ) : CzzofE S eoer 8y 30 3133 H 35 36 37 3B B/ kO — I
AMATELY ABOUT ‘ '_t_X_l_g";' L0 5y USE WITH QUESTION & WHILE IEAFING THROUG! ISSUE, fnl? AT PXD OF 155’151 i
! A.-" i ,'9_‘ o B. T. 5
- s o . am oy ] = 3 BT ENT .
LUHING THE ISSUE, IF RESPOIDEND SAYS SHE LURING THE ISSUR IF RESFGIDENT SATH AT THE EXD GF THE ISSUE, IF RESROMDENT ¥
HASN'T SEEN OR READ THIS IS3UF BEFORE,  SHE HAS SERN OR READ THIS 1SSUE BEPURE,OB HAS SAIDSHE SaW CR READ THIS ISSUE BEPORE, 1
OR HASN'T SFEM ONE OF THE ITHEJ sSK: HAS BEZN OR READ ONE OF THE ITEMS, ASK: OR READ ANY OF THE 1TRME, SAY:
: : . ir v
Ye're just as interested in opin- Cuppoce this were the first time you hed A you ¥uow, sinilar lems cuy spRear =R f
jons whether you've feen 1% tifore or swen it; does this item look especially  different naguzine iss1ed, OF in pewSpapers ;‘
not; doea this Stem ook espedinily interecting? Just stop me 1f we voaw to or on telovision, Just'tc keeg the record L
interesting? Just stopme ifMe come . wiything which looks eopecially ipter-  streight, let me mxio your THRS CONTIMIE :
10 anything which looks espec ecting. A° THE EED OF THE BB OF THE  WITH Q5.
interesting. i ‘ ISSUE, AISO UBY CoMMEMT C.
i -




1

Eoomae

=i g ﬁu"léf 7.341 Gn. ELE‘Q

INTERVIEWER COMENT:

Tiow we have & few quegtlons about mapazines that we'd jtke Lo have you 111
out yourself, HAND RESPONDENT THE QUESTIGNNAIRE.

7a. Life Megazine =nd Newsweek ara put out once a week, lHext ‘o each magazine
please check the box that describes how many different issues of the magazine,
if amy, you personally heve read or looked into in the last Lt weeks, This :
incivdes a1l issues of the magaszine that you have looked {ntc in the last k
weeks, even if they came out some time ago and you just got ercund to reeding
. them in the past b weeks,

IF YOU DO NOT READ THE MAGAZINE, CHECK THE FIRST BOX. -

IFYWREADTHEMAGAZD!ENOWMTDTHEN,MHAVENUTKEA.DANYISSUE THE
. LAST 4 WEEKS, CHECK THE NEXT BOX.

IFYOUHAVERE&DT}IEMAGAZHTE IN THE LAST L WEEKS, CHECKTHEBOXTHATTEIIS
HOW MANY ISSUES YOUHAV‘EREADORIDOKEP IId‘I‘OlI'JH-IELASThWEEm
’ |
“fb. ‘Then, or each megazine that you have - 1 ihe last b weeks, thinking sbout.
the last issue of that magazine thet yo. ~_, please check the box at the
right thet indicates whether you read that .ast issue in your own home or:
- . elsewhere outside your own hcme,

Reed now ‘ The last time
 and then _In the last L weeks, I reed: _I reed was: N
Did . but not ‘,
not read in lest i 2. 3 - 4 TIn Outeide o
megazine L weeks Issue Issues Tagues Issues home _home

. =0 % - . -2 -3 o -6
Li"e...h5£7 [_7 U--[j g [

| 1 4 4 4
.Newsweekhﬁ ﬂ U U U j . ﬁ Y

i 8_. The Saturda.y BEvening Post is put out once in two weeks. FPlease check the

box that describes how many different issues of The Saturday Evening Post,if
eny, you heve read or locked into in the last § weeks. Then, if you have
read The Seturday Fvening Post In the last 8 weeks, please check the box that

indicates whether the last issue you had resd wpe in your own heme or élsevhere ,

_outaide you.r own home,

Read now The last issue
end then In the last 8 weeks, I reed: T read was:
Did “but not :
not, read in last 1 2 3 L in Outeide .
magazine 8 weeks Issue Issues Issues Issues home _home

1

Saturda:,r .
‘Evering -5 -&

r,.,dt....'vg U 58 88 5 0

"9a. Below is a list of magazines that are put out once g month.- Next to each

megezine, please check the box that describes how many different issues of
Ehe megezine, if eny, you personally have resd or locked into in the last
months. :

9b. Then, for each megazine that you heve read in the 1 1381: . months, please )
check the box at the right that indicates wnether the last issue you read was
in your own home or elsevhere outside your own home.

Read now The ast time
and then In the last L months, I yesd: I resd was: °
Did = but not '

not resd in last - L 2 3 b In Outside
mapezine 4 monthe Issue JIsgues Jesues Issues home  home

Good House- =0
keeping.., 4B U

MeCall's.. W9 /77
Redbook... 50 [

Woman's Day 515

-1 -2 -3 b -5 -6

o o g oo
o o o oo
o o o oo
o 0o oo 0o

THERE 15 HO QUESTION.1O ON THIS QUESTIONNATRE VERSION,

Qoo
noaon




