Link to Roy Morgan Profiles M O R GA N

Article No. 8382 =
Available on www.roymorgan.com " ‘ ROY
Tuesday, 28 April 2020

COVID-19 movement case study shows supermarket traffic remains
steady during pandemic: Sydney

A special analysis of movement data in indicative locations around Australia reveals that despite
massive drop-offs in movement throughout Australia’s major cities Sydney and Melbourne,
supermarkets have seen only a small impact.

Supermarkets have played a key role in the national conversation over the last couple of months as ‘panic
buying’ of many essential goods took hold. Research firm Roy Morgan has partnered with leading
technological innovator UberMedia to analyse movements at specific supermarket locations within each of
the two cities. The results show no significant fall in the number of visitors to some of these supermarkets
during the pandemic lockdown compared to January and February.

Analysing the movement at Erskineville Woolworth’s in Sydney’s Inner South-Western suburbs shows high
movement in the week restrictions were first introduced in mid-March, and then a slight decline over the next
two weeks. However, compared to the emptying out of the city’s major business districts, movement at
Erskineville Woolworths remained fairly steady. In other words, whatever changes people have made to their
shopping routines, it has not resulted in fewer in-person shoppers.

The date has been aggregated from tens of thousands of mobile devices in order to assess the impact of
new Government regulations on social distancing designed to slow the spread of the COVID-19 coronavirus
throughout Australia.

Daily Analysis of Movement Data for Woolworths Erskineville in Sydney in 2020

Daily Analysis of Movement Data FiRase S

interest from the controls below.

Sydney - Woolworths Erskineville (Metro)

Places of Interest

Unique Devices*

=
]
=
<
o~

[}
2
~
o~

* Number of mobile devices. Gray bars denote weekends.

Average Helix Community Profile Snapshot for week ending April Latest Week Dropoff
for Jan-Feb 24, 2020 (measured from Jan-Feb daily average)
100 Leading Lifestyles 47% 100 Leading Lifestyles
200 Metrotechs 33% 200 Metrotechs
300 Aspirationals 300 Aspirationals | 1%
400 Hearth and Home 400 Hearth and Home
500 Doing Fine | 2% 500 Doing Fine Ji 3%
600 Fair Go 600 Fair Go

Source: Roy Morgan collaboration with UberMedia, which provides anonymous aggregated
insights using mobile location data.
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Visit the Roy Morgan website: www.roymorgan.com to gain access to the interactive dashboard.

In contrast, we have seen sharp drop-offs in movement data for key Sydney locations including the
airport, Central and Redfern Stations, Taronga Zoo, and other shopping centres with high numbers of
fashion and other stores that are temporarily closed, such as Westfield Chatswood, Marketplace
Leichhardt, Stockland Balgowlah, Westfield Bondi Junction and Westfield Warringah.

Michele Levine, CEO of Roy Morgan, says the impact of the Coronavirus pandemic has been severe,
with the Australian economy facing its biggest shock since World War II. However as essential
suppliers, supermarkets have fared well as Australians hunkered down:

“Australians have dealt with an unprecedented restriction on freedom of movement over the last
month to slow down the spread of the COVID-19 coronavirus — and these efforts are bearing fruit. But
analysing movement at suburban supermarkets such as Erskineville Woolworths shows businesses
providing food and other essential goods have fared well during the pandemic despite the restrictive
social distancing measures.

“Unlike movement data for the Sydney CBD, which showed a changing composition of those going into
the city compared to normal patterns, our analysis shows that the customers of Erskineville
Woolworths are largely the same ones who generally shop there. The prosperous 100 Leading
Lifestyles Helix Personas community comprises around 45% of those shopping at this store while the
younger and successful 200 Metrotechs are just over 40% - humbers that have barely changed
throughout this year.

“Governments around Australia have announced plans to begin a relaxation of restrictions over the
next few weeks as the ‘curve has flattened’. Lifting restrictions will see greater movement in our cities,
although with social gatherings still to be limited to ten or fewer people, many businesses such as
restaurants, clubs, bars, cinemas and theatres are set to remain closed.

“Keeping close track of the way lifting social distancing restrictions impacts on movement around
Australia’s cities, including shopping precincts, will provide useful information in assessing what further
measures must be undertaken to revitalise communities hard hit by the economic contraction.”

MORE INFORMATION

Michele Levine — direct: 03 9224 5215 | mobile: 0411 129 093 | Michele.Levine@roymorgan.com

About Roy Morgan

Roy Morgan is Australia’s largest independent Australian research company, with offices in each
state, as well as in the U.S. and U.K. A full-service research organisation, Roy Morgan has over 75
years’ experience collecting objective, independent information on consumers.

About UberMedia

UberMedia provides the highest quality mobile data solutions to creatively solve businesses
persistent challenges. The company’s products process billions of social, demographic, and
location signals daily across retail, automotive, and entertainment to better understand modern
consumers with the most accurate business decision science.
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Roy Morgan Helix Personas

100
Leading Lifestyles

Focused on success and
career and family,
people in the Leading
Lifestyles Community
are proud of their
prosperity and
achievements. They are
big spenders and enjoy
cultured living to the
max.

Explore I

200
Metrotechs

Socially aware,
successful, career
focussed and culturally
diverse, Metrotechs are
trend and tech focused.
They are committed
experience seekers,
willing to spend big on
the best of city life and
thrive on being out and
about in the world.

Aspirationals

Driven by dreams of a
big future, Aspirationals
are highly ambitious and
culturally diverse up-
and-comers. Careful
spenders, they're
working hard today to
create a more
successful tomorrow.

Hearth and Home

Closest to the average

Australian, life revolves
around the home for
these contented
Australians who
embrace conventional
family life. Perennial
home improvers, they
see their homes as an
expression of their
status and
achievements.
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Learn more by visiting www.helixpersonas.com.au.
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Fair Go

Struggling to make ends
meet, looking for a
better deal in life,
making the best of
things or simply
pessimistic, cynical and
likely to feel they get a
raw deal out of life; the
Fair Go community are
lower income
Australians.
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