
Article No. 8056 
Available on www.roymorgan.com  
Link to Roy Morgan Profiles    
 

 

 
 
 
 
A.B.N. 91 007 092 944   I   Head Office: Tonic House: 386 Flinders Lane, Melbourne Vic 3000   I   Telephone: +61 (3) 9629 6888   I   www.roymorgan.com 

F
O

R
 I
M

M
E

D
IA

T
E

 R
E

L
E

A
S

E
  

Monday, 22 July 2019 

 

Podcasts growing in popularity in Australia 
Podcasts are growing in popularity in Australia and over 1.6 million Australians now download 
audio or video podcasts in an average four weeks, up from under 1 million just four years ago. 

Though this still represents only a small slice (8.1%) of the Australian population aged 14+ this is 
nevertheless an increase of nearly 700,000 Australians since 2015 and the market has grown by an 
impressive 70% during this time period. 

By way of comparison a year ago Roy Morgan reported that around 2.2 million Australians visited 
leading streaming music site Spotify in an average four weeks, 1.3 million visited second-placed 
SoundCloud and just over 520,000 visited third placed Triple M. 

Driving the growth in podcasts are downloads to mobile phones which have more than tripled since 
2015 growing to over 1.3 million Australians today. This is an increase of over 900,000 over the last 
four years, an increase of over 215%. 

The growth in podcast downloads to mobile phones has come at the expense of Australians 
downloading podcasts to computers which peaked in 2016 at just over 570,000 and has since 
declined significantly to just over 410,000 downloaders in 2019. In addition around 210,000 
Australians download podcasts to their tablets in an average four weeks. 

Research conducted directly with real people is qualitatively and quantitatively more valuable than 
information drawn only through automated processes from web browsers and complicated algorithms. 
It’s the only way to learn how many real people – not bots, devices, clicks, or impressions – visit a site. 

These are the latest results from Roy Morgan Single Source derived from in-depth face-to-face 
interviews with 1,000 Australians each week, 50,000 each year. 

Australians downloading podcasts in an average four weeks 

 

Source: Roy Morgan Single Source: April 2014 – March 2019. Average interviews per year n=50,730. 
Base: Australians aged 14+. 

http://www.roymorgan.com/
http://www.roymorganonlinestore.com/Browse/Australia/Media.aspx
https://www.roymorgan.com/findings/7636-youtube-set-to-shake-up-streaming-music-websites-march-2018-201806231627
https://www.roymorgan.com/findings/7636-youtube-set-to-shake-up-streaming-music-websites-march-2018-201806231627
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Michele Levine, CEO, Roy Morgan, says podcasts are growing in popularity in Australia with 

nearly 10% of Australians now downloading audio or video podcasts in an average month: 

“Podcasts are a relatively new part of the media landscape but are making an increasing impact as 

audiences for the service are on a steady growth track up an impressive 70% over the last four 

years to over 1.6 million Australians in 2019. 

“The ability to listen to your favourite podcast while commuting to and from work and tuning out 

from the hustle and bustle on crowded public transport, or just relaxing in your spare time to catch 

up on what’s been happening in an area of personal interest is appealing to a growing number of 

Australians. 

“Driving the growth in podcasts is the convenience of being able to download the podcast directly 

to your mobile phone which obviously allows you to listen to the service wherever you want. Over 

1.3 million Australians now download podcasts to their mobile phone in an average four weeks up 

from only 421,000 in 2015 – a stunning increase of over 215%. 

“2015 was also the last year more Australians downloaded podcasts to their computer than mobile 

phone and as the capabilities and computing power of mobile phones has increased they have 

increasingly become the primary channel to use for the latest podcast. 

“Analysing podcast downloaders by socio-economic quintile shows the sought after members of 

the AB socio-economic quintile are the most likely to download a podcast and the top two quintiles 

comprise 59% of podcast downloaders. 

“By generation Australia’s most avid podcasters are Millennials who constitute over 40% of podcast 

downloaders ahead of the younger Gen Z (29%) and slightly older Gen X (21%) while Victorians 

download at a higher rate than any other state and men are slightly more likely than women. 

“These results are produced from the Roy Morgan Single Source survey derived from face-to-face 

interviews conducted with over 1,000 Australians each week, and over 50,000 per year. Research 

conducted directly with real people is qualitatively and quantitatively more valuable than information 

drawn only through automated processes from web browsers and complicated algorithms. It’s the 

only way to learn how many real people – not bots, devices, clicks, or impressions – visit a site.” 

For comments and information about Roy Morgan’s website visitation data, please contact: 

Roy Morgan Enquiries 
Office:  +61 (3) 9224 5309 
askroymorgan@roymorgan.com 

Related research findings 

Browse our Online Store for an extensive range of profiles including people who listen to podcasts and 
people who have downloaded audio or video podcasts and many more. 

Compiled with data from Roy Morgan’s Single Source survey (the largest of its kind in the world, with 
50,000 respondents p.a), these ready-made profiles provide a broad understanding of the target.  

 

About Roy Morgan 

Roy Morgan is the largest independent Australian research company, with offices in each state of 
Australia, as well as in the United States and the United Kingdom. A full service research organisation 
specialising in omnibus and syndicated data, Roy Morgan has over 75 years’ experience in collecting 
objective, independent information on consumers. 

 

  

mailto:askroymorgan@roymorgan.com
https://store.roymorgan.com/product/People-who-listen-to-Podcasts-13582
https://store.roymorgan.com/product/People-who-have-Downloaded-AudioVideo-Podcasts-Profile-13581


  

 
 

F
O

R
 I
M

M
E

D
IA

T
E

 R
E

L
E

A
S

E
  

Margin of Error 

The margin of error to be allowed for in any estimate depends mainly on the number of interviews on 
which it is based. Margin of error gives indications of the likely range within which estimates would be 
95% likely to fall, expressed as the number of percentage points above or below the actual estimate. 
Allowance for design effects (such as stratification and weighting) should be made as appropriate. 

Sample Size Percentage Estimate 

 40%-60% 25% or 75% 10% or 90% 5% or 95% 

5,000 ±1.4 ±1.2 ±0.8 ±0.6 

10,000 ±1.0 ±0.9 ±0.6 ±0.4 

20,000 ±0.7 ±0.6 ±0.4 ±0.3 

50,000 ±0.4 ±0.4 ±0.3 ±0.2 

 


